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*  Major  meetings  in  bold  face 


APRIL 

7-9 — New  Jersey  Press  Association  Advertising/Editorial  "Partners 
in  Progress"  Conference  and  Trade  Show,  Cherry  Hill 
Inn,  Cherry  Hill,  N.J. 

10-12 — Interstate  Circulation  Managers  Association’s 

conference,  Hyatt  Regency  Hotel,  Baltimore,  Md. 

10-13 — Newspaper  Research  Council,  Hotel  Don  Cesar,  St. 
Petersburg,  Fla. 

15-17 — Mid-Atlantic  Circulation  Managers  Association,  Myrtle 

Beach  Hilton,  N.  Myrtle  Beach,  S.C. 

17-19— Northern  States  Circulation  Managers,  Radisson  Plaza  Ho¬ 
tel,  St.  Paul,  Minn. 

20-22 — PNPA/Interstate  Ad  Managers  Association  Display 

Ad  Conference,  Hotel  Hershey,  Hershey,  Pa. 

24- 27 — Newspaper  Purchasing  Management  Association,  The  Ra¬ 

disson  Lincoln,  Dallas,  Tex. 

25- 27 — American  Newspaper  Publishers  Association,  Waldorf- 

Astoria  Hotel,  N.Y.,  N.Y. 

29-5/1 — Gay  Press  Association,  Warwick  Hotel,  Phila¬ 

delphia,  Pa. 

MAY 

1-3 — Ohio  Circulation  Managers  Association,  Quaker  Square  Hil¬ 
ton,  Akron,  Ohio. 

1-3 — New  York  State  Society  of  Newspaper  Editors.  Thayer 
Hotel,  West  Point. 

1-4 — NRMA  Sales  Promotion/Marketing  Conference,  Queen  Elizabeth 
Hotel,  Montreal.  Canada. 

4-7 — Catholic  Press  Association  annual  convention,  Frank¬ 

lin  Plaza  Hotel,  Philadelphia,  Pa. 

9-12 — American  Society  of  Newspaper  Editors,  Fairmont  Hotel, 
Denver,  Colorado. 

15-18 — N.Y.  State  Circulation  Management  Association,  The  Edge- 
wood  Resort,  Alexandria  Bay,  N.Y. 

15- 18 — International  Newspaper  Promotion  Association,  Westin 

Hotel,  Chicago 

16- 17 — Allied  Publishers',  Four  Seasons  Olympic  Hotel,  Seat¬ 

tle,  Wash. 

19-20 — Mississippi  Association  of  Circulators.  Hilton  Inn,  Colum¬ 
bus,  Miss. 

22-25— Institute  of  Newspaper  Controllers  and  Finance 

Officers.  Maui  Mariott  Resort,  Hawaii. 

24-28 — FIEJ,  Congress  of  the  International  Federation  of  News¬ 
paper  Publishers,  Grosvenor  House  Hotel,  Park  Lane,  London. 

SeminarsAVorkshops/Clinics 


APRIL 

10-15 — Advertising  Sales  Management  Seminar  and  Circula¬ 

tion  Management  Development  Seminar  sponsored  by  the 
Gannett  Foundation,  Mariott  Inn-Thruway,  Rochester,  N.Y. 

10-20— American  Press  Institute,  Editorial  Page  Edi¬ 

tors  and  Writers.  Reston,  Va. 

14-15 — Kentucky  Press  Association,  Advertising  Seminar 

and  Workshop,  Hilton  Inn,  New  Town  Pike,  Lexington. 

17-20 — Inland  FoundationAWilliam  Allen  White  School  of 

Journalism  and  Mass  Communications,  Newspaper  Circulation 
Seminar,  Hilton  Plaza  Inn,  Kansas  City,  Mo. 

17-22 — American  Press  Institute,  Advertising  Executives, 

Reston,  Va. 

23-24 — Society  of  Newspaper  Design-University  of  Missouri  News¬ 
paper  Design  Workshop,  Gannett  Hall.  Columbia,  Mo. 

27-28 — American  Association  of  Advertising  Agencies  Media 

Seminar,  Drake  Hotel,  Chicago.  III. 

29-5/1 — Northern  Short  Course  in  Photojournalism.  Buck  Hill 

Inn,  Buck  Hill  Falls,  Pa. 
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About  awards 


What’s  up  Doc?  .  .  .  For  general  coverage  of  medical 
subjects  the  Texas  Medical  Association  awarded  $500 
prizes  to  Ruth  SoRelle,  Houston  Chronicle,  and  Janet 
Cline,  formerly  with  the  Port  Arthur  News.  Judges  evalu¬ 
ated  1 1 2  entries  in  the  Anson  Jones  competition  and  six  out 
of  seven  citations  went  to  women  writers:  Mary  Jane 
Schier,  Houston  Post;  Carolyn  Poirot,  Fort  Worth  Star- 
Telegram;  Glenna  Whitley,  Dallas  Morning  News;  Linda 
Little,  Dallas  Times  Herald;  Jennifer  Tucker,  Longview 
Morning  Journal;  and  Gina  Pendergrass,  Levelland  News 
Press.  Jack  King,  McAllen  Monitor,  was  the  seventh  on 
the  list  of  honors. 

*  *  * 

One  Out  of  Six  .  .  .  Sue  Miller,  Ra/t/morc  5w7i,  was  the 
only  newspaper  reporter  to  collect  a  $500  prize  in  the 
American  College  of  Radiology  contest  for  1982.  She  was 
honored  for  her  stories  on  interventional  radiology.  Last 
year  she  won  a  top  prize  for  stories  about  hypertension  in 
the  contest  sponsored  by  E.R.  Squibb  &  Sons  with  the 
American  Medical  Writers  Association.  Judged  best  in  the 
lay  magazine  category  of  the  radiology  competition  was 
Walter  Ross’  explanation  of  the  application  of  radiation 
therapy  in  the  treatment  of  cancer.  The  article  appeared  in 
Reader’s  Digest. 

♦  *  ♦ 

From  Patuxent  to  Paris  .  .  .Thefirst  winner  of  the  John 
Hay  Whitney  Journalism  Award,  Thomas  M.  Graham, 
will  have  a  10-month  stint  as  a  copy  editor  on  the  Interna¬ 
tional  Herald  Tribune  in  Paris.  The  31-year-old  news  edi¬ 
tor  of  the  Columbia  (Md.)  Flier  and  Howard  County  Times 
joined  the  Patuxent  Publishing  Company  newspapers  in 
1973  from  the  Stronberg  Group  in  Maryland.  He  is  a  gradu¬ 
ate  of  Boston  University.  The  Paris  prize  is  open  to  com¬ 
petition  among  employees  of  the  Whitney  Communica¬ 
tions  Group  in  Maryland  and  Delaware. 

3k  *  ^ 

From  Humpty  Dumpty  to  “Quantum  Weirdness’’  .  .  . 

Eight  years  a  staff  writer  for  Humpty  Dumpty  magazine 
and  a  freelancer  since  1946,  Martin  Gardner  is  the  1983 
winner  of  the  AIP-U.S.  Steel  science  writing  award  in 
physics  and  astronomy.  His  article,  “Quantum  Weird¬ 
ness,”  appeared  in  Discover  magazine.  He  receives  $1,500 
and  a  Moebius  strip  from  the  American  Institute  of  Physics 
and  the  United  States  Steel  Foundation.  Gardner  began 
his  writing  career  on  the  Tulsa  Tribune  after  graduating 
from  the  University  of  Chicago. 

3k  3k  :k 

For  Keeping  American  Business  Smart  .  .  .  American 
Business  Press  announced  its  29th  annual  Jesse  H.  Neal 
award  winners  in  a  full  page  ad  in  the  New  York  Times 
which  declared  “there’s  an  Oscar  for  the  screen,  a  Tony 
for  the  stage,  an  Emmy  for  tv,  and  a  Neal  for  keeping 
American  business  smart.”  The  program  honors  writing 
and  editing  in  the  specialized  business  publications.  Some 
examples:  Magazine  Age  (Wallis  E.  Wood,  editor)  for  a 
series,  “Breaking  the  Rate  Card:  Bad  for  Everyone”;  and 
Medical  World  News  (Larry  Frederick,  editor)  for  “What 
to  Do  About  Those  Scary  Hospital  Coats.” 

3k  3|C  3k 

The  Postman  Rings  Twice  ...  In  both  of  the  years  that 
a  $25,000  prize  has  been  offered  by  the  Magazine  Publishers 
Association,  the  Stephen  E.  Kelly  Award  for  excellence  in 
magazine  advertising  goes  to  Ogilvy  and  Mather  this  year 
for  its  International  Paper  Company  campaign,  “The  Pow¬ 
er  of  the  Printed  Word.”  Billings  Fuess  is  the  copywriter; 
Herb  Jager,  art  director;  and  Malcolm  End,  creative  direc¬ 
tor.  The  1981  award  to  O&M  was  for  long  copy  promoting 
Paco  Rabanne  Pour  Homme  cologne. 

EDITOR  &  PUBLISHER  for  April  2.  1983 


THE 
COMMUNITY 


MARKET- 
DRIVEN 
TECHNOLOGY 


How  it 

stacks  up  for 
commercial 
production 

At  Rapid  Printing  &  Mailing  in  Omaha,  five 
stacked  four-high  units,  eight  floor  units  and 
five  folders,  running  18  shifts  a  week,  are 
producing  multi-color  circulars,  inserts, 
color  supplements,  flyers  and  direct  mail. 

Operating  32  Community®  units  with 
seven  folders,  in  Wisconsin  and  Minnesota, 
Citizen  Publishing  Company  is  producing  a 
broad  range  of  commercial  work,  including 
hardware  and  department  store  mailers,  in¬ 
serts  and  supplements,  using  four-high 
stacked  units  and  SSC  folders  running  at 
25,000  cph.  Just  a  few  examples  of  the 
popularity  of  the  four-high  arrangements 
for  commercial  applications. 

Stacked  four  high,  Goss  Community 
press  units  print  up  to  four  colors,  blanket  to 
blanket,  with  short,  direct  web  leads  between 
impressions,  convenient  access  and  more 
productivity  per  square  foot  of  floor  space. 

The  four-high  stacked  arrangements  in¬ 
clude  true-rolling  cylinders  for  minimum  dot 
distortion,  precision  gear  drive  for  close 
register,  and  easily  controlled  continuous- 
feed  inking  and  dampening  systems.  They 
all  contribute  to  the  print  quality,  productivity, 
reliability  and  versatility  that  suit  commercial 
production  needs. 

Goss  Products,  Graphic  Systems  Division, 
Rockwell  International,  3100  South  Central 
Avenue,  Chicago,  Illinois  60650. 
312/656-8600.  Telex  253478. 


Rockwell  International 
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Credibility  or  partisar^ship 

“I’m  advocating  advocacy  journalism  in  spades.  On  this 
issue  journalists  carry  no  responsibility  whatsoever  to  the 
other  side.  The  other  side  is  suicide.” 

That  astonishing  statement  was  made  by  a  speaker  before 
the  “War,  Peace  and  the  News  Media”  conference  last  week 
at  New  York  University.  He  happened  to  be  talking  about 
media  handling  of  the  nuclear  “freeze”  movement,”  arms 
control  talks  and  the  defense  establishment.  Obviously,  “the 
other  side”  was  anyone  opposing  whatever  position  the 
speaker  held  on  any  of  those  topics;  and  included  anyone  who 
attempted  to  maintain  an  impartial  or  unbiased  point  of  view 
while  reporting  the  facts. 

This  appeal  for  partisan  journalism  was  supported  by  some 
other  speakers.  Fortunately,  it  was  vigorously  opposed  by 
other  delegates  to  the  meeting. 

One  of  the  latter  commented:  “Crusading  has  no  place  in 
journalism.  In  this  case  they  want  the  peace  movement  on 
the  front  page  every  day  regardless  of  what  they  say  or  do. 
Next  week  it  could  be  some  pro-nuclear  group  wanting  the 
front  page.  In  other  words,  it’s  a  very  dangerous  idea.”  Ex¬ 
actly!  It  could  be  applied  to  any  partisan  group  espousing  a 
special  economic,  social  or  religious  order  because  it  believes 
the  “truth”  lies  therein. 

The  demand  for  news  coverage  in  these  areas,  as  extensive 
and  consistent  as  that  given  to  stocks,  sports,  and  the  weath¬ 
er,  is  legitimate.  But  the  demand  that  this  coverage  should 
be  partisan  and  advocate  only  one  side  is  not. 

Polygraph  tests 

The  Reagan  Administration  seems  to  be  obsessed  with 
the  idea  that  it  must  control  all  the  news  coming  out  of 
Washington,  authorize  only  those  items  it  wishes  to  publi¬ 
cize,  or  put  in  jail  all  those  who  defy  the  orders  against  illegal 
or  premature  news  releases. 

From  attempts  to  rewrite  the  Freedom  of  Information  Act, 
to  Executive  Orders  imposing  more  stringent  classification 
orders  on  information  of  all  kinds,  to  directives  limiting  ac¬ 
cess  of  reporters  to  certain  officials,  to  ordering  all  federal 
employes  to  take  lie  detector  tests  when  suspected  of 
unauthorized  disclosures  of  security  information;  they  all 
add  up  to  futile  and  stupid  efforts  to  place  an  iron  curtain 
around  the  news  concerning  official  Washington. 

It  will  never  work.  The  art  of  the  official  leak  in  Washington 
is  so  refined  that  trying  to  separate  the  “legal”  from  the 
“illegal”  act  is  impossible.  Furthermore,  there  are  too  many 
whistle-blowers  in  Washington — whether  they  are  honest 
patriots  or  disgruntled  partisans — to  shut  them  all  up.  Until 
now,  the  Administration’s  efforts,  which  we  believe  to  be 
misguided,  have  been  directed  at  stopping  the  leaks.  We  hope 
it  never  gets  the  idea  it  can  prevent  publication  whenever  it 
wants  to. 


Charter  Member 
Audit  Bureau 
ot  Circulations 
Member  American 
Newspaper 
Publishers  Association 
6  mo  avg  circulation  Dec  31,  1902—29,332 


5^ABP 

AN  PA 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 


With  which  have  been  merged  The  Journalist 
established  March  22. 1884  Newspaperdom  established 
March  1092  the  Fourth  Estate  March  1  1894  Editor  & 
Publisher  June  29.  1901  Advertising.  January  22. 1925 


Managing  Editor 
Jerome  H.  Walker,  Jr 

Aaaoclate  EdKora 

David  Astor,  John  P.  Consoli,  Bill  Gloede, 
Andrew  Radolf,  Lenora  Williamson 
Midwest  Editor 
Celeste  Huenergard 
Washington  Editor 
James  Earl  Roper 
West  Coast  Correspondent 
M.  L.  Stein 
Promotion  Manager 
Terilyn  McGovern-Mazza 
Advertising  Manager 
Donald  L.  Parvin 
Sales  Representatives 
John  S.  Long,  Robert  J.  Mathes, 
Charles  E.A.  Muldaur,  Durland  Stewart 
Advertising  Production  Manager 
Louise  A.  Villani 

Classified  Advertising  Personnel 

Susan  Mitchell 
Celia  Mulligan 
Circulation  Manager 
Wilfred  E.  Richards 
Photocomposition  Manager 
Katherine  H.  Barns 
Librarian 
Juanita  Hatcher 


OFFICES 

General:  575  Lexington  Ave,  New  York,  N.Y. 
10022.  Phone  (212)  752-7050.  TELEX  12 
5102. 

Chicago:  Time  Life  Bldg.,  Suite  2720,  303  East 
Ohio  Street  60611.  Phone  (312)  645-0123. 
Celeste  Huenergard,  Editor.  John  S.  Long, 
ad  sales. 

Washington,  D.C.:  1295  National  Press  Building, 
Washington,  D.C.  20045.  (202)  628-8365. 
James  E.  Roper,  editor. 

Long  Beach:  369  Seville  Way,  Long  Beach, 
Calif.  90814.  (213)  597-1159.  M.  L.  Stein,  cor¬ 
respondent. 

Los  Angeles:  3450  Wilshire  Boulevard,  Suite 
407,  90010.  Phone  (213)  382-6346.  William 
Marshall — Scott,  Marshall,  Sands  &  McGin- 
ley,  ad  representatives. 

San  Francisco:  433  California  St,  Suite  505, 
94104.  Phone  (415)  421-7950.  Peter  Scott, 
Richard  Sands — Scott,  Marshall,  Sands  & 
McGinley,  ad  representatives. 

Toronto:  148  King  Rd.  E.,  King,  Ontario  LOG  1K0. 
Phone  (416)  833-6200.  Donald  Fenn,  Fenn 
Co.,  Inc.,  ad  representatives. 


INDEX  TO  ISSUE 


About  Awards . 2 

Calendar . 2 

Letters . 7 

Newspeople  in  the  news . 18 

Notes  on  people . 21 

Plant  &  Equipment  News . 24 

Syndicates . 26 

Shop  Talk  at  Thirty . 36 


Microfilmed  copies  of  Editor  &  Publisher  are  available 
from;  University  Microfilms  International.  300  North 
Zeeb  Road,  Ann  Arbor.  Ml  48106.  London:  18  Bedford 
Row,  London.  WC1R4EJ,  England.  Copies  of  E4P  are 
availabie  on  microfiche  from  Micro  Photo  Division.  Bell 
&  Howell.  Old  Mansfield  Rd..  Wooster.  Ohio  44691. 


4 


EDITOR  &  PUBLISHER  for  April  2,  1983 


J 


Letters 


OVERREACTED 

I  think  Professor  Starr  (Letter,  E&P, 
March  5)  has  overreacted  to  the  results 
of  the  University  of  Arizona  study  on 
the  value  of  a  journalism  degree,  as  re¬ 
ported  February  12  in  “Shop  Talk  at 
Thirty.” 

Yes,  some  who  participated  in  the 
study  were  critical  of  journalism  de¬ 
grees.  But  of  the  68  editors  polled  who 
majored  in  journalism  29  ranked  their 
J-school  educations  as  an  eight,  nine  or 
10  on  the  “Bo  Derek”  scale  of  one  to 
10.  That  certainly  isn’t  an  indictment  of 
journalism  education. 

I  was  one  of  the  editors  polled,  and  I 
gave  my  University  of  Missouri  jour¬ 
nalism  education  high  marks.  I  know 
that  my  Mizzou  degree  helped  me  get 
my  first  two  jobs  (including  a  higher- 
than-usual  starting  salary  on  my  first 
job),  and  that  my  J-school  training  was 
invaluable  when  I  found  myself  thrust 
into  the  real  world  of  competitive  re¬ 
porting. 

But  that  doesn’t  mean  I  don’t  have 
second  thoughts  10  years  later  about 
some  of  the  college  courses  I  took.  I 
was  quoted,  accurately,  in  the  “Shop 
Talk”  article  as  saying,  “If  I  had  to  do  it 
over  again,  I  would’ve  taken  more  Eng¬ 
lish  eourses  (to  study  grammar,  sen¬ 
tence  structure,  etc.)  and  more  eco¬ 
nomics.  Unfortunately,  1  was  scared 
away  from  advance  econ  courses  be¬ 
cause  of  the  pressure  to  make  good 
grades.” 

OK,  Professor  Starr,  maybe  I 
should’ve  paid  more  attention  to  my 
high-school  English  teachers. 

But  don’t  assume  that  I’m  being  cri¬ 
tical  of  journalism  school  just  because 
10  years  later  I  have  recognized  my 
own  weaknesses.  (I  can  think  of  several 
J-school  courses  I  wish  I  would’ve 
taken,  too.) 

I  would  guess  that  most  of  the  editors 
polled  who  attended  journalism 
schools — at  least  who  attended  good 
journalism  schools,  like  Mizzou — 
answered  their  questionnaires  in  the 
same  spirit  as  I  did. 

Gary  Sosniecki 
(Sosniecki  is  co-publisher  of  Humansvil- 
le  (Mo.)  Star-Leader.) 

SEARCHING 

I  am  searching  for  a  friend  of  mine 
who  1  believe  is  in  the  media  trade.  I 
hope  that  you  can  place  a  small  notice 
in  your  publication  that  he  might  see. 

His  name  is  Eugene  Scott  and  for¬ 
mally  worked  in  El  Paso,  Tex.  I  believe 
he  moved  to  the  New  York  area  but  I 
am  not  sure. 

When  the  North  Koreans  spilled 
over  the  border  on  25  June,  1950,  Mr. 


Scott  and  I  were  stationed  in  Japan.  We 
soon  were  on  our  way  to  Korea  to  face 
the  North  Korean  Army.  By  mid  July, 
1950,  we  were  POWs  of  a  ruthless 
enemy.  We  were  imprisoned  for  the 
next  38  months  and  saw  70%  of  our 
group  die.  Our  group  was  unique  in  as 
much  as  we  had  many  civilians  with 
us — the  youngest  was  1  year  old  and 
the  oldest  was  89.  The  French  Legation 
was  there  as  well  as  the  Astopolic  Dele¬ 
gate  from  Rome,  Bishop  Patrick  Bryne. 
The  Bishop  died  in  captivity.  Philip 
Deane,  from  the  London  Observer,  was 
there  and  wrote  of  his  experiences. 

The  story  goes  on  and  on.  Those  sur¬ 
vivors  have  a  great  deal  in  common 
because  of  the  terrible  ordeal  we  went 
through  and  I  am  searching  for,  those 
who  are  still  alive.  We  help  those  who 
need  it  and  also  have  an  annual  reun¬ 
ion.  This  July  it  will  be  in  Dayton,  Ohio, 
22-23-24  July.  Any  XPOW  Korean 
“Conflict”  can  write  me  for  details. 

Mr.  Scott  and  I  served  our  time  in  a 
reactionary  squad  set  apart  from  the 
main  body  of  POWs  and  I  am  quite 
proud  of  that. 

I  would  appreciate  any  help  you  can 
give  me  in  this  matter.  Pehaps  I  can  find 
Mr.  Deane  also.  I  understand  he  is  in 
Canada  now. 

Wilbert  R.  Estabrook 
43  Pinecrest  Road 
Portland,  Maine  04102 


COVERED  THE  QUEEN 

Perhaps  the  Queen  was  fortunate 
that  her  travel  plans  were  changed  by 
the  weather  (Editor  &  Publisher 
March  19)  because  try  as  I  might,  I  have 
a  tough  time  featuring  her  yacht,  the 
Britannia,  sailing  up  to  the  Reagan’s 
mountain  top  ranch  at  Santa  Barbara. 

By  the  way,  the  Mountain  Democrat 
feels  slighted.  We,  too,  covered  the 
Queen’s  visit,  albeit  with  a  lot  less  staff 
than  the  metropolitan  dailies. 

We  sent  just  one  reporter  and  one 
photographer  to  record  the  Queen’s 
visit  to  Sutter’s  Fort  at  Sacramento  and 
they  came  back  with  almost  as  much 


pomp  and  circumstance  as  our  big 
cities  brothers  and  sisters — a  4  col. 
page  1  picture  and  major  page  1  story 
for  the  Monday,  March  1  issue,  a  6  col. 
picture  inside,  plus  a  lengthy  “inside” 
story  by  a  stringer  who  was  fortunate 
enough  to  have  been  invited  to  the 
luncheon  for  the  Queen  in  the  state 
Capitol. 

When  it  comes  to  fluff,  we  don’t  take 
a  backseat  to  anyone. 

Ursula  Smith 

(Smith  is  editor  of  Placerville  (Calif.) 
Mountain  Democrat.) 

Corrections 

In  E&P’s  March  19  story  about  the 
l(X)-year  celebration  of  the  Alexandria 
Daily  Town  Talk,  two  errors  were 
made.  First,  the  Town  Talk  is  pub¬ 
lished  in  Louisiana  and  not  Virginia. 
Secondly,  the  paper  is  not  owned  by 
McCormick  spice  company. 

In  the  announcement  of  the  winners 
of  the  George  Polk  Awards  (E&P, 
March  19),  it  was  incorrectly  reported 
that  one  of  the  winners,  Phillip  L. 
Zweig,  is  with  American  Reporter.  He 
is  with  American  Banker. 

The  meaning  of  the  second-to-last 
sentence  of  the  story  about  the  Rich¬ 
mond,  Va.  newspapers’  boycott  of  a 
“not-for-attribution”  briefing  arranged 
by  reporters  and  Virginia  Governor 
Robb  (E&P,  March  5,  page  14)  was  in¬ 
verted.  It  should  have  quoted  Alf 
Goodykoontz,  executive  editor,  as 
saying:  “Group  background  sessions 
on  the  record  are  sometimes  all  right.” 

Short  takes 

Police  said  J.G.  was  stopped  shortly 
after  2  a.m.  after  he  was  seen  diving 
erratically. — Bethlehem  (Pa.)  Globe- 
Times 

Defensive  end  L.C.  Greenwood  wet 
against  third-year  guard  Tunch  Illkin  to 
begin  the  Oklahoma  drill.  — 

Owensboro  (Ky.)  Messenger-Inquirer 


SECTER 


DATELINE:  Ho  Chi  Minh  City.  “Seemingly 
destitute  yet  bustling  and  varied  .  .  .  riddled 
with  contradictions  and  disparities.”  A  dis¬ 
patch  from  Bob  Secter,  Los  Angeles  Times 
bureau  chief  in  Bangkok,  locking  in  on  the 
realities  of  southeast  Asia. 

Read  him  in  the 

Los  Angeles  Times- 

Washington  Post  News  Service 

(202)  334-6173 
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KENNY  &  KI'^R-I'^NNE  ROGERS 

announce 

THE  1983  WORLD 
HUNGER  MEDIA 
AWARDS 


TO  encourage,  honor,  and  reward 
those  members  of  the  media 
who  have  made  significant  con¬ 
tributions  in  bringing  public 
attention  to  the  critical  issues 
of  world  hunger.  Kenny  and 
Marianne  Rogers  created  the 
World  Hunger  Media  Awards.  In  1982,  the  first 
Awards,  totaling  one  hundred  thousand  dollars, 
were  presented  at  the  United  Nations.  Among  the 
first  year’s  winners  were  The  New  York  Times. 
The  Christian  Science  Monitor.  The  Minneapolis 
Tribune,  and  The  Lou  Grant  Show. 

The  second  annual  World  Hunger  Media 
Awards  will  award  an  equal  amount  during 
Thanksgiving  week,  1983.  The  judging  and  distri¬ 
bution  of  the  Awards  is  overseen  by  World 
Hunger  Year.  Inc.,  the  non-profit  organization 
founded  by  the  late  performer/humanitarian 
Harry  Chapin. 

Nominees  will  be  considered  in  the  following 
categories: 

1 .  Best  newspaper  coverage 

2.  Best  periodical  coverage 

3.  Best  college  publication  coverage 

4.  Best  film 

5.  Best  television  coverage 

6.  Best  radio  coverage 

7.  Best  photojournalism 

8.  Best  book 

In  addition,  a  Special  Achievement  Award  will  be 
pres  .;nted  when  appropriate  to  honor  an  individual 
or  group  whose  work  has  helped  significantly  to 
eliminate  hunger  in  our  world. 

The  goal  of  this  program  is  to  foster  the  edu¬ 
cation  of  the  American  public  with  regard  to  the 
issues  of  world  hunger.  Those  involved  with  this 
award  program  firmly  believe  that  once  adequately 
informed  the  American  people  will  respond  with 
the  energy,  ingenuity,  and  generosity  that  are  the 
hallmarks  of  our  best  moments  as  a  nation. 


1983  RULES 

1.  Submissions  for  the  1983  World  Hunger  Media  Awards  must  be 
received  at  the  offices  of  World  Hunger  Year,  Inc.,  350  Broadway, 
New  York,  New  York  10013,  no  later  than  July  31, 1983.  Only  work 
appearing  in  the  United  States  between  July  1, 1982  and  June  30 
1983  is  eligible. 

2.  Work  must  be  submitted  in  one  of  the  above  listed  categories. 
Anyone  may  submit  work  that  they  consider  worthy.  Unpublished 
manuscripts  or  photographs  are  not  eligible. 

3.  Final  scripts  must  be  submitted  with  tapes  entered  for  the  film, 
television  and  radio  awards.  All  film  and  television  entries  must  be 
submitted  on  3/4  inch  video  cassettes;  all  radio  entries  must  be  on 
cassette.  All  photojournalism  entries  must  include  8"  x  10"  prints 
and  tearsheets  of  their  publication. 

4.  There  is  no  specific  application  form.  Only  a  brief  accompanying 
letter  is  necessary  as  long  as  it  specifies  the  category  to  which  the 
submission  is  being  made  and  attests  that  the  work  was  published, 
shown  public.;,  or  broadcast  within  the  time  frame  of  Rule  #1. 

5.  All  entries  will  be  acknowledged  by  mail.  World  Hunger  Year  will 
return  all  submissions  if  requested  to  and  if  they  are  accompanied 
by  sufficient  return  postage.  However,  the  organization  assumes  no 
responsibility  for  the  return  of  submissions. 

6.  In  the  newspaper,  periodical,  photojournalism,  and  book  cate¬ 
gories  the  cash  award  will  be  presented  to  the  credited  writer  or 
photographer.  In  the  film  category,  the  writer  and  director  will  share 
the  cash  award.  In  the  radio  category,  the  producer  and  reporter 
will  share  the  cash  award.  In  the  television  category,  the  producer 
and  writer  will  share  the  cash  award.  In  all  cases,  the  organ  of  the 
media  which  published,  showed  or  broadcast  the  winner  will  share 
the  acknowledgement.  There  will  no  NO  cash  award  to  the  winner  of 
the  college  publication  category.  Instead,  the  $10,000  allotted  to  the 
category  will  be  used  to  establish  a  scholarship  in  Third  World  Agri¬ 
cultural  and  Economic  Development  at  the  winning  school. 

7.  The  panel  of  judges  will  consist  of  nationally  known  media  experts 
as  well  as  experts  in  the  field  of  world  hunger.  They  will  determine 
the  distribution  of  the  prizes  and  their  decision  will  be  final.  The  win¬ 
ners  will  be  presented  with  their  awards  Thanksgiving  week,  1983. 


WORLD  HUNGER  YEAR 

350  BROADWAY,  NEW  YORK,  NEW  YORK  10013 

212- 226'2714 

KRAGEN  &  COMPANY 

1112  N.  SHERBOURNE  DR.,  LOS  ANGELES,  CALIF  90069 

213- 854-4400 
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Ink  and  newsprint  tax 
ruled  unconstitutional 


By  James  E.  Roper 

U.S.  Supreme  Court  ruled  (March 
29)  that  a  Minnesota  law  imposing  a 
special  tax  on  ink  and  paper  used  by  1 3 
larger  daily  newspapers  is  unconstitu¬ 
tional. 

Eight  justices  found  that  the  state  law 
violated  newspaper’s  First  Amend¬ 
ment  rights  of  free  press.  Only  Justice 
William  H.  Rehnquist  dissented  on  this 
point. 

The  Minnesota  law  exempted 
periodic  publications  from  the  state’s 
general  sales  tax  but  imposed  a  “use 
tax’’  on  the  cost  of  paper  and  ink  con¬ 
sumed  by  a  publication  in  any  calendar 
year.  In  the  case,  (Minneapolis  Star 
and  Tribune  Co.  v.  Commissioner  of 
Tax),  the  newspaper  challenged  the  law 
in  court,  losing  in  the  Minnesota  Sup¬ 
reme  Court  before  appealing  success¬ 
fully  to  the  U.S.  Supreme  Court. 

The  majority  opinion  of  the  U.S. 
Supreme  Court,  written  by  Justice  San¬ 
dra  O’Connor,  declared  that  the  tax 
“violates  the  First  Amendment  not 
only  because  it  singles  out  the  press, 
but  also  because  it  targets  a  small  group 
of  newspapers.’’ 

“The  effect  of  the  $l(X),(X)0  exemp¬ 
tion  enacted  in  1974,’’  the  opinion 
stated,  “is  that  only  a  handful  of  pub¬ 
lishers  pay  any  tax  at  all,  and  even  few¬ 
er  pay  any  significant  amount  of  tax. 
The  state  explains  this  exemption  as 
part  of  a  policy  favoring  an  ‘equitable’ 
tax  system,  although  there  are  no  com¬ 
parable  exemptions  for  small  enter¬ 
prises  outside  the  press  .  .  . 

“Even  if  we  were  willing  to  accept 
the  premise  that  large  businesses  are 
more  profitable  and  therefore  better 
able  to  bear  the  burden  of  the  tax,  the 
state’s  commitment  to  this  “equity”  is 
questionable,  for  the  concern  has  not 
led  the  state  to  grant  benefits  to  small 
business  in  general. 

“And  when  the  exemption  selects 
such  a  narrowly  defined  group  to  bear 
the  full  burden  of  the  tax,  the  tax  begins 
to  resemble  more  a  penalty  for  a  few  of 
the  largest  newspapers  than  an  attempt 
to  favor  struggling  smaller  enter¬ 
prises.” 

The  court  said  it  was  not  necessary  to 
inpugn  the  motives  of  the  Minnesota 
legislature  in  passing  the  tax  because, 
“We  have  long  recognized  that  even 
regulations  aimed  at  proper  gov¬ 
ernmental  concerns  can  restrict  unduly 


the  exercise  of  rights  protected  by  the 
First  Amendment.” 

The  court  concluded: 

“A  tax  that  singles  out  the  press,  or 
that  targets  individual  publications 
within  the  press,  places  a  heavy  burden 
on  the  state  to  justify  its  action.  Since 
Minnesota  has  offered  no  satisfactory 
justification  for  its  tax  on  the  use  of  ink 
and  paper,  the  tax  violates  the  First 
Amendment.” 

The  court,  while  pointing  out  that  a 
state  government  must  raise  revenue, 
said  in  a  footnote:  “Nothing,  however, 
prevents  the  state  from  taxing  the  press 
in  the  same  manner  that  it  taxes  other 
enterprises.  It  can  achieve  its  interests 
in  requiring  the  press  to  bear  its  share  of 
the  tax  burden  by  taxing  the  press  as  it 
taxes  others,  so  differential  taxation  is 
not  necessary  to  achieve  its  goals.” 

Evidence  in  the  case  was  that  the  ink 
and  paper  tax  was  less  burdensome  than 
imposition  of  the  general  sales  tax 
would  have  been.  The  majority  opin¬ 
ion,  however,  hesitated  to  pass  judg¬ 
ment  on  the  relative  merits  of  taxation. 

Justice  Byron  White,  while  agreeing 
that  the  tax  was  unconstitutional,  filed 
a  separate  opinion  stating  that  the  court 
was  competent  to  judge  different 
methods  of  taxation,  and  complaining 
further:  “The  question  whether  Minne¬ 
sota  or  another  state  may  impose  a  use 
tax  on  paper  and  ink  that  is  not  targeted 
on  a  small  group  of  newspapers  could 
be  left  for  another  day.” 

Rehnquist’s  dissent  took  off  from  the 
point  that  the  special  tax  was  less  than 
the  regular  sales  tax. 

“Today  we  learn  from  the  court  that 
a  state  runs  afoul  of  the  First  Amend¬ 
ment  proscription  of  laws  ‘abridging 
the  freedom  of  speech,  or  of  the  press’ 
where  the  state  structures  its  taxing 
system  to  the  advantage  of  newspap¬ 
ers,”  Rehnquist  wrote.  “This  seems 
very  much  akin  to  protecting  some¬ 
thing  so  overzealously  that  in  the  end  it 
is  smothered  .  .  . 

“To  collect  from  newspapers  their 
fair  share  of  taxes  under  the  sales  and 
use  tax  scheme  and  at  the  same  time 
avoid  abridging  the  freedom  of  speech 
and  press,  the  court  holds  today  that 
Minnesota  must  subject  newspapers  to 
millions  of  additional  dollars  in  sales 
tax  liability.  Certainly  this  is  a  hollow 
conclusion  that  this  result  would  have 
been  intended  by  the  framers  of  the 
First  Amendment.” 


EtP 

Every  Saturday  since  1884 

Games  ranked 
highest  by 
videotex  users 

A  survey  of  households  participating 
in  Times  Mirror’s  field  trial  of  its 
videotex  system.  Gateway,  found 
news,  home  banking  and  shopping, 
education  and  electronic  mail  were 
rated  among  the  most  “essential”  ser¬ 
vices,  but  games  came  out  the  highest 
ranked  feature  of  all. 

Programs  rated  as  being  “essential” 
by  heads  of  household  were  games, 
79%;  shopping  and  product  informa¬ 
tion,  72%;  bill  paying  at  a  bank,  71%; 
late  breaking  news,  60%;  education  for 
children,  57%;  and  electronic  mail, 
56%. 

Times  Mirror  Videotex  Services 
conducted  the  Gateway  field  trial  in 
conjunction  with  Videotex  America,  a 
joint  venture  between  Times  Mirror 
and  Infomart  of  Canada.  The  test  ran 
from  March  through  December,  1982, 
and  involved  350  southern  California 
households. 

Times  Mirror  said  the  survey  found 
participating  households  viewed  Gate¬ 
way  as  “a  comprehensive  information 
service”  and  not  just  an  electronic 
newspaper  or  a  form  of  entertainment. 

While  75%  of  the  households  said  it 
was  essential  that  a  videotex  system 
keep  them  informed,  70%  said  they  do 
not  want  videotex  to  take  the  place  of 
other  information  sources. 

The  survery  also  found  that  77%  of 
the  households  felt  “very  good  about 
receiving  information  and  services 
through  a  tv  set”  and  76%  agreed  that 
videotex  is  easy  to  use  and  “user 
friendly.” 

Times  Mirror  said  Gateway  was  “the 
third  most  frequently  mentioned 
source  for  late  breaking  news”  by  par¬ 
ticipating  households.  “Users  cited 
timeliness  and  availability  on  demand 
as  its  advantages  over  other  media.” 

Times  Mirror  found  that  news  tended 
to  out-perform  other  information  cate¬ 
gories  in  terms  of  daily  accesses  during 
such  times  as  the  Falklands  crisis  and 
the  November,  1982,  elections. 

Households  had  more  than  3,000 
pages  of  news  available  to  them  daily, 
including  news  from  AP,  Los  Angeles 
Times,  and  community  newspapers. 
66%  of  the  trial  households  said  they 
wanted  Gateway  to  keep  them  abreast 
of  local  news. 

(Continued  on  page  25) 
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Newspaper  execs  prepare 
for  annual  meetings 


By  Andrew  Radolf 

For  publicly-held  newspaper  com¬ 
panies,  the  rites  of  Spring  include  the 
annual  meeting  with  stockholders. 

How  the  chief  executive  officers  of 
the  different  companies  prepare  for 
these  meetings  varies  according  to  their 
management  styles. 

At  Dow  Jones  &  Co. ,  chairman  War¬ 
ren  H.  Phillips  prepares  himself  for  the 
meeting  which  will  be  held  April  20  at 
Morgan  Guaranty  Hall  in  New  York 
City. 

“The  company  feels  the  people  here 
are  well  versed  in  the  day  to  day  activi¬ 
ties  and  don’t  need  any  special  prepara¬ 
tion,”  said  Jim  Fusilli,  a  Dow  Jones 
spiokesman.  “It  leads  to  an  open  and 
fresh  meeting.” 

Allen  H.  Neuharth,  chairman  of 
Gannett  Co.,  also  handles  his  own  pre¬ 
parations  for  the  remarks  he  will  give  at 
the  shareholders  meeting  this  May  24  at 
Lincoln  First  Tower,  site  of  the  corpo¬ 
rate  headquarters,  in  Rochester,  New 
York. 

In  addition  to  Neuharth,  there  will  be 
a  panel  consisting  of  the  other  members 
of  Gannett’s  office  of  the  chief  execu¬ 
tive  and  various  department  heads. 

“They  discuss  among  themselves 
what’s  likely  to  come  up,”  said  Walt 
Wurfel,  vicepresident  for  communica¬ 
tions.  “About  200  to  300  people  show 
up.  Gannett  has  traditionally  had  placid 
meetings.” 

When  Neuharth  finishes  speaking, 
the  meeting  is  opened  up  for  questions. 

“Neuharth  gets  his  people  in  charge 
to  take  care  of  it,”  commented  one  of 
his  assistants  who  explained  that  the 
executive  responsible  for  whatever 
area  is  being  addressed  is  designated  by 
Neuharth  “to  stand  and  answer  the 
question.” 

Besides  Neuharth,  the  office  of  the 
chief  executive  includes  Douglas 
McCorkindale,  senior  vicepresident 
law  and  finance  and  head  of  the  diversi¬ 
fied  media  division;  John  Heselden, 
senior  vicepresident  for  newspapers; 
John  Quinn,  senior  viibepresident  for 
news;  and  Madelyn  Jennings,  senior 
vicepresident  for  human  resources. 

Executives  responsible  for  USA  To¬ 
day  are  also  expected  to  be  at  Gannett’s 
shareholder  meeting  to  field  questions 
about  the  national  daily. 

For  Arthur  Ochs  Sulzberger,  chair¬ 
man  of  the  New  York  Times  Co.,  pre¬ 
paring  for  the  meeting  often  involves 
sitting  down  with  other  top  executives 
who  go  over  the  types  of  questions 
shareholders  are  likely  to  ask. 

“He  wants  to  be  sure  his  answers  are 


correct,”  said  Leonard  Harris,  director 
of  corporate  communications.  “We 
prepare  a  question  and  answer  book  of 
the  kinds  of  questions  that  are  likely  to 
be  asked  by  well  informed  and  alert 
stockholders.” 

Harris  said  the  Times  Co.  ‘  ‘looks  for¬ 
ward  to  intelligent  shareholder  ques¬ 
tions.  It’s  an  opportunity  to  tell  the  aud¬ 
ience  how  management  is  proceeding 
and  what  it’s  philosophy  is.” 

The  Times  Co.’s  meeting  will  be 
April  28  in  New  York’s  Town  Hall. 
Harris  said  as  many  as  400  people,  a 
large  proportion  emploee  stockhold¬ 
ers,  have  attended  the  annual  meetings 
in  the  past. 

“Questions  involving  labor  could  be 
anticipated,”  he  said.  “Anything  that 
occurs  during  the  year  is  perfectly  fair 
questioning.” 

Knight-Ridder  Newspapers  for  its 
annual  meeting  is  planning  to  give 
shareholders  a  slide  show  updating  the 
company’s  Viewtron  system,  which  is 
scheduled  to  go  into  commercial  ser¬ 
vice  in  the  fall. 

Knight-Ridder  originally  planned  to 
show  shareholders  the  actual  Viewtron 
database,  but  decided  to  postpone  the 
demonstration.  Hawkins  said  the  post¬ 
ponement  had  to  do  with  Knight- 
Ridder’s  “marketing  objectives”  for 
the  electronic  system.  He  added  one  of 
the  reasons  Viewtron  will  not  begin 
commercial  service  until  autumn  is 
“we’re  waiting  for  the  phone  com¬ 


pany’s  data  transmission  set-up.” 

In  addition  to  chairman  Alvah  Chap¬ 
man’s  talk  about  the  previous  year’s 
performance,  president  James  Batten 
will  also  speak  and  senior  vicepresident 
Byron  Harless  will  talk  about  Knight- 
Ridder’s  management  techniques. 

“Normally  we  have  discussions  in 
advance  as  to  topic  and  theme,”  said 
Frank  Hawkins,  director  of  corporate 
relations,  of  the  company’s  prepara¬ 
tions.  “It’s  still  not  ironed  out.” 

Hawkins  said  Knight-Ridder  has 
made  arrangments  for  a  special  phone 
number  —  900-410-1983  —  which 
stockholders  unable  to  go  to  the  James 
L.  Knight  Center  in  Miami  for  the  April 
19  meeting  can  call  to  hear  the  proceed¬ 
ings. 

“Detroit  is  one  of  the  areas  where  we 
can  expect  some  questions,”  Hawkins 
commented.  “Last  year  a  union  leader 
from  there  showed  up.  We’ll  certainly 
be  prepared  for  that.”  Knight-Ridder 
owns  the  morning  Detroit  Free  Press 
which  is  engaged  in  a  fierce  competitive 
battle  with  the  all-day  Detroit  News. 
The  Free  Press  has  not  earned  a  profit 
for  three  straight  years. 

Hawkins  said  Knight-Ridder  does 
not  expect  its  annual  meetings  to  be  a 
contentious  affair.  “Unless  the  com¬ 
pany  really  screwed  up,  you’re  unlikely 
to  have  anybody  demanding  explana¬ 
tions.  We  feel  we  had  a  pretty  good 
year.” 

A  few  days  before  Post  Corp .  ’  s  meet¬ 
ing  on  April  29  at  headquarters  in  Ap¬ 
pleton,  Wisconsin,  president  Vic  Mina- 
han  “sits  down  and  writes  out”  his  re¬ 
marks  to  shareholders. 

“The  meetings  are  small  and 
(Continued  on  page  9) 


Newspaper  Companies’ 

Annual  Meetings 

Company 

Time 

Date 

Place 

Affiliated  Publications 

11  a.m. 

5/29 

State  Street  Bank,  Boston,  MA 

A.H.  Belo  Corp. 

10:30  a.m. 

4/19 

Hyatt  Regency,  Dallas,  TX 

Capital  Cities 
Communications 

11  a.m. 

5/5 

WBKW-tv,  Buffalo,  NY 

Dow  Jones  &  Co. 

11  a.m. 

4/20 

Morgan  Guaranty  Hall,  New  York,  NY 

Gannett  Co. 

10  a.m. 

5/24 

Lincoln  FirstTower,  Rochester,  NY 

Hart  e-Hanks 
Communications 

10  a.m. 

5/9 

La  Mansion  del  Norte,  San  Antonio,  TX 

Jefferson  Pilot  Corp. 

12  p.m. 

5/2 

Headquarters,  Greensboro,  N.C. 

Knight-Ridder 

Newspapers 

10  a.m. 

4/19 

James  L.  Knight  Ctr.,  Miami,  FL 

'Lee  Enterprises 

1/25 

Headquarters,  Davenport,  lA 

Media  General 

11  a.m. 

5/26 

Headquarters,  Richmond,  VA 

Multimedia 

11  a.m. 

4/21 

Headquarters,  Greenville,  SC 

New  York  Times  Co. 

11  a.m. 

4/28 

Town  Hall,  New  York,  NY 

Post  Corp. 

11  a.m. 

4/29 

Headquarters,  Appleton,  Wl 

Times  Mirror  Co. 

9:30  a.m. 

5/25 

Harry  Chandler  Pavilion,  Los  Angeles,  CA 

Washington  Post  Co. 

9  a.m. 

5/13 

Post  Building,  Washington,  DC 

*  —  Lm  raports  on  »  fiscal  year,  ended  September  30,  1982. 
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(Continued  from  page  8) 
routine,”  Minahan  said.  “We  know  the 
routine  pretty  well.  If  anybody  wants  to 
get  up  and  make  a  speech,  we  let  him  do 
it.” 

At  Capital  Cities  Communications’ 
May  5  meeting  in  Buffalo,  N.Y.,  where 
the  company  owns  WKBW-tv,  share¬ 
holders  will  be  voting  on  a  proposal 
sponsored  by  the  League  for  Industrial 
E)emocracy  which  asks  the  board  of 
directors  to  provide  a  written  report  on 
the  company’s  labor  practices. 

The  League  owns  shares  in  Capital 
Cities,  and  its  proposals  will  be  in¬ 
cluded  in  the  proxy  material  being 
mailed  out  to  shareholders  (E&P, 
March  29). 

The  League’s  proxy  request  resulted 
in  part  from  its  concern  over  Capital 
Cities’  dispute  with  the  International 
Typographical  Union  at  its  Kansas  City 
newspapers  where  ITU  members  have 
been  working  without  a  contract  for 
three  years. 

Several  of  the  newspaper  companies 
can  expect  ‘  ‘  corporate  gadfly s  ’  ’  to  be  at 
their  annual  meetings  to  push  their 
favorite  concerns. 

Wilma  Soss  has  become  a  regular  at 
New  York  Times  meetings  to  push  for 
cumulative  voting  for  directors  and  bet¬ 
ter  financial  coverage  by  the  newspap¬ 
er.  In  the  past,  she  has  also  complained 
about  the  “pornographic”  ads  for 
women’s  underwear  and  accessories  in 
the  New  York  Times  Sunday  Magazine. 

Soss  said  this  year  she  intends  to 
propose  that  the  Times  sell  its  Sunday 
paper  by  sections  because  “people  are 
groaning,  it’s  so  heavy.  It’s  a  terrific 
waste  of  paper.” 

Soss  contended  the  Times  could 
make  more  money  on  Sundays  by  sell¬ 
ing  the  sections  separately  at  higher  per 
piece  price. 

Evelyn  Davis,  who  puts  out  her  own 
business  newsletter.  Highlights  and 
Lowlights  is  another  stalwart  attendee 
of  Times  Co.  and  Washington  Post  Co. 
meetings. 

Davis  said  this  year  her  concerns  in¬ 
clude  charitable  contributions  by  cor¬ 
porations  and  the  high  legal  fees  paid  by 
newspaper  companies  to  defend  libel 
suits. 

“I  am  against  charitable  contribu¬ 
tions  by  corporations,”  Davis  said. 
“Companies  should  increase  their  di¬ 
vidends,  and  we  will  give  charitable 
contributions  of  our  own  choosing.” 

As  for  legal  fees,  Davis  believes 
newspaper  companies  are  ‘  ‘being  taken 
for  a  ride”  by  attorneys  who  let  libel 
cases  “go  on  and  on”  instead  of  seek¬ 
ing  “friendly  settlements.” 

Martin  Cohen,  vicepresident  of  fi¬ 
nance  of  the  Washington  Post  Co.,  said 
Chairman  Katharine  Graham  “has 
patience  and  is  polite”  in  dealing  with 
gadflys,  whom  tie  called  “professional 
attendees.” 
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Trenton  Times,  ABC  sued 
over  circulation  reports 


The  newspaper  war  inTrenton,  N.J., 
escalated  March  17  when  Trentonian 
filed  a  lawsuit  in  U.S.  District  Court 
alleging  that  Trenton  Times  “mali¬ 
ciously”  published  false  circulation  fi¬ 
gures  over  the  past  four  years. 

The  suit  also  charges  that  the  Audit 
Bureau  of  Circulations  certified  and 
published  Trenton  Times  circulation  fi¬ 
gures  even  though  it  knew  the  figures 
were  “inaccurate  and  misleading.” 

Trentonian  has  asked  the  court  to  pre¬ 
vent  further  release  of  Trenton  Times 
circulation  figures  unless  produced  by 
an  independent  auditor  (not  ABC) 
approved  by  the  court.  Trentonian  is 
also  seeking  three  times  the  damages  it 
alleges  to  have  sustained  as  a  result  of 
what  it  calls  the  “unlawful  activity”  of 
Times.  The  amount  of  such  an  award 
would  be  determined  by  the  court. 

A  hearing  was  held  on  March  24  be¬ 
fore  Judge  Harold  Ackerman  who 
ordered  an  expedited  discovery  pro¬ 
cess  and  scheduled  a  hearing  date  for 
May  23. 

Executives  for  Trenton  Times  and 
ABC  would  not  comment  on  the  suit. 

The  court  papers  filed  by  Trentonian 
charge  Times  and  Audit  Bureau  with 
fraud,  violating  state  and  federal  anti¬ 
trust  laws,  monopolizing  a  newspaper 
market  and  conspiracy  to  restrain 
trade.  Trentonian  is  a  member  of  In- 
gersoll  Publications  Co.,  Sharon,  Conn. 

The  suit  also  alleges  that  Times 
“maliciously  published  false  circula¬ 
tion  figures  over  the  last  four  years  to 
lure  advertisers  and  readers  from  the 
Trentonian.” 

Both  the  Times  and  Trentonian  are 
members  of  ABC.  ABC  is  scheduled  to 
begin  its  annusl  audit  of  both  newspa¬ 
pers’  circulation  next  month  and  the  suit 
is  attempting  to  stop  publication  of 
such  an  audit  unless  it  is  performed  by 
an  auditing  firm  not  connected  with 
ABC. 

Although  Trentonian  is  suing  ABC, 
publisher  Edward  Hoffman  said  his 
newspaper  plans  to  continue  as  a  mem¬ 
ber  of  ABC. 

In  an  affidavit  filed  with  the  court 
papers,  Hoffman  said  the  single  most 
important  criteria  an  advertiser  uses 
when  deciding  which  newspaper  to 
advertise  in  is  paid  circulation  as  shown 
on  an  ABC  statement.  He  said  the 
allegedly  inflated  Times  circulation  fi¬ 
gures  have  hurt  Trentonian  ad  re¬ 
venues. 

The  suit  alleges  the  “misleading”  fi¬ 
gures  date  back  four  years,  which  in¬ 
cludes  ownership  of  Times  by  both 
Washington  Post  Corporation  and  the 


current  owner  Allbritton  Communica¬ 
tions.  Washington  Post  Corp.  sold 
Times  to  Joseph  Allbritton  in  1981. 

Since  the  lawsuit  charges  the  viola¬ 
tions  took  place  over  a  four  year 
period,  it  is  unclear  as  to  whether  the 
Washington  Post  Corp.  will  be  drawn 
into  the  court  battle. 

Some  of  the  allegations  date  back  to 
1979  and,  although  not  specifically 
mentioned  by  name,  seem  to  involve 
former  Times  circulation  executives 
who  were  indicted  and  later  convicted 
for,  among  other  things,  falsifying  sub¬ 
scription  and  delivery  records,  embez¬ 
zlement  and  bribery. 

Times  management  at  that  time  had 
contacted  local  law  enforcement  offi¬ 
cials  to  report  the  possible  on-the-job 
crimes.  As  a  result,  a  former  Times’ 
circulation  director,  assistant  circula¬ 
tion  director,  circulation  sales  manager 
and  single  copy  sales  manager  were  in¬ 
dicted  in  December  of  1980. 

At  that  time,  Trentonian  had  ABC 
conduct  a  reaudit  of  Times — which  re¬ 
sulted  in  deductions  of  3,361  copies  of 
both  Times’  daily  and  Sunday  circula¬ 
tion  for  the  12  month  period  ending 
March  31,  1980. 

Trentonian  ran  double  truck  ads 
touting  the  new  figures,  but  Times  re¬ 
ceived  praise  from  local  law  enforce¬ 
ment  officials  for  its  cooperation  in  the 
criminal  investigation. 

The  circulation  battle  heated  up 
again  after  Allbritton  took  over  own¬ 
ership  of  Times  (E&P,  March  5). 

Trentonian  has  charged  that  Trenton 
Times  “paid”  circulation  is  deceptive¬ 
ly  inflated  via  a  sizable  amount  of  news¬ 
papers  that  are  sold  at  special  reduced 
rate  packages. 

A  check  of  the  ABC  reports  shows 
this  to  be  true.  According  to  the  report 
for  the  period  ending  March  31,  1982, 
Times  sold  7,769  daily  newspapers  at 
“special  reduced  prices.”  In  its  pub¬ 
lisher’s  statement  for  the  period  ending 
September  30,  1982,  Times  reported 
selling  6,518  daily  newspapers  at  “spe¬ 
cial  reduced  prices.”  And,  for  the 
period  ending  December  31,  1982, 
Times  reported  selling  18,012  daily 
newspapers  at  “special  reduced 
prices.” 

During  those  same  periods,  Trento¬ 
nian  sold  less  than  150  newspapers  dai¬ 
ly  at  “special  reduced  prices.” 

While  Trentonian  has  charged  this  to 
be  deceptive,  it  is  an  acceptable  prac¬ 
tice  under  ABC  rules,  as  long  as  the 
number  of  copies  sold  at  “special  re¬ 
duced  prices”  is  listed  separately 
somewhere  in  the  audit  report. 
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Overhaul  is  planned 
by  Accrediting  Council 


By  John  Consoli 

The  Accrediting  Council  on  Educa¬ 
tion  in  Journalism  and  Mass  Com¬ 
munication  (ACEJMC)  will  undergo 
several  changes  when  the  33-member 
body  meets  in  New  York  on  April  23 
just  prior  to  the  start  of  the  American 
Newspaper  Publishers  Association 
convention. 

The  group,  which  is  responsible  for 
evaluating  college  journalism  prog¬ 
rams,  will  elect  a  new  president  for  the 
first  time  in  10  years  and  will  replace 
two  full-time  officials  who  are  retiring. 

The  council  will  vote  on  two  bylaw 
changes:  one  that  would  increase  from 
25%  to  30%  the  amount  of  journalism 
courses  students  can  take  in  an  accre¬ 
dited  program;  and  another  that  will 
give  journalism  educators  and  profes¬ 
sional  journalists  on  the  council  an 
equal  number  of  votes. 

In  recent  years,  the  number  of  pro¬ 
fessional  journalists  on  the  council 
have  overtaken  the  journalism  educators 
and  given  them  voting  control.  The 
journalism  educators  are  seeking  parity 
in  the  voting. 

The  spring  meeting  of  ACEJMC 
usually  lasts  only  one  day,  but  due  to 
the  controversy  in  the  bylaw  change  in 
regard  to  voting  parity,  and  the  sizable 
amount  of  other  business  at  hand,  the 
meeting  will  be  held  over  a  two  day 
period. 

Don  Carter,  former  vicepresident  of 
Knight  Bidder  Newspapers  in  Miami, 
Fla.,  now  retired,  who  served  for  10 
years  as  ACEJMC  president,  will  step 
down. 

The  nominating  committee  has 
selected  ACEJMC  members  Reed  Ser- 
ratt,  executive  director  of  Southern 
Newspaper  Publishers  Association, 
and  Joseph  Shoquist,  managing  editor, 
Milwaukee  Journal,  to  run  for  the  2- 
year  term  of  president. 

Stuart  Awbrey,  publisher,  Burling¬ 
ton  (la.)  Hawk  Eye,  is  stepping  down  as 
council  vicepresident.  The  nominating 
committee  has  selected  Sharon  Mur¬ 
phy,  a  member  of  the  journalism  school 
faculty  at  Southern  Illinois  University, 
and  Kenneth  Starck,  director  of  the 
School  of  Journalism  at  the  University 
of  Iowa,  to  run  for  that  post. 

A  new  position  of  treasurer  will  be 
created.  John  Bailey  of  the  Internation¬ 
al  Association  of  Business  Communi¬ 
cators,  and  Billy  Ross,  chairman  of  the 
Department  of  Mass  Communications, 
Texas  Tech  University,  were  nomin¬ 
ated  to  run  for  that  position. 

Nominations  will  be  taken  from  the 
floor.  The  33  members  of  the  council 


are  eligible  to  vote. 

Milton  Gross  is  stepping  down  as 
secretary-treasurer  of  the  council  and 
Baskett  Mosse  is  leaving  as  executive 
secretary  of  the  ACEJMC  accrediting 
committee.  Both  were  paid  positions 
and  the  duties  will  now  be  combined  and 
handled  by  one  full-time  executive 
secretary  of  ACEJMC.  That  person  will 
be  named  at  the  April  meeting. 

The  most  controversial  of  the  bylaw 
changes  is  the  one  which  seeks  voting 
parity  among  the  professionals  and 
educators  on  the  council. 

Currently  there  are  19  professional 
members,  1 1  academic  representatives 
and  three  members  of  the  public.  A 
committee  headed  by  Dwight  Teeter 
Jr.,  chairman  of  the  journalism  depart¬ 
ment  at  the  University  of  Texas  at  Au¬ 
stin,  has  recommended  equality  of  rep¬ 
resentation  in  voting  between  profes¬ 
sionals  and  academics. 

The  controversy  began  some  two 
years  ago  when  the  Association  for 
Education  in  Journalism  ( AEJ),  an  indi¬ 
vidual  membership  group  of  journalism 
educators,  passed  a  resolution  express¬ 
ing  dissatisfaction  with  the  current  vot¬ 
ing  makeup  on  the  ACEJMC. 

The  resolution  demanded  that  educa¬ 
tors  be  given  a  majority  of  the  votes  on 
the  council.  The  ACEJMC  then  met 
last  April  in  San  Francisco  and  passed  a 
“sense”  resolution  that  authorized  giv¬ 
ing  academics  on  the  council  two  votes 
for  every  one  of  the  professionals  on 
the  council.  This  resolution  was  res¬ 
cinded  at  the  ACEJMC’s  meeting  last 
fall  and  the  matter  was  sent  back  to  a 
committee  headed  by  Teeter. 

Emotions  have  run  strong  on  both 
sides,  although  Shoquist  insists  that 
members  of  the  council  are  not  as  di¬ 
vided  as  those  on  the  outside  looking 
in. 

“Most  of  us  on  the  council  have  ex¬ 
pressed  the  feeling  that  it  is  not  the 
professionals  vs.  the  academics  when 
voting  on  council  matters,”  he  said. 
“We  vote  according  to  what  we  believe 
is  right.  Whether  we  are  professionals 
or  academics  is  not  a  factor.  The  lines 
are  not  drawn  the  way  people  outside 
the  council  think  they  are.  Most  mem¬ 
bers  of  the  council  that  are  profession¬ 
als  have  previous  academic  experience 
and  many  academics  have  prior  profes¬ 
sional  experience.  The  concerns  of  all 
of  us  are  the  same — to  produce  better 
educated  journalism  students.” 

The  council  has  some  leeway  in  what 
it  can  do  to  resolve  the  situation.  It  can 
reduce  the  number  of  professionals 
represented  on  the  council  and  add 


some  academic  members.  This  would 
present  some  problems,  however,  be¬ 
cause  the  professional  members  of  the 
council  each  represent  a  professional 
organization  such  as  ANPA,  American 
Society  of  Newspaper  Editors,  Inland 
Daily  Press  Association,  and  so  on.  De¬ 
termining  which  of  those  organizations 
that  would  be  cut  out  would  be  no  easy 
task. 

One  alternative  would  be  to  take 
some  of  the  professional  organizations 
represented  on  the  council,  and  give 
them  positions  on  the  accrediting  com¬ 
mittee,  which  visits  college  campuses 
and  determines  whether  journalism 
programs  meet  the  criteria  necessary 
for  accreditation. 

“We  are  making  a  sincere  effort  to 
resolve  the  matter  so  the  council  can 
get  on  with  its  main  business,”  Sho¬ 
quist  said. 

The  second  bylaw  change,  which  is 
less  controversial,  would  increase  the 
amount  of  journalism  courses  a  student 
in  an  accredited  program  could  take 
from  25%  to  30%. 

The  council  originally  set  up  the  25% 
standard  to  enable  journalism  students 
to  get  as  well-rounded  an  education  as 
possible,  but  in  increasing  the  allow¬ 
able  percentage,  the  committee, 
headed  by  Frank  Wylie,  indicated  that 
more  and  more  students  have  indicated 
an  eagerness  to  take  more  journalism 
courses  and  the  colleges  have  re¬ 
sponded  by  offering  more  such 
courses. 

Carter,  Awbrey,  Mosse  and  Gross 
will  be  honored  at  a  party  on  April  23 
sponsored  by  Jim  Ottaway  of  Ottaway 
Newspapers  and  Dow  Jones,  Ott- 
away’s  parent  company.  Jim  Ottaway 
is  a  member  of  ACEJMC. 

College  newspaper 
stops  publishing 

Howard  University’s  student  news¬ 
paper,  The  Hilltop,  has  suspended  pub¬ 
lication. 

The  paper,  which  normally  publishes 
28  issues  each  school  year  for  students 
at  the  Washington,  D.C.  black  uni¬ 
versity,  was  found  to  be  in  financial 
trouble  when  the  paper  was  unable  to 
pay  its  staff  salaries.  The  paper  oper¬ 
ates  on  a  $170,000  annual  budget. 

The  Hilltop  board,  which  oversees 
the  newspaper,  voted  last  week  to  sus¬ 
pend  publication  until  such  time  that 
they  can  find  funds  to  pay  current  debts 
and  projected  costs,  a  university 
spokesman  said. 

The  spokesman  said  the  suspension 
had  nothing  to  do  with  recent  con¬ 
troversy  stemming  from  the  paper’s  re¬ 
porting  of  a  sex  discrimination  suit 
against  the  school  which  led  to  the  tem¬ 
porary  suspension  of  its  editor,  Janice 
McKnight,  who  was  reinstated  only 
last  week. 
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Conservation  reports  win 
Edward  J.  Meeman  Awards 


Reporters  from  Christian  Science 
Monitor  and  Winston-Salem  (N.C.) 
Journal  won  top  prizes  in  the  Edward  J. 
Meeman  Awards  for  conservation  re¬ 
porting  in  1982. 

The  announcement  was  made  by  Jac¬ 
ques  A.  Caldwell,  president  of  The 
Scripps-Howard  Foundation  which 
sponsors  the  national  competition. 

Both  newspapers  will  receive  pla¬ 
ques  at  an  awards  banquet  in  Cincin¬ 
nati  on  April  12,  at  which  winners  of  all 
Scripps-Howard  Foundation  national 
contests  will  be  honored.  In  addition, 
their  editors  will  receive  $2,000  each  in 
cash  to  be  distributed  to  those  indi¬ 
viduals  responsible  for  the  winning  en¬ 
tries. 

Christian  Science  Monitor  won  in  the 
categoty  for  newspapers  wth  more  than 
100,000  circulation.  Winston-Salem 
Journal  won  for  newspapers  with  under 
100,000  circulation. 

Second  place  winners  in  each  cate¬ 
gory  also  were  announced.  These  went 
to  St.  Petersburg  Times  in  the  more 
than  100,000  circulation  category  and 
Free  Lance-Star  Fredericksburg,  Va. 
and  Statesman-Journal,  Salem  Ore., 
for  newspapers  with  under  100,000  cir¬ 
culation.  Persons  most  responsible  will 
share  $1 ,000  at  the  Times,  and  because 
of  a  tie,  $500  each  at  the  Free  Lance- 
Star  and  Statesman-Journal. 

Judges  of  the  Meeman  Awards  were 
Arnold  Rosenfeld,  editor,  Dayton  Dai¬ 
ly  News,  chairman;  Loren  Ghiglione, 
editor,  Southhridge  (Mass.)  Evening 
News',  and  Burl  Osborne,  editor,  Dal¬ 
las  Morning  News. 

First  prize  in  the  more  than  100,000 
circulation  category  to  the  Monitor  was 
for  a  series,  “Soil;  The  crucial  re¬ 
source.”  Said  the  judges:  “This  is  con¬ 
servation  writing  at  its  heart,  dealing 
with  a  fundamental  world  resource  and 
written  (by  Jonathan  Harsch)  at  a  very 
high  level  of  national  policy.  It  deals 
with  something  so  basic  it  can  easily  be 
ignored  in  our  list  of  environmental 
concerns.  The  writing  is  careful  and 
concerned.  It  is  a  topic  and  reporting 
that  call  for  concern.” 

For  second  prize  in  the  100,000  cir¬ 
culation-plus  class,  the  judges  recog¬ 
nized  the  St.  Petersburg  Times  and  re¬ 
porter  Peter  Gallagher  for  the  series, 
“Vanishing  Florida,”  dealing  with  the 
changing  nature  of  the  state.  The  judges 
had  this  to  say: 

“A  body  of  work  any  newspaper 
would  be  proud  to  have  in  reporting  on 
its  own  area.  Gallagher  is  a  superior 
reporter  and  writer.  His  prose  not  only 


informs,  it  stirs  admiration  for  its  craft 
and  its  intelligence.  His  newspaper  de¬ 
serves  commendation  for  simply  hav¬ 
ing  him  on  its  staff,  and  placing  his 
material,  with  such  care,  in  its  pages.” 

In  the  under  100,000  circulation 
class,  the  Winston-Salem  Journal  won 
for  its  13-part  series,  “Yadkin  Pas¬ 
sage,”  which  the  judges  called  “apiece 
of  work  that  succeeds  totally  in  what  it 
sets  out  to  do;  to  make  the  reader  care 
deeply  about  a  place  and  find  value  in 
it.  The  writing  of  Floyd  Rogers  winds 
like  the  river  itself.  You  can  never  tell 
what  you  will  find  around  the  next  bend 
or  in  the  next  column.  It  is  in  the  best 
tradition  of  American  writing  about  a 
place,  in  this  case  a  fairly  undisting¬ 
uished  American  river,  the  Yadkin, 
making  it  seem,  in  its  own  way, 
heroic.” 

The  second  place  awards  to  the  Free 
Lance-Star  and  the  Statesman-Journal 
were  for  a  series  on  “The  Selling  of 
Uranium,”  and  a  special  section  on 
natural  resources  entitled,  “Timber.” 

About  the  Free  Lance-Star  entry  the 
judges  said: 

“The  series  on  uranium  is  a  textbook 
illustration  of  deft,  fair  and  balanced 
reporting  on  a  tough  subject.  One  also 
has  to  admire  the  commitment  of  a 
29,(X)0-circulation  newspaper  to  dedi¬ 
cate  both  its  staff  and  psychic  re¬ 
sources  to  such  a  long-term  project.  An 
excellent  piece  of  reporting  by  Larry 
Evans  from  which  all  reporters  could 
learn  something.”  ’ 

The  judges  called  the  Statesman- 
Journal  entry  a  “hard-hitting  project 
examining  a  complex  and  obviously 
emotionally-charged  subject.  The  re¬ 
sult,”  they  said,  “is  enterprising  and 
independent.  The  project  team  directed 
by  editor  Edward  Bassett  and  the 
newspaper  have  not  been  afraid  to  take 
a  position ,  even  when  it  cuts  against  the 
grain.  A  work  that  was  inherently  con¬ 
troversial,  it  was  handled  with  intelli¬ 
gence  and  dedication.” 

The  judges  concluded  their  remarks 
with  these  general  observations; 

“Only  we  who  judged  this  contest 
could  know  how  much  fine  reporting  is 
done  now,  by  large  and  small  papers, 
on  the  environment  and  the  range  of 
problems  that  have  been  treated  so 
well.  We  have  seen  hard  news  stories 
that  portray  a  feeling  for  our  land  and 
water.  Newspapers  are  surveying  their 
problems  from  statewide  to  local.  They 
have  made  a  fundamental  commitment 
to  the  safety  and  health  of  the  environ¬ 
ment  and  living  things.  The  entries  in 


the  contest  represent  a  staggering  range 
of  environmental  concerns,  in  nature, 
in  government,  in  the  cities,  along  our 
streams,  in  the  air.  And  it  is  only  a  part 
of  the  job  still  to  be  done.” 

The  awards  are  named  for  the  late 
editor  of  the  Memphis  Press-Scimitar 
and  conservation  editor  of  Scripps- 
Howard  Newspapers. 

Toronto  Press  Club 
presents  annual  awards 

The  Olson  File,  Vancouver  Sun's  de¬ 
tailed  account  of  events  leading  to  the 
conviction  of  Clifford  Olson  for  the 
slaying  of  1 1  children,  has  won  the  1982 
National  Newspaper  Award  for  enter¬ 
prise  reporting. 

A  team  of  13  reporters  and  editors 
worked  for  six  months  to  put  together 
the  series  of  articles,  which  was  re¬ 
leased  for  publication  when  Olson 
pleaded  guilty  on  the  second  day  of  his 
trial  and  was  sentenced  to  life  imprison¬ 
ment. 

Montreal  Gazette  received  three  of 
the  10  awards  for  excellence  in  journal¬ 
ism.  Toronto  Star  won  two,  the  others 
going  to  Hamilton  Spectator,  Ottawa 
Citizen,  Edmonton  Sun  and  Southam 
News. 

The  other  winners: 

Spot  news  reporting — Chris  Young, 
Southam  News. 

Feature  writing — Glen  Allen,  Mon¬ 
treal  Gazette. 

Editorial  writing — Joan  Frazer, 
Montreal  Gazette. 

Critical  writing — Peter  Goddard, 
Toronto  Star. 

Column  writing — John  Slinger, 
Toronto  Star. 

Sports  writing — Michael  Farber, 
Montreal  Gazette. 

Cartooning — Blaine,  Hamilton 
Spectator. 

Spot  news  photography — Robert 
Taylor,  Edmonton  Sun. 

Feature  photography — Bruno 
Schlumberger,  Ottawa  Citizen. 

Citations  for  merit  were  awarded  in 
feature  writing  to  Judy  Steed  of  Toron¬ 
to  Globe  and  Mail  and  in  editorial  writ¬ 
ing  to  John  Defoe  of  the  Winnipeg  Free 
Press. 

The  awards  established  in  1949,  are 
administered  by  a  committee  of  the 
Toronto  Press  Club  and  are  made 
possible  by  a  self-sustaining  fund  to 
which  a  number  of  Canadian  newspa¬ 
pers  and  groups  have  contributed. 

Certificates  and  $1,000  cash  prizes 
will  be  presented  to  the  winners  at  a 
dinner  in  Toronto  on  April  30. 

Don  Mace  dies 

Don  Mace,  84,  retired  publisher  of 
the  Air  Force  Times  and  a  retired 
vicepresident  and  editorial  director  of 
the  Army  Times  Publishing  Co.,  died 
March  22. 
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Our  reporter  goes  to  school 

Fifth  graders  learn 
by  reading  newspaper 


Ky  ('eleste  lluoner^ard 

“What  docs  NBA  stand  for?"  10- 
ycar-old  Kevin  Spiegel  asks  a  colleague 
who  is  diligently  clipping  the  agate  page 
with  the  precision  ol'  a  major  league 
press  agent . 

“(live  me  a  hreak.  Hie  National  Has- 
kethall  Association.  I^veryhody  knows 
that.”  Tod  I'reer  says  with  authority, 
smearing  paste  on  the  back  of  the  in- 
rmitesimal  letters  and  slapping  them 
down  on  a  piece  ol'  notebook  paper. 

The  assignment  this  morning  is 

Acronyms. “  Hie  textbook  is  the 
(Vm  ugd  Siin-  linn  s  metro  edition.  Hie 
classroom  in  many  ways  is  representa¬ 
tive  ol  the  huiulreils  ol  Newspaper  in 
Hdueation  programs  across  the  eoun- 
try — programs  w  Inch  w  ill  be  addressed 
in  detail  during  the  Nib  eonrerence  in 
Washington.  IV('.,  March  Mb  .April  I. 

“What  iloes  1  K.A  staiul  lor'.’'' 
another  lil'tli  grader  at  Ib’hland  I’ark 
Hlenientary  School  deiiia  s.  examin¬ 
ing  a  headline. 

Hie  translation  conies  I'roni  some¬ 
where  in  the  background.  “Hie  bUiual 
Rights  .Amendment."  Mrs  Reich  care- 
rully  enunciates. 

It  is  Mrs.  Reich’s  Cindy  Reich's — 
homeroom  period.  .A  4.^-niinute  period 
which  she  devotes  to  what  she  calls 
“reiiuests,"  assigning  her  IS  pupils  a 
choice  ol  assignments  to  complete 
within  the  allotted  time.  Many  ol'  the 
assignments  involve  newspapers. 

“l.ast  week  we  had  to  pick  out  the 
names  of  I'oreign  leaders  and  their 
photographs."  explains  lO-year-old 
Josh  Duhl.  “I  chose  mostly  Israeli  lead¬ 
ers  because  there  weie  lots  iil'tlieni  in 
the  news." 

Hie  classroom  is  a  collage  of  chatter 
and  motion  as  the  children  hunt  in  pail  s 
lor  the  tangible  olTspi  ings  ol  the  word 
they've  learned  this  morning. 

Hie  stack  ol  -Sun-  l  imes  piled  high  on 
.1  long  desk  is  almost  depleted  now  — 
having  been  depleted  with  the  same 
nonchalance  the  youngsters'  parents 
employed  an  hour  earlier  at  eommuter 
new  sstands. 

“1  like  using  the  newspaper  because 
we  use  our  thinking."  lO-year-old  .Amy 
Richards  declares.  “1  think  it's  I'un 
looking  at  all  the  articles,  cutting  them 
out  and  just  t'uiding  stuir." 

“We  use  them  a  lot  lor  descriptive 
writing.”  adds  Josh.  “.Sometimes  Mrs. 
Reich  gives  us  names  and  then  we  have 
to  I'iiid  adjectives  tor  them  in  the 
paper" 

“We  even  got  to  write  a  newspaper 


story  Iroiii  a  nursery  rhyme.  1  did  mine 
on  l.ittle  Uo-Peep,"  Amy  pipes  in. 
spreading  the  handwritten  article, 
headlined  “Sheep  Kidnapped.”  in  the 
middle  ol'  the  table. 

(Milwdiikff,  Wis.} — I.itfir  lio  Pcip, 
iiiic  12.  <Mi7i.v  24  slu’c/)  in  Milwnnkfc, 
Wis.  On  Nov.  2  her  sheep  were  kiJnnp- 
ped.  Peep  was  so  depressed  hee<iitse 
her  sheep  were  kidnapped,  her  mother. 
Hit;  lio-Peep.  sent  her  to  psyehiatrist. 
Or.  Howard  Riehard.  Or.  Rii  hard  said 
to  her,  "l  eave  them  alone,  they'll  eotne 
home,  iruggi/i.e  their  tails  hehind 
them." 

Two  tables  away,  Prica  Marti  and 
l.isie  Janies  search  lor  the  meaning  of 
“AH, A"  in  a  news  story. 

“Mere  it  is  .  .  .  American  Har  Asso¬ 
ciation,"  says  Lisie.  writing  the  mean¬ 
ing  next  to  the  aeronyni.  “We  have  to 
find  ten  of  them." 

Plica  fingers  the  index  expertly  lor 
the  editorial  page, 

“I  like  the  political  cartoons. 
Ihey'ie  fiiii.''  she  says.  “Sometimes 
my  Dad  has  to  explain  them  to  me  but  1 
like  them.'' 

On  their  way  to  the  editorial  page, 
l.isie  spots  the  Boggle  C’halleiige.  Hie 
two  little  girls  giggle  and  begin  making 
words  fioiti  the  host  ol  letters  scram¬ 
bled  ill  the  pu//le  precisely  lor  that  pur¬ 
pose. 

Across  the  aisle,  Carrie  Pernian  sits 
by  herseir.  metieulously  gluing  down 
PPO  in  ten-point  type.  “1  like  using 
newspapers."  she  says,  w  iping  a  spot 
of  paste  olT  her  nose.  “1  like  looking 


through  the  paper  and  even  when  I  see 
something  that's  not  for  what  we’re 
doing.  1  look  at  it  anyway.  1  probably 
waste  a  lot  of  time  but  I  like  it.” 

Tod’s  list  is  almost  complete  now,  as 
he  rounds  it  off  with  NHL  (National 
Hockey  League),  .SMU  (Southern 
Methodist  University),  MVP  (Most 
Valuable  Player),  and  PCAA  (Pacific 
Conference  Athletic  Association). 

Kevin  tries  to  catch  up  with  him.  hur¬ 
riedly  clipping  AH'T  (American  Ballet 
Theatre),  and  snatching  a  dictionary  to 
look  up  the  spelling  of  Cos  Angeles  for 
his  UCl.A  find. 

“Is  WON  an  acronym'.’”  he  mutters 
to  himself,  referring  to  the  call  numbers 
of  Tribune  Company's  tv  station  in  Chi¬ 
cago. 

“World’s  Cireatest  Newspaper,” 
somebody  shouts,  “b’xcellent,”  says 
Tod,  cutting  the  three  letters  from  the 
tv  section.  “1  like  reading  the  newspa¬ 
per.  It's  something  to  do  when  you're 
bored.  And  if  you  don't  want  to  read 
the  article,  you  can  read  the  headline  to 
see  if  it's  interesting  first.  And  the  stor¬ 
ies  aren’t  all  serious.  Sometimes 
they're  funny.” 

“A'ou  can  also  learn  about  what's 
going  on  in  the  world,”  Tod  interrupts 
knowingly.  “.And  you  can  find  out 
what's  happening  in  sports.  That's  by 
far  the  most  important  part." 

Across  the  room  a  little  girl  tugs  on 
Mrs.  Reich’s  sleeve.  "Can  1  get  a 
drink'.’” 

Mrs.  Reich  nods  her  approval.  “I’ve 
been  using  newspapers  for  three  years. 
'They're  a  nice  change  of  pace.  It’s  nice 
to  get  away  from  the  workbooks  and 
dittos.  Plus  I've  gotten  a  positive  re¬ 
sponse  from  the  parents.  Newspapers 
make  kids  aware  of  the  world  even  if 
it's  on  a  lower  level.” 

Reich  says  she  is  partieularly  pleased 
{Continued  on  pa^e  Id) 
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School  search  for  the  meaning  of  "ABA"  in  a  news  story. 
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with  the  paper’s  tabloid  format  which 
she  calls  “more  manageable  with  young¬ 
er  children.” 

In  the  spring  the  young  students  will 
be  asked  to  collect  political  cartoons 
based  on  a  current  theme  and  to  display 
them  in  a  collage.  Reich  pulls  a  sample 
of  last  year’s  lengthy  project  from  the 
classroom  closet:  a  poster  drawing  of  a 
missile  filled  with  nuke  cartoons  and 
the  children’s  comments. 


The  political  cartoons  are  very  hard 
for  the  kids  to  use  .  .  .  but  I  still  think 
they’re  positive.  Sometimes  they  see 
ones  we’ve  studied  reprinted  in  maga¬ 
zines  and  they  come  running  in  with  the 
magazine  to  show  me.  And  they  spark 
discussions  like  “that’s  not  what  it 
means — my  dad  said  ...” 

At  10:00  a.m.,  the  period  ends  and 
the  children  pile  up  the  thumbed- 
through,  clipped  and  underlined  news¬ 
papers  on  the  teacher’s  desk. 


Josh  spots  the  poster  on  his  way  out 
the  door.  “Hey,  that’s  really  cool,”  he 
squeals.  “Are  we  going  to  do  that?” 

“In  the  spring,”  Mrs.  Reich  assures 
him. 

“Can  we  all  do  a  missile?” 

“Well,  we’ll  have  to  see  what  the 
themes  are  then,”  Mrs.  Reich  patiently 
counters. 

“The  Reagan  Revolution,”  Amy 
suggests,  grabbing  her  notebook.  “I 
just  bet  you  it’s  the  Reagan  Revolu¬ 
tion.” 


Job  performance  reviews 
recommended  by  ME 


By  Hugh  Morgan 

When  he  worked  on  a  universal  copy 
desk  on  a  large  newspaper  several 
years  ago,  Mike  Waller  believed  he 
wasn’t  doing  that  well — especially 
when  he  observed  some  of  his  head¬ 
lines  were  rewritten  and  parts  of  his 
copy  were  re-edited. 

His  estimation  of  his  performance 
was  reinforced  when  the  managing  edi¬ 
tor  asked  him  to  transfer  to  the  copy 
desk  for  the  business  section.  Later 
that  day  at  a  bar.  Waller  told  the  manag¬ 
ing  editor  and  the  news  editor  what  had 
happened  and  they  said  they  wanted  to 
check  into  it. 

A  few  days  later,  the  two  executives 
told  Waller  he  would  not  be  changing 
jobs.  “No,  you’re  not  going  to  busi¬ 
ness.  As  a  matter  of  fact,  you  are  one  of 
the  best  three  copy  editors  we  have  and 
we’ve  told  him  there  is  not  way  we  are 
going  to  send  Waller  over  there,”  they 
said. 

In  recalling  the  incident.  Waller  said 
this  was  the  first  time  in  a  year  at  the 
newspaper  that  the  “door  was  open  for 
discussion — that  maybe  1  wasn’t  per¬ 
forming  as  horribly  as  I  thought  I  was .  ’  ’ 

Waller,  who  is  now  managing  editor 
of  the  Kansas  City  Times,  used  the 
anecdote  to  impress  upon  editors  at  a 
recent  Mid-America  Press  Institute 
seminar  in  St.  Louis  importance  of  giv¬ 
ing  staffers  formal,  written  perform¬ 
ance  reviews  on  a  regular  basis. 

“People  need  to  know  how  well  they 
are  doing,  and  they  need  to  know  how 
to  improve  what  they  are  doing,”  said 
Waller.  He  then  ticked  off  the  evalua¬ 
tion  criteria  he  uses  with  his  own  edito¬ 
rial  staff.  Each  job  title  called  for 
accuracy,  speed,  cooperation,  and  an 
ability  to  grow.  Specific  areas  to  be  ev¬ 
aluated  included: 

•  REPORTERS:  Writing  ability — 
grammar,  language  usage,  organiza¬ 
tion,  and  style;  reporting  and  digging 
ability;  beat  coverage — source  de¬ 
velopment  and  judgments. 

•  COPY  EDITORS:  Editing  ability, 
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headlines  and  overall  knowledge. 

•  PHOTOGRAPHERS:  Photo  abil¬ 
ity — technical  ability  and  understand¬ 
ing  of  assignment;  initiative — including 
generation  and  execution  of  original 
ideas,  execution  of  the  ideas;  and  an 
understanding  of  the  newspaper  in 
general. 

•  SUPERVISING  EDITORS: 
Leadership,  planning,  initiative,  judg¬ 
ment,  and  executive  potential. 

“I’ve  never  seen  such  motivated 
people  as  journalists,”  Waller  said. 
“With  a  few  exceptions,  it’s  not  a  case 
of  motivating  them.  It  is  a  case  of 
directing  that  tremendous  inner  drive 
they  have.” 

Some  of  Waller’s  tips  included: 

— A  one-to-one-and-a-half  page  writ¬ 
ten  review.  Editors  can’t  rely  on  a  year¬ 
ly  formal  appraisal,  however,  to  do  the 
entire  job  of  communicating.  On  every 
level,  there  should  be  the  best  day-to- 
day  informal  contact  possible.  If  some¬ 
one  is  not  performing  well  in  a  certain 
area,  it  does  no  good  to  ignore  it  for  a 
year  and  then  introduce  it  in  a  written 
assessment. 

— Performance  should  be  measured 
as  behavior.  Don’t  address  personality 
traits  or  personal  things.  Keep  the  re¬ 
views  on  a  high  professional  level.  If 
the  review  is  negative,  it  means  only 
that  the  person  isn’t  meeting  the  de¬ 
sired  professional  journalistic  stan¬ 
dards.  People  with  personal  problems 
should  be  referred  to  professional 
counselors. 

— The  review  should  be  candid  and 
honest.  It  has  a  lot  to  do  with  trust.  By 
being  handled  in  writing,  it  forces  peo¬ 
ple  to  think  very  carefully  about  what 
you  are  going  to  say  and  what  your  real 
feelings  are.  Anger  has  no  place  in  any 
of  these  reviews. 

— Oral  reviews  alone  are  ineffective. 
They  actually  invite  misunderstanding. 
At  the  Times,  all  supervisors  are  in¬ 
volved  in  preparing  the  written  coun¬ 
terparts.  Waller  reads  all  of  the  reviews 
and  rejects  those  he  does  not  consider 


adequately  prepared.  Staffers  also  are 
asked  to  fill  out  self-appraisal  forms  on 
their  achievements,  skills,  goals,  and 
special  interests.  An  evaluation  form 
with  specific  categories  to  be  check- 
marked  is  also  part  of  the  evaluation 
process.  Waller  said  he  does  not  person¬ 
ally  favor  the  checkmark  system  and 
noted  that  journalists  react  with  horror 
to  it.  The  written  summary  rounds  out 
the  Times’  report.  It  serves  as  the  basis 
for  a  meeting  between  the  staffer  and 
the  supervisor  to  discuss  the  evalua¬ 
tions. 

— The  review  should  not  be  tied  to 
salary  and  should  not  be  given  at  the 
same  time  as  salary  reviews.  Other¬ 
wise,  the  discussion  will  revolve 
around  money  and  not  the  person’s 
performance. 

— There  are  exceptions,  but  general¬ 
ly  the  review  meeting  between  the  su¬ 
pervisor  and  the  staffer  should  not  last 
more  than  90  minutes.  Some  can  be 
handled  in  30  minutes,  but  it  is  impor¬ 
tant  to  allow  a  reasonable  amount  of 
time. 

As  a  counterpoint  to  Waller’s  pre¬ 
sentation,  Arthur  Brisbane,  columnist 
for  the  Kansas  City  Times,  presented 
drawbacks  to  formal  reviews,  claiming 
there  is  an  artificial  formality  about 
them. 

“They  tend  to  be  bureaucratic  sub¬ 
stitutes  for  genuine  interaction  and 
they  have  a  tendency  to  arouse  suspi¬ 
cion  rather  than  trust,”  Brisbane  said. 

As  to  the  self-evaluation  form,  Bris¬ 
bane  said  that  staff  members  are  not 
likely  to  understate  their  strengths,  or 
go  to  great  lengths  to  describe  their  fail¬ 
ings. 

The  columnist  recommended  that 
staffers  be  given  a  chance  to  read  the 
evaluations  before  meeting  with  their 
supervisors,  and  that  they  also  be  given 
a  chance  to  reply  in  writing  after  the 
oral  reviews. 

Brisbane  said  while  the  evaluations 
have  some  merit,  more  time  should  be 
spent  on  a  “kind  of  a  systematic  way  of 
meeting.”  He  said  the  topic  should  deal 
with  how  to  do  a  better  job. 

“I  think  it  wouldn’t  hurt  to  spend  less 
time  on  these  evaluations  and  more 
time  at  maybe  a  regular  bimonthly 
meeting  where  you  have  some  kind  of 
(Continued  on  page  36) 
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Food  shopper  shifts  help 
newspapers,  says  survey 


Detroit  News 
offers  Dow  Jones 
computer  service 


By  David  Astor 

Changes  in  food  buying  habits  are 
increasing  the  importance  of  newspap¬ 
ers  for  shoppers,  according  to  data  con¬ 
tained  in  a  just-released  Newspaper 
Advertising  Bureau  study. 

The  report,  entitled  “Close-Up  on 
Today’s  Food  Marketing,”  found  that 
71%  of  those  interviewed  checked 
newspaper  ads  before  shopping  in 
1982,  compared  to  61%  in  1977.  (A  total 
of  84%  of  shoppers  looked  at  some  part 
of  a  daily  newspaper  in  the  previous 
seven  days.)  And  about  71%  of  con¬ 
sumers  are  making  lists  before  they  go 
shopping,  up  from  58%  in  1977. 

NAB  data  also  showed  that  74%  of 
shoppers  used  coupons  in  1982,  up 
from  71%  in  1981 ,  with  one-third  of  the 
respondents  saying  they  used  five  or 
more  coupons  per  shopping  trip.  “And 
those  who  said  they  didn’t  use 
coupons,”  said  the  report,  “seemed 
almost  apologetic  that  they  weren’t 
doing  so.”  Daily  newspapers  distribute 
almost  80%  of  all  price-off  coupons. 

“Today’s  food  shoppers  are  becom¬ 
ing  more  careful,  better  organized  and 
more  sophisticated — both  in  their 
approach  to  food  shopping  and  their 
knowledge  of  food  products,”  said 
Richard  Neale,  NAB  vice  president  for 
food  advertising.  “They’re  concerned 
about  price,  and  they’re  also  concerned 
about  nutrition,  and  these  concerns  are 
directly  reflected  in  their  shopping 
habits.” 

The  NAB  stated  in  the  study  that 
newspapers  can  provide  the  best 
“communications  environment”  for 
advertisers  seeking  to  reach  these 
shoppers. 

Retail  food  advertising  will  reach 
nearly  $1  billion  during  the  current 
year,  according  to  the  report,  with  ab¬ 
out  two-thirds  spent  by  chains  and  the 
remainder  by  independents  and  small 
stores. 

In  a  mail  survey  of  130  major  retail 
food  companies,  the  NAB  found  that 
62%  of  their  advertising  expenditures 
go  into  newspapers,  followed  by  10% 
for  television,  5%  for  radio,  and  5%  for 
direct  mail.  A  total  of  38%  of  those 
queried  reported  increasing  their  news¬ 
paper  ad  budgets  during  the  past  year, 
with  19%  decreasing  them.  Only  1% 
dropped  newspapers,  compared  to  12% 
who  dropped  television. 

“I  have  not  found  a  medium  that  tells 
our  story  quite  like  we  can  in  newspap¬ 
ers,”  said  Tom  Thumb  Stores  presi¬ 
dent  T.J.  Hairston  Jr.,  who  was  quoted 
in  the  NAB  food  report. 

About  39%  of  the  130  retailers  signifi- 


NAB  Ad  Expenditure  Breakdown  for 
130  Major  Retail  Food  Companies 
PercenV 


Newspapers  62 

Television  10 

Radio  5 

Direct  mall  5 

All  other  0 


*  SMIan*  do  not  necessarily  add  up  to  100%. 


cantly  changed  their  basic  newspaper 
advertising  formats  in  the  past  year.  Of 
the  39%,  28%  used  fewer  items,  14% 
used  more  color,  and  10%  used  a  sim¬ 
plified  “cleaner”  layout. 

Seventy-three  percent  advertise  in 
newspapers  on  Wednesday,  followed 
by  38%  on  Sunday,  31%  on  Thursday, 
29%  on  Monday,  20%  on  Tuesday,  7% 
on  Friday  and  6%  on  Saturday.  Seven¬ 
ty-five  percent  used  a  special  newspap¬ 
er  insert  during  the  previous  six 
months,  with  the  median  number  of  in¬ 
serts  2.6. 

Many  newspaper  ads  are  now  trying 
to  address  the  changing  tastes  of  con¬ 
sumers.  When  asked  what  their  most 
important  consideration  was  when 
food  shopping,  41%  of  the  respondents 
said  nutrition  and  40%  taste.  Despite 
the  recessionary  economy,  only  14% 
mentioned  cost,  with  5%  citing  prepa¬ 
ration  ease. 

The  NAB  found  trends  toward  in¬ 
creased  purchases  of  fresh  fruits  and 
vegetables,  fish  and  poultry  (and  less 
beef),  low-calorie  products,  low- 
sodium  products,  low-sugar  products, 
caffeine-free  products,  family  pack 
sizes,  generic  items,  and  private  label 
brands.  About  92%  of  retailers  now 
carry  private  label  canned  goods. 

Consumers  will  be  increasingly 
shopping  in  over  40,(X)0-square-foot  su¬ 
per/combination  stores,  predicted  the 
NAB.  These  are  “one-stop”  retail  out¬ 
lets  that  do  over  $10  million  in  annual 
sales  and  often  feature  pharmacies, 
flower  shops,  banking  centers,  video 
game  rooms,  and  boutique-type  food 
departments.  The  NAB  projects  that 
there  will  be  32,(X)0  of  these  stores  by 
1986  doing  67%  of  all  U.S.  food  busi¬ 
ness.  This  would  be  up  from  7,0(X)  su¬ 
per/  combo  stores  in  1976  doing  27%  of 
business,  and  18,(X)0  today  doing  56% 
of  business. 


Detroit  News  and  Dow  Jones  &  Co. 
are  pioneering  a  cooperative  marketing 
program  that  permits  subscribers  of  the 
News  to  sign  up  for  Dow  Jones  News/ 
Retrieval,  an  electronic  publishing  ser¬ 
vice,  at  a  special  low  price. 

The  agreement,  announced  by  News 
president  and  publisher  Robert  C. 
Nelson  and  Dow  Jones  Information 
Services  vicepresident  Carl  Valenti, 
will  give  News  subscribers  access  to 
stock  quotations  and  to  instant,  com¬ 
prehensive  business  and  financial  news 
and  information  seven  days  a  week,  22 
hours  a  day.  A  subscriber  will  need  a 
personal  computer  or  terminal,  a  tele¬ 
phone  and  a  modem  to  access  the  ser¬ 
vice. 

Detroit  News  subscribers  will  pay 
$19.95  to  sign  up  for  Dow  Jones  News/ 
Retrieval,  a  $30  saving  from  the  regular 
price  of  $50.  After  that  one-time 
charge,  News/Retrieval  subscribers 
will  pay  only  for  their  use  of  the  ser¬ 
vice,  at  prices  ranging  from  150  to  $1.20 
per  minute — depending  on  the  time  of 
day  and  the  information  requested. 
There  are  no  other  required  fees  for  the 
service,  which  is  accessed  by  local  tele¬ 
phone  calls. 

“This  begins  an  exciting  new  rela¬ 
tionship  for  the  News,  one  that  will 
greatly  benefit  subscribers  who  need 
instant  and  detailed  information  on 
stocks,  business  and  economics,”  Nel¬ 
son  said.  “Dow  Jones  Ncws/Rctrieval 
will  provide  an  excellent  supplement  to 
our  newspaper.” 

News  World  renamed 
New  York  Tribune 

News  World  Communications,  Inc., 
New  York,  will  re-introduce  News 
World  on  April  4  as  New  York  Tribune. 

The  renamed,  six-day-a-week  broad¬ 
sheet,  will  replace  News  World,  a 
general  interest  daily,  which  began 
publication  December  31,  1976. 

Robert  Morton,  editor-in-chief  said 
the  Tribune  will  feature  a  section  de¬ 
voted  “entirely  to  opinion  on  politics 
and  culture.” 

It  will  also  have  a  computer  tie-in 
with  Washington  (D.C.)  Times,  a  daily 
with  over  1()0,(X)0  circulation  that  is 
also  owned  by  News  World  Com¬ 
munications  Inc. 

Tribune  plans  to  introduce  full  color 
printing  with  the  purchase  and  installa¬ 
tion  of  a  new  color-capable  press. 

News  World  Communications  Inc. 
was  started  by  Rev.  Sun  Myung  Moon, 
founder  of  the  Unification  Church. 
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CUSTOMER  INFORMATION  FROM  GENERAL  MOTORS 


Him  MDCH  IS  TOO  MDCH  TO  UUNK  i 
IFTOU'RE  MOVING? 

USING  THIS  CHART  MAY  HELP  YOU  KNOW  YOUR  LIMIT. 


F'irst,  you  should  understand 
that  drinking  any  amount  of  alco¬ 
hol  can  impair  your  ability  to  drive. 

The  generally  accepted  way 
to  measure  intoxication  is  by  your 
Blood  Alcohol  Concentration 
(BAG).  In  most  areas,  the  legal 
definition  of  intoxication  is  .10  per¬ 
cent  BAG  and  above.  However,  long 
before  you  reach  .10  BAG,  your 
judgment  and  motor  skills  deterio¬ 
rate  rapidly.  In  fact,  some  states 
include  the  definition  of  impaired 
driving  ability,  which  usually 
begins  at  .05  percent. 

Important  factors  to  keep  in 
mind  are  how  much  you’ve  drunk 
in  a  given  period  of  time,  how  much 
you  weigh  and  whether  you’ve  been 
eating.  Your  age,  individual  metab¬ 
olism  and  experience  with  drink¬ 
ing  are  also  factors.  However,  it 
simply  is  not  true  that  beer  or  wine 
is  less  likely  to  make  you  drunk 
than  so-called  "hard”  drinks.  A 
6-ounce  glass  of  wine,  a  12-ounce 
can  of  beer  or  \V>  ounces  of  86- 
proof  whiskey  have  about  the  same 
amount  of  alcohol  and  will  have 
about  the  same  effect  on  you. 

How  to  estimate  your  Blood 
Alcohol  Concentration.  Although 
the  effects  of  alcohol  vary  a  great 
deal,  the  average  effects  are  shown 
in  the  accompanying  chart  pre¬ 
pared  by  the  National  Highway 
Traffic  Safety  Administration. 
Find  your  weight  in  the  left-hand 
column  and  then  refer  to  the 
number  of  drinks  you  have  had  or 
intend  to  have  over  a  two-hour 
jieriod.  For  example,  if  you  weigh 
160  pounds  and  have  had  four  beers 
over  the  first  two  hours  you’re 
drinking,  your  Blood  Alcohol  Con¬ 
centration  would  be  dangerously 
beyond  .05  percent,  and  your  driv¬ 
ing  ability  would  be  seriously  im¬ 
paired— a  dangerous  driving 
situation.  Six  beers  in  the  same  pe¬ 
riod  would  give  you  a  BAG  of  over 
.10  percent— the  level  generally 
accepted  as  proof  of  intoxication. 


It  is  easier  to  get  drunk  than 
it  is  to  get  sober.  The  effects  of 
drinking  do  taper  off  as  the  alcohol 
passes  through  your  body,  but  the 
drop  is  slow.  In  the  example  above, 
the  person  who  had  six  beers  would 
still  have  significant  traces  of  al¬ 
cohol  in  his  blood  six  hours  later. 


Having  a  full  stomach  will  post¬ 
pone  somewhat  the  effects  of  al¬ 
cohol.  but  it  will  not  keep  you  from 
becoming  drunk. 

Black  coffee,  cold  showers,  or 
walking  around  outdoors  will  do 
nothing  to  make  you  sober.  Of 
course,  someone  who  claims,  "I’ll 
be  okay  as  soon  as  I  get  behind  the 
wheel,”  may  be  making  a  fatal  mis- 
judgment. 

At  General  Motors,  we  have 
developed  a  device  which  tests  a 
driver’s  reflexes  and  motor  re¬ 
sponses  before  it  allows  the  car  to 
start.  The  Department  of  Trans¬ 
portation  is  now  testing  it  in  Cali¬ 
fornia  as  a  deterrent  to  repeat 
offenders.  Today,  you,  the  driver, 
have  to  know  your  limits  and  when 
you’ve  gone  beyond  them.  If  you 


have  any  doubts,  don’t  drive. 

Even  if  you’re  not  drinking, 
other  drivers  may  be.  Your  best 
protection  is  still  the  seat  belts  in 
your  car.  Accidents  do  happen, 
and  wearing  lap  and  shoulder  belts 
doubles  your  chances  of  coming 
through  one  alive. 


This  advertisement  is  part  of  our 
continuing  effort  to  give  custom¬ 
ers  useful  information  about 
their  cars  and  trucks  and  the 
company  that  builds  them. 


MARK  or  EXCELLENCE 


Chevrolet  •  Pontiac 
Oldsmobile  •  Buick 
Cadillac  •  CMC  Truck 


DRINKS  (TWO-HOUR  PERIOD) 

Weight  V/i  ozs.  86°  Liquor  or  12  ozs.  Beer 


1(X) 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

120 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

140 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

160 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

180 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

2(X) 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

220 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

240 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

BE  CAREFUL  DRIVING  DRIVING  IMPAIRED  DO  NOT  DRIVE 

BAG  TO  .05%  .05-.09%  .10%  &  UP 

Source;  NHTS.'\ 

The  chart  shows  average  responses.  Younger  people  generally  become  impaired 
sooner,  while  older  people  have  more  vision  problems  at  night.  Tests  show  a  wide 
range  of  responses  even  for  people  of  the  same  age  and  weight.  For  some  people, 
one  drink  may  be  too  many. 


Low  power  tv  station  goes  on  the  air 


Knight-Ridder 
sells  Viewtron 
to  advertisers 

Viewdata  Corporation  of  America,  a 
Knight-Ridder  Newspapers  subsidi¬ 
ary,  announced  its  advertising  rate  card 
for  Viewtron,  a  videotex  service  de¬ 
veloped  in  a  joint  venture  with  AT&T. 

Viewdata  will  begin  commercial  op¬ 
eration  of  Viewtron  in  the  Fall  in  the 
Miami  market.  The  initial  target  audi¬ 
ence  is  5.000  households. 

The  fees  are  $45  per  frame  that  is 
designed  and  inputted  by  Viewtron, 
$15  per  frame  for  inputting  alone,  and 
$5  per  frame  for  updating. 

American  Bell,  the  AT&T  subsidiary 
which  markets  videotex  equipment, 
will  sell  frame  creation  terminals  to 
advertisers  and  agencies  wishing  to 
produce  their  own  ads. 

American  Bell  will  also  sell  Viewtron 
terminals  to  consumers  “at  area  retail 
stores”  for  $600  each,  said  Dan  Smig- 
rod,  Viewtron’s  vicepresident  for 
marketing  and  public  relations.  He  de- 
lined  to  elaborate  on  the  nature  of  the 
retail  outlets. 

Smigrod  said  the  retailers  will  also 
demonstrate  and  sell  subscriptions  to 
the  Viewtron  service.  The  system  itself 
will  cost  subscribers  $15  per  month  and 
local  phone  company  charges  for  use  of 
the  transmission  lines  to  Viewtron’s 
central  computers  will  cost  about 
another  $  1 5  per  month,  Smigrod  added. 

Besides  its  Miami  advertising  sales 
office,  Viewtron  has  opened  offices  in 
New  York  and  Chicago. 

Smigrod  said  Viewtron  has  “fifty 
accounts  committed  for  the  start  of  ser¬ 
vice”  this  fall.  He  declined  to  name 
specific  advertisers. 

Viewtron  has  retained  Stone  & 
Adler,  Inc.,  a  subsidiary  of  Young  & 
Rubicam,  as  its  advertising  agency. 
Smigrod  said  the  ad  campaign  for 
Viewtron  will  begin  in  September.  He 
said  Viewtron  will  use  newspapers, 
television,  and  direct  mail  to  create 
consumer  awareness  of  the  service. 

Smigrod  said  Knight-Ridder  has 
spent  $26  million  for  research  and  de¬ 
velopment  of  Viewtron. 

If  the  commercial  introduction 
proves  successful.  Viewdata  Corp.  has 
agreements  to  start-up  Viewtron  ser¬ 
vice  in  10  other  cities,  including  five 
where  Knight-Ridder  owns  newspap¬ 
ers:  Detroit,  San  Jose,  Philadelphia, 
Charlotte,  and  St.  Paul. 

In  Baltimore,  Seattle,  Fort  Worth 
and  Kansas  City,  Viewdata  has  joint 
venture  agreements  with  local  news¬ 
paper  publishers  for  Viewtron  service. 
The  ventures  are  75/25  splits,  with 
Knight-Ridder  having  the  minority 
share. 
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Local  television  began  in  New  Ulm, 
Minnesota,  on  March  1 ,  when  the  New 
Ulm  Journal  launched  Channel  22  as 
southern  Minnesota’s  first  low  power 
television  station. 

Channel  22’s  inital  programming  pro¬ 
duced  locally  is  two  half-hour  news¬ 
casts  featuring  New  Ulm  and  area 
news,  weather  and  sports  according  to 
general  manager  Bruce  Fenske. 

The  news  programs  draw  off  the  re¬ 
sources  of  the  New  Ulm  Journal,  a  six- 
day  a  week,  morning  newspaper  with  a 
circulation  of  11,000. 

The  studio  and  control  room  for 
Channel  22  is  located  in  the  New  Ulm 
Journal  building. 

Channel  22  is  broadcasting  a  UHF 
signal  in  a  15-20  mile  radius  of  New 
Ulm  and  is  also  available  on  cable  tele¬ 
vision  in  New  Ulm.  It  is  on  the  wire  24 
hours  per  day  taking  other  program¬ 
ming  from  the  Satellite  Program  Net¬ 
work. 

The  station  is  advertiser-supported 
with  two  salespeople  hired  to  sell  the 
television  time.  All  of  the  commercials 
are  local  productions  at  this  time. 

The  low  power  station  is  the  first 
venture  into  television  for  Ogden 
Newspapers,  Inc.  of  Wheeling,  W. 
Va.,  owner  of  the  Journal.  The  firm  has 
established  Ogden  Broadcasting  which 
also  operates  several  radio  stations  and 
plans  to  build  more  low  power  stations. 

The  Federal  Communications  Com¬ 
mission  has  awarded  low-power  televi¬ 
sion  station  licenses  to  15  newspaper 
companies,  according  to  a  study  by  the 
American  Newspaper  Publishers  Asso¬ 
ciation.  Six  have  not  yet  decided 


whether  to  proceed,  while  one  of  the  15 
is  operational.  The  remaining  eight  are 
proceeding  with  their  plans.  Under 
FCC  regulations,  if  a  station  is  not 
operational  within  one  year  after  the 
license  is  awarded,  the  license  reverts 
to  the  FCC. 

Frank  Camoro,  general  manager  of 
the  National  Institute  for  Low-Power 
Television,  estimates  that  somewhere 
between  five  and  ten  percent  of  the 
license  recipients  do  not  go  ahead  with 
plans  to  build  a  station.  The  main 
reason,  he  says,  is  the  cost.  “A  year 
and  a  half  ago,  everyone  thought  for 
$25,000  you  could  have  a  low-power 
station.  What  has  happened  since  is 
that  the  realitites  have  settled  in.  Prob¬ 
ably  the  cheapest  you  are  going  to  get 
away  with  is  $75,000  to  $150,000.” 

Knight-Ridder  joins 
cellular  radio  venture 

Knight-Ridder  Newspapers,  Inc., 
and  a  group  of  Miami  investors  have 
applied  to  the  Federal  Communications 
Commission  for  licenses  to  operate 
cellular  radio  businesses  in  Austin, 
Texas;  Raleigh-Durham,  N.C.;  West 
Palm  Beach,  Fla.;  Greenville,  N.C.; 
Charlotte,  N.C.;  and  Charleston,  S.C. 

The  Miami  group  is  led  by  Armando 
M.  Codina,  chairman  of  the  board  of 
IntrAmerica  Investments,  Inc. ,  a  major 
real  estate  investment  company. 
Knight-Ridder  and  the  Codina  group 
also  have  applied  for  cellular  franchises 
in  Orlando  and  Jacksonville,  Fla. 


HIGH  SPEED — United  Press  International  has  placed  its  high-speed  cable 
tv  wire  in  the  Bartlesville  (Okla.)  Examiner-Enterprise  as  part  of  Donrey 
Media  Group's  first  experiment  with  the  electronic  newspaper.  Pictured  at  the 
contract  signing  are  (I  to  r):  Ross  Pendergraft,  vicepresident,  Donrey  Media 
Group;  John  Hollar,  UPl  regional  sales  executive;  Ralph  Smith,  general 
manager,  Examiner-Enterprise  and  John  Jopes,  manager,  department  of 
news  services,  Donrey  Media  Group. 
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NEWSPEOPLE 


Manion 


Hartman 


Joseph  E.  Manion  was  named 
vicepresident-advertising  at  the  Seattle 
Times.  He  was  with  the  IBM  Corporation 
where  his  most  recent  post  was  branch 
manager  of  the  National  Marketing  Divi¬ 
sion  in  Seattle.  During  his  IBM  career 
which  began  in  1951  as  a  management 
trainee,  Manion  also  held  Seattle-based 
positions  as  northwest  regional  manager 
and  district  manager  and  also  worked  in 
management  in  several  other  cities. 

Kathryn  A.  Beitler  was  named 
marketing  research  manager  of  The  Dis¬ 
patch  Printing  Co.,  publishers  of  the  Col¬ 
umbus  (Ohio)  Dispatch  and  agent  for  the 
Columbus  (Ohio)  Citizen-Journal.  Beit¬ 
ler,  who  joined  the  Dispatch  in  1980,  pre¬ 
viously  held  the  post  of  research  analyst. 


SPORIS 

EDITORS 
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Barrie  Hartman  was  named  execu¬ 
tive  editor  of  the  Boulder  (Colo.)  Daily 
Camera.  Hartman  was  with  the  Eugene 
(Ore.)  Register-Guard  18  years  in  a  num¬ 
ber  of  management  assignments  and  most 
recently  was  with  the  Florida  Times- 
Union,  Jacksonville. 

At  Boulder,  Hartman  succeeds 
Robert  Knaus,  who  resigned. 


United  Press  International  has 
opened  a  new  bureau  in  its  Southwest 
Division  and  two  in  the  Eastern  Divi¬ 
sion. 

Ken  Flynn  was  named  manager  of 
the  new  El  Paso,  Texas,  bureau  with  re¬ 
sponsibility  for  coverage  in  the  El  Paso/ 
Juarez  area.  Flynn  was  assistant  city  edi¬ 
tor  of  the  El  Paso  Herald-Post  where  he 
wrote  a  weekly  column  on  Mexico.  He 
will  continue  to  write  a  profile  of  events  in 
Mexico  which  impact  U.S.  cities. 

Donna  M.  Davis  was  named  bureau 
manager  of  the  Eastern  Division’s  new 
Toledo  bureau.  She  joined  UPl  at  Co¬ 
lumbus  in  1980  and  has  worked  on  the 
newspaper  and  broadcast  desks  as  a  re¬ 
porter. 

Robert  Engler  was  appointed  mana¬ 
ger  of  the  new  Wilmington  bureau.  He 
formerly  worked  in  the  Washington 
bureau  as  a  reporter  on  the  metropolitan 
desk.  He  will  cover  the  state  of  Delaware, 
and  also  furnish  news  from  that  state  to 
interested  subscribers  in  Maryland, 
Pennsylvania  and  New  Jersey. 


Michael  H.  Heath,  president  of  The 
Bergen  Evening  Record  Corporation, 
Hackensack,  N.J.,  was  elected  to  the 
board  of  directors  of  U  nited  Jersey  Bank , 
Hackensack.  Before  joining  the  com¬ 
munications  company.  Heath  had  an  ex¬ 
tensive  career  in  banking  beginning  in 
1967  at  Chemical  Bank  in  New  York.  He 
was  assistant  vicepresident  and  later  a 
vicepresident  with  the  corporate  planning 
department,  and  subsequently  held  other 
posts,  including  vicepresident  and  deputy 
general  manager  of  the  bank’s  Brussels 
office. 

♦  ♦  * 

Joining  the  staff  of  the  Detroit  Free 
Press  are: 

John  Flynn,  formerly  with  the  Pitts¬ 
burgh  Post-Gazette,  to  general  assignment 
reporter. 

Bob  Campbell,  to  the  Free  Press 
Macomb/East  zone  edition,  from  the 
Macomb  Daily. 

Chris  Christoff,  formerly  with  the 
Flint  (Mich.)  Journal,  to  reporter  on  the 
new  Western  Wayne/Washtenaw  edition. 

Michele  Chandler,  formerly  with 
the  Louisville  Times',  Nancy  Ross,  a  for¬ 
mer  Free  Press  intern,  and  Clifton 
Brown,  formerly  a  sports  writer  for  the 
Boca  Raton  News,  to  the  Western 
Wayne/Washtenaw  edition. 

Photographers  Pauline  Lubens, 
formerly  of  the  Trenton  (Mich.)  Times, 
and  John  A.  Stano  from  the  Observer- 
Eccentric  newspapers  in  Michigan,  will 
also  work  at  the  new  zone  bureaus. 

%  *  * 

Bella  English,  a  New  York  Daily 
News  reporter,  received  a  Civilian  Com¬ 
mendation  from  the  New  York  City 
Police  Department  for  her  role  in  helping 
win  the  release  of  five  people  held  hos¬ 
tage  in  a  Brooklyn  hospital.  English 
served  as  liaison  between  police  nego¬ 
tiators  and  the  man  holding  the  hostages 
captive  during  the  Octoberl4-16  incident 
at  Kings  County  Hospital. 
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IN  THE  NEWS 


Edited  by  LENORA  WILLIAMSON 

Peter  S.  Prichard  was  named  deputy 
editorial  director  of  USA  Today,  suc¬ 
ceeding  J.  Donald  Brandt,  who  re¬ 
turned  to  Gannett’s  Wilmington  News- 
Journal  newspapers  as  editorial  page 
editor. 

Prichard  retains  responsibility  for  edit¬ 
ing  columns  on  USA  Today’s  opinion 
page.  He  has  been  columns  editor  and  a 
member  of  the  newspaper’s  editorial 
board. 

With  Gannett  since  1972,  he  worked  at 
the  Rochester  Democrat  and  Chronicle, 
Rochester  Times-Union,  and  on  the 
corporate  staff.  Prichard  also  is  publisher 
of  Pennywhistle  Press,  Gannett’s  weekly 
newspaper  supplement  for  children. 

*  *  * 

James  A.  Midtbo  was  promoted  to 
circulation  director  of  the  Minneapolis 
Star  and  Tribune  newspapers. 

Hazel  Reinhardt,  Cowles  Media 
Company  vicepresident-human  re¬ 
sources,  assumes  additional  duties  of  re¬ 
search  director  of  the  newspapers. 

Charles  Freeman,  circulation  opera¬ 
tions  manager,  was  promoted  to  circula¬ 
tion  manager,  and  Glenn  E.  Hanna, 
circulation  marketing  manager,  was 
promoted  to  circulation  marketing  and 
operations  manager. 

♦  ♦  ♦ 

Warren  T.  Colville  was  appointed 
advertising  director  and  Kevin 
McCourt,  circulation  director  of  the 
Shrewsbury  (N.J.)  Daily  and  Sunday 
Register. 

Colville  was  retail  advertising  manager 
the  past  year  and  a  half  and  McCourt  had 
been  sales  and  promotion  manager  since 
1981. 

*  * 

Appointments  at  the  London  (Ont.) 
Free  Press  include: 

Ian  M.  PiTTENDREiGH,  production 
manager,  to  director  of  operations. 

Barrie  A.  Woodley,  circulation 
manager,  to  director  of  circulation  and 
promotion. 

P.  Gleeson  Healey,  retail  advertis¬ 
ing  manager,  to  national/major  retail 
advertising  sales  manager. 

Kenneth  R.  West,  retail  advertising 
supervisor,  to  local  retail  advertising 
sales  manager. 


Are  those  cute 
portable  computers 
worth  $1,795? 

Did  your  readers  miss  the 
answer  last  week  in  the 
syndicated  column? 

The  Business  Computer"* 
For  rates  &  samples:  608/231-1335 


Bonnie  Linton  was  promoted  to  clas¬ 
sified  advertising  manager  of  the  Miami 
Herald.  Since  1980  she  has  worked  as 
advertising  manager  for  two  Neighbors 
(the  Herald’s  zoned  sections)  offices;  as 
Broward  county  Neighbors  sales  man¬ 
ager;  and  most  recently  as  Dade  County 
Neighbors  sales  manager  for  both  retail 
and  classified  advertising.  Linton  joined 
the  Herald’s  retail  advertising  depart¬ 
ment  in  1972  and  held  management  posi¬ 
tions  in  general  advertising  and  later  for 
Tropic  magazine. 

♦  *  ♦ 

Margaret  H.  LeCates,  retail  adver¬ 
tising  manager  of  the  Kansas  City  Star 
and  Kansas  City  Times  has  been  named 
director  of  marketing  administration, 
assuming  overall  responsibility  for  plan¬ 
ning,  research  and  administrative  areas  in 
the  division.  Mac  Tully,  assistant  retail 
manager,  succeeds  LeCates  as  retail 
advertising  manager. 

*  «  « 

George  Lawson  was  appointed 
advertising  director  of  the  Ypsilanti 
(Mich.)  Press.  Lawson  formerly  was 
promotion  and  public  service  director  for 
the  Rockford  (III.)  Register  Star. 

*  *  * 

Laurence  Cohen,  in  writing  and  edit¬ 
ing  capacities  with  the  Hartford  (Conn.) 
Courant  for  12  years,  resigned  to  join  the 
corporate  relations  department  at  the 
Hartford  Insurance  Group  as  director  of 
executive  communications. 


Clifford  L.  Gray  has  been  named 
marketing  director  of  The  Greenville 
(S.C.)  News-Piedmont  Company.  Gray 
succeeds  George  Fain,  who  became 
publisher  and  general  manager  of  the 
Blytheville  (Ark.)  Courier  Journal  and  re¬ 
gional  coordinator  for  other  Park  news¬ 
papers  in  Arkansas. 

Gray  will  be  in  charge  of  the  News- 
Piedmont  advertising  and  circulation  de¬ 
partments.  He  rejoined  the  company  af¬ 
ter  two  years  as  director  of  special  pro¬ 
jects  at  the  University  of  South  Carolina 
and  before  that  as  director  of  the  news 
bureau. 

#  «  « 

Quad  County  Newspapers  and  South¬ 
ern  Iowa  Press  in  Fremont,  were  pur¬ 
chased  by  Kenneth  J.  Anderson,  pub¬ 
lisher  of  the  newspapers  since  February 
of  1982.  Anderson  has  worked  in  manage¬ 
ment  positions  for  publications  in  Illinois, 
South  Carolina  and  Indiana  over  25 
years.  The  newspaper  group  includes  the 
Fremont  Gazette,  New  Sharon  Star, 
Hedrick  Journal,  Eddyville  Tribune  and 
Beacon-Forum  in  Batavia  and  Eldon. 

*  *  * 

Y.  Roger  Fontaine  has  retired  as 
business  manager  and  advertising  direc¬ 
tor  of  the  Lewiston-Auburn  (Me.)  Sun- 
Journal  after  a  45-year  career  with  the 
newspapers.  He  will  continue  to  act  as 
consultant  and  serve  as  chairman  of  the 
board  of  trustees  of  The  Sun-Journal 
Security  Plan. 


(Continued  on  page  20) 
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JOURNALISTIC  EXCELLENCE  HONORED— Leo  Koeberlein,  former  Pitts¬ 
burgh  Press  executive  editor,  presented  the  Pitt  News-Leo  Koeberlein  Award 
of  Excellence  to  Mary  Kane,  left,  a  senior  from  Johnstown,  and  Leslie 
VonBuskirk,  o  junior  from  Point  Breeze.  The  awards,  o  plaque  and  $500 
scholarship,  were  presented  during  the  Seventh  Annual  University  of  Pitts¬ 
burgh  Writers'  Conference.  (Press  photo  by  Robert  J.  Pavuchak) 


Nev^fspeople 

(Continued  from  page  19) 

Management  employees  promoted  at 
the  corporate  office  of  Harte-Hanks 
Communications,  Inc.,  San  Antonio,  are: 

Peter  P.  Blozis,  named  senior  corpo¬ 
rate  director  of  information  services,  with 
overall  responsibility  for  the  computer 
operations. 

Kenneth  D.  Hollands,  named 
corporate  director  of  risk  management 
and  insurance. 

Irma  R.  Ramones,  named  corporate 
director  of  accounting. 

Jose  Angel  Solis  Jr.,  appointed 
associate  general  counsel  for  Harte- 
Hanks. 

Sharon  L.  Wheelus,  named  corpo¬ 
rate  director  of  corporate  systems  in  the 

information  services  department. 

*  *  * 

Donald  B.  Towles,  vicepresident 
and  director  of  public  affairs  for  the 
Courier-Journal  and  Louisville  Times, 
was  elected  to  a  second  term  as  president 
of  Heritage  Corporation  of  Louisville. 
The  corporation  sponsors  a  series  of 
ethnic  festivals  in  downtown  Louisville 

during  the  summer. 

*  ♦  ♦ 

Gary  M.  Moore  was  named  sales 
manager  of  the  Houston  Post  classified 
telephone  sales  department.  He  formerly 
was  classified  advertising  director  of  the 
Santa  Monica  Evening  Outlook.  Until 
joining  the  Post,  Moore  was  president  of 
the  Southern  California  Classified  Adver¬ 
tising  Managers  Association. 

*  *  ♦ 

Robert  C.  Moore  longtime  editor  of 
The  Middlesex  News,  Framingham, 
Mass.,  and  more  recently  editor  of  its 
editorial  page,  will  retire  May  1  after 
more  than  40  years  in  daily  newpapers, 
most  of  the  time  in  New  England.  Moore 
joined  the  News  in  1970  after  16  years 
with  the  Boston  Globe.  He  also  worked  at 
the  Providence  Journal,  Tory  (N.Y.)  Re¬ 
cord  and  The  Berkshire  Eagle,  Pittsfield, 
Mass. 

*  *  ♦ 

Editorial  promotions  at  the  Modesto 
(Calif.)  Bee  include: 

Mark  Vasche,  who  was  in  charge  of 
weekend  editions  and  the  graphic  arts  de- 
partrhent,  becomes  features  editor  with 
responsibility  for  the  Living  section  and 
all  feature  sections. 

Susan  Windemuth,  graphic  editor, 
takes  charge  of  weekend  editions,  plus 
managing  photographers  and  artists  and 
retaining  responsibility  for  design  of  the 
newspaper. 

Walt  Williams,  writer  and  editor  in 
the  Living  section,  becomes  assistant  fea¬ 
tures  editor. 

The  changes  resulted  from  the  move  of 
Kathie  Newton,  former  Living  editor, 
to  managing  editor  for  continuing  fea¬ 
tures  of  the  Los  Angeles  Times  Syndi¬ 
cate. 


The  Long  Beach  (Calif.)  Press- 
Telegram  has  made  the  following 
changes: 

Jack  Borland  has  been  named  admin¬ 
istrative  assistant  to  the  vicepresident  of 
consumer  marketing.  A  Press-Telegram 
staffer  since  1972,  his  new  responsibili¬ 
ties  include  coordinating  computer  sup¬ 
port  development  and  developing  major 
marketing  projects. 

Manly  Baker  will  become  CIS/op¬ 
erations  manager,  the  job  previously  held 
by  Borland.  Baker  was  home  delivery 
manager. 

Margaret  Arbini,  a  training  manager 
in  the  consumer  marketing  division,  will 
take  over  as  home  delivery  manager. 

*  * 

Dick  Commer,  former  director  of  pub¬ 
lic  relations  and  promotion  at  the  Stam¬ 
ford  (Conn.)  Advocate  and  the  Green¬ 
wich  (Conn.)  Time,  joined  Martin  Quint 
Advertising,  New  York  City.  Commer 
owned  his  own  agency  on  Long  Island  for 
15  years  before  joining  the  Connecticut 
newspapers. 

«  «  « 

James  T.  Barnes  Jr.,  managing  editor 
of  the  Port  Huron  (Mich.)  Times  Herald, 
was  named  publisher  of  the  Wausau 
(Wis.)  Daily  Herald  to  replace  Frank 
Plano,  who  retires  after  36  years  with 
the  newspaper. 

Barnes  joined  Gannett  at  Port  Huron  in 
1976  and  advanced  to  assistant  metro  edi¬ 
tor  before  transferring  to  the  Monroe 
(La.)  Morning  World  as  city  editor.  He 
later  served  as  editor  of  the  Monroe 
News-Star  before  returning  to  Port 
Huron  as  managing  editor  in  1980. 


Bill  Bell  was  appointed  managing 
editor  of  the  Whittier  (CaMf.)  Daily  News. 
He  served  four  years  as  editor  of  the  Vic¬ 
tor  Valley  Daily  Press,  Victorville,  Calif., 
and  the  last  four  years  as  editor  of  the 
Resorter,  a  Hesperia  weekly  and  the 
twice  weekly  Victor  Valley  News. 

*  * 

Ted  Findlay,  director  of  promotion 
and  communications  at  Universal  Press 
Syndicate  the  past  four  years,  has  be¬ 
come  a  partner  in  Equi-Plus,  Inc.,  a  man¬ 
agement  consulting  firm  headquartered  in 
Overland  Park,  Kans.  A  former  editor  at 
the  Miami  Herald  and  with  Gannett  Co., 
Findlay  also  writes  a  newspaper  column 
for  the  Kansas  City  Star  Magazine  and 
lectures  on  motivation  and  personel  man¬ 
agement. 

}(c  *  34c 

Danielle  T.  Guay  was  promoted  to 
assistant  advertising  manager  of  the  Fal¬ 
mouth  (Mass.)  Enterprise.  She  joined  the 
staff  in  1981  and  formerly  was  an  art 
teacher  in  the  Falmouth  school  system. 

*  *  3tc 

John  G.  Doherty,  editor  of  the 
Hamilton  (Ont.)  Spectator,  has  been 
appointed  publisher  of  the  Owen  Sound 
(Ont.)  Sun  Times,  effective  April  4. 
Southham  Inc.  is  publisher  of  the  two 
newspapers.  Doherty  succeeds  E.  Paul 
Wilson,  who  was  appointed  vicepresi¬ 
dent  of  marketing  for  Southam  in 
Toronto. 

Doherty  worked  for  the  Toronto  Globe 
and  Mail  and  several  financial  publica¬ 
tions  before  joining  the  Spectator  in  1975 
as  editorial  page  editor.  He  became  ex¬ 
ecutive  editor  in  1976  and  in  1982  his  title 
was  changed  to  editor. 
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Notes  on  people 

Honolulu  editor  in  research  study 


Gerald  J.  Keir,  city  editor  of  the 
Honolulu  Advertiser,  is  in  residence  at 
Syracuse  University  this  semester  as 
the  first  long-term  visitor  under  the 
newly  established  John  Ben  Snow 
Program  of  Advanced  Study  for  News¬ 
paper  Research. 

At  the  Advertiser,  Keir  is  analyzing 
results  of  a  statewide  survey  of  media 
use  in  Hawaii.  He  has  worked  with  the 
SU  Communications  Research  Center 
for  two  summers  in  conjunction  with 
the  project. 

The  late  John  Ben  Snow,  chairman  of 
the  board  of  the  Speidel  Newspapers 
group,  gave  the  university  $1  million  in 
1%5  to  endow  a  chair  in  newspaper 
research.  The  chair  now  is  held  by 
Maxwell  E.  McCombs,  director  of  the 
Communications  Research  Center  and 
the  News  Research  Center  of  the 
American  Newspaper  Publishers  Asso¬ 
ciation.  The  advanced  study  fellowship 
is  funded  by  a  current  surplus  of  funds 
from  the  endowment. 

Inaugurated  last  fall,  the  program 


Not  even  ERA  state 

The  Utah  Press  Association  waited 
nearly  90  years  to  elect  its  first  woman 
president  and  now  has  installed  two  in 
succession. 

Betty  J.  Cornwell,  co-publisher  of 
the  Murray  Eagle  and  three  other  sub¬ 
urban  Salt  Lake  City  newspapers,  took 
office  during  the  association’s  90th 
annual  convention.  She  succeeded  Sue 
Dutson,  publisher  of  the  Millard  Coun¬ 
ty  Chronicle,  Delta. 


Betty  Cornwell 

“Utah  isn’t  even  an  ERA  state,’’  the 
new  president  quipped  dring  the  in¬ 
stallation  ceremonies,  “but  now 
you’ve  elected  three  ladies  to  office.’’ 
She  was  referring  to  Adrien  J.  Taylor, 
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offers  the  only  advanced  study  in  the 
country  for  newspaper  research  profes¬ 
sionals. 

Another  Newhouse  program  recent¬ 
ly  expanded  with  a  gift  from  the  Snow 
Foundation  is  the  School  Press  Institute 
for  high  school  journalists,  which  now 
includes  faculty  advisors. 

Vernon  Snow,  SU  professor  of  his¬ 
tory  and  president  of  the  foundation, 
said  the  goal  of  the  advanced  study 
program  “is  systematic  education, 
rather  than  piecemeal  learning.  SU  is 
breaking  new  frontiers  by  allowing  Fel¬ 
lows  to  spend  long  periods  of  time 
doing  research.  Typical  stays  are  likely 
to  average  two  to  three  months.’’ 

Applicants  for  the  fellowships  must 
work  at  a  newspaper  and  be  involved  in 
research.  Extensive  knowledge  of 
newspaper  research  is  not  required.  In¬ 
formation  is  available  from  Prof. 
McCombs  at  the  Newhouse  School  of 
Public  Communications,  215  Universi¬ 
ty  Place,  Syracuse,  N.Y.  13210. 


co-publisher  of  the  Moab  Times- 
Independent,  who  joined  the  board  of 
directors. 

Other  new  officers  are  Glen  Curtis, 
Leader-Garland  Times  of  Tremont, 
vicepresident;  Allan  R.  Gibson,  Nephi 
Times-News,  secretary,  and  Richard 
Bjornn,  Salt  Lake  Times,  treasurer. 

Interview  technique 

Nicholas  Chriss,  an  investigative  re¬ 
porter  for  the  Houston  Chronicle,  will 
teach  “Sophisticated  Interviewing 
Techniques’’  as  an  intensive  one- 
month  course  at  the  Baylor  University 
journalism  department,  Waco,  Texas, 
next  September. 

Chriss  will  be  the  first  holder  of  the 
Lillian  and  Rupert  Radford  Disting¬ 
uished  Professorship  in  Journalism 
established  by  a  gift  of  $500,000  from 
the  Radford  family  of  Houston. 

Chriss  retains  his  post  with  the 
Chronicle  while  teaching  at  Baylor  and 
also  will  be  a  resource  teacher  in  other 
journalism  classes. 

The  investigative  reporter,  a  fre¬ 
quent  lecturer  on  the  Baylor  campus, 
holds  a  degree  in  journalism  and  Ger¬ 
man  from  the  University  of  Missouri 
and  his  27  years  in  news  includes  re¬ 
porting  posts  for  United  Press  Interna¬ 
tional  and  serving  as  European  news 
editor  in  1961  when  he  was  stationed  at 
the  Berlin  Wall. 


SPOT  BEFORE  YOUR  EYES?  No,  it's 
just  that  Betty  Ewing,  society  editor  of  the 
Houston  Chronicle,  has  been  a  Dalmatian 
fancier  for  1 5  years.  Her  Dalmatian  spot¬ 
ted  hats  are  well  known  but  the  Dalma- 
tian-design  tennis  shoes  are  a  recent 
addition  to  Ewing's  wardrobe  as  a  gift 
from  Betsy  Brandt,  whose  mother  Liz 
Brandt  is  a  former  Chronicle  society 
editor. 


London  promotion 

Gregory  Jensen,  who  hails  from  Ben¬ 
son,  Minnesota,  and  has  worked  the 
past  26  years  in  London  for  United 
Press  International,  is  newly  appointed 
as  a  senior  editor. 

Jensen  joined  then-United  Press  in 
1957  in  London  and  has  worked 
through  the  years  as  editor  of  European 
services,  London  bureau  manager,  and 
for  the  past  seven  years  as  European 
features  editor.  He  will  expand  his 
coverage  of  Britons  and  Europeans  in 
the  news,  lifestyles  as  well  as  culture 
and  the  arts. 


KEEP  YOURSELF  UP-TO-DATE  WITH  WHAT 
GOES  ON  IN  AUSTRALIA  BY  SUBSCRIBING  TO 
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Aachen  museum  houses 
over  135,000  newspapers 


By  Horst  A.  Reschke 

The  final  issue  of  the  Neue  Rheinische 
Zeitung,  published  May  19,  1849  at  Col¬ 
ogne,  carries  the  banishment  decree  of  its 
own  editor-in-chief  Dr.  Karl  Marx, 
just  a  year  after  publication  of  his  “Com¬ 
munist  Manifesto"  had  attracted  con¬ 
siderable  attention  around  the  world. 

Oskar  von  Forschenbeck,  a  contem¬ 
porary  of  Marx,  on  his  way  to  Groningen, 
Holland,  one  fine  day  in  1854,  pondered 
the  fate  of  a  newspaper  he  was  reading. 
Perusing  the  pages  of  this  handsome  pro¬ 
duct  of  journalism  and  the  art  of  printing, 
he  suddenly  became  aware  of  the  fact 
that,  although  the  paper  contained  much 
worthwhile  information  and  food  for 
thought,  within  just  a  few  days  it  would  be 
consigned  to  oblivion. 

These  musings  happily  made  For¬ 
schenbeck  decide  to  become  a  collector  of 
newspapers,  an  unheard-of  hobby  in 
those  days.  Thus  the  Marx  item  and 
thousands  of  other  newspapers  were 
saved  for  future  generations. 

Today  the  International  Newspaper 
Museum  of  the  City  of  Aachen,  West 
Germany,  can  boast  a  collection  of  over 
135,000  newspapers  in  over  100  lan¬ 
guages,  spanning  400  years  of  “current 
events”  from  the  17th  century  to  the  re¬ 
cent  war  between  England  and  Argen¬ 
tina. 

Housed  in  a  spacious  1495  mansion, 
the  museum’s  collection  represents  a  uni¬ 
que  cultural  treasure,  unequaled  any¬ 
where  in  the  world.  It  differs  from  the 
newspaper  collections  of  large  libraries 
and  archives  in  that  it  does  not  concern 
itself  with  the  gathering  of  complete  sets 
or  volumes,  but  strives  rather  to  selec¬ 
tively  “capture  the  spectrum  of  the 
world’s  press,"  as  Herbert  Lepper, 
director  of  the  museum  phrases  it. 

What  emerges  then  are  first  editions  of 
newly  launched  newspapers  as  well  as 
last  editions  of  those  who  have  ceased 
publication.  Special  editions  and 
anniversary  issues,  too,  are  collected. 
Emphasis  is  also  placed  on  assembling 
collections  of  special  subjects.  Overseas 
German-language  newspapers  pub¬ 
lished  during  the  second  half  of  the  19th 
century  form  an  extensive  part  of  the 
museum’s  inventory.  These  include 
specimens  from  the  United  States,  Cana¬ 
da,  Latin  American  countries  and  South 
Africa. 

Other  special  segments  of  the  collec¬ 
tion  include  the  Jewish  press  worldwide 
and  newspapers  published  during  the 
German  liberal-nationalist  revolution 
of  1948-49. 

Forschenbeck’s  enthusiasm  as  a  col¬ 


lector  of  old  newspapers  was  aided  by  a 
stroke  of  luck  when,  in  1889,  he  was  able 
to  acquire  the  collection  of  Heinrich 
Sachs,  a  postal  official  in  Augsburg.  Be¬ 
gun  in  1849,  the  23,000-item  collection 
included  rare  newspapers  from  the  18th 
century,  in  43  different  languages  and  di¬ 
alects,  from  12,168  localities.  Among  the 
many  items  it  contained  was  the  oldest 
documented  periodical  newspaper,  the 
Strasshurger  Relation,  published  in  1609. 


One  of  the  curiosities  in  the  Sachs  col¬ 
lection,  now  on  exhibit  at  the  Internation¬ 
al  Newspaper  Museum  in  Aachen,  is  an 
item  said  to  be  the  world’s  largest  (in  size) 
newspaper,  the  “Illuminated  Quadruple 
Sheet  The  Constellation."  Measuring  90 
X  120  centimeters,  each  of  its  eight  pages 
are  divided  into  13  columns.  The  enor¬ 
mous  newspaper,  published  by  George 
Roberts,  on  July  4,  1859,  in  New  York, 
required  40  printers  to  work  for  eight- 
weeks  to  put  it  together.  Its  one-time 
edition  numbered  24,000  copies,  sold  at 
50  cents  apiece. 

Another  rare  collectors’  item  is  the 
world’s  smallest  newspaper  Diario  di 
Roma.  Measuring  6.8  x  12.7  centimeters, 
it  was  published  February  28, 1829,  under 
a  special  privilege  granted  by  the  Pope. 

The  appeal  of  the  museum  no  doubt 
comes  from  the  diversity  of  its  inventory. 
There  are  newspapers  from  India,  some 
printed  on  red  and  green  paper,  some 
printed  in  Sanskrit.  There  are  issues  pub¬ 
lished  in  the  native  dialects  of  Africa,  in¬ 
cluding  one  in  the  language  of  the  Kaffirs. 
Other  newspapers  show  exotic  printing 
such  as  Arabic  or  Chinese.  The  1890  Pek¬ 
ing  state  newspaper  Sin  Pao  is  printed  on 
silk. 

An  equally  unusual  artifact  is  Beohach- 
ter  am  Matthias-Strom,  an  1852  hand¬ 
written  newspaper  produced  by  German 
settlers  in  the  Brazilian  jungle.  A  1732 
newspaper  published  in  Paris  sports  a 
skull  and  crossbones,  is  printed  on  a 
black  background  with  yellow  ink  and 
purports  to  be  a  “ghost  newspaper,” 
whose  writers  claimed  to  have  come  from 
the  great  beyond. 

Over  the  years  the  museum  has  been 
housed  in  a  half  dozen  different  locations. 
Forschenbeck  first  gave  the  public  a 
glimpse  of  his,  even  then,  formidable  col¬ 


lection  of  newspapers  in  February  1886. 
Three  years  later,  by  bequest,  the  City  of 
Aachen  assumed  stewardship  over  the 
collection,  housing  it  and  maintaining  it 
through  the  meticulous  attention  and  lov¬ 
ing  care  of  a  number  of  highly  qualified 
curators. 

World  War  II  not  only  caused  the 
museum’s  closing,  but  the  combat  action 
in  and  around  Aachen  had  a  devastating 
effect  on  the  inventory.  In  the  ensuing 
chaos  20,000  of  the  items,  then  stored  in 
various  locations,  were  destroyed.  But 
although  many  of  the  old  newspapers 
were  lost  forever,  the  extensive  special¬ 
ized  library  was  spared. 

Today  a  catalogue,  arranged  by  titles, 
as  well  as  dates  and  places  of  publication. 


makes  access  to  the  135,000  pieces  an 
easy  task. 

present  home,  October  19,  1962,  in  con¬ 
nection  with  the  special  Julius  Reuter 
commemoration.  Many  honored  guests, 
including  the  Reuters  Ltd.  board  of  direc¬ 
tors,  from  London,  attended. 

Just  down  the  street  from  the  newspa¬ 
per  museum,  at  Pontstrasse  1 17,  a  special 
plaque  was  affixed  to  commemorate  an 
event  of  great  import  for  the  newspaper 
publishing  world.  The  inscription  on  the 
plaque  tells  the  story:  “Paul  Julius  Reu¬ 
ter,  1816-1899,  founder  of  the  Reuters 
News  Agency,  in  the  year  1850,  had  news 
fron  Brussels  carried  to  the  roof  of  his 
house  via  carrier  pigeons.  Thus  began  his 
life’s  work  in  the  service  of  dissemination 
of  news  to  the  world.” 

The  new  beginning  of  the  museum  in 
the  presence  of  many  prominent  pub¬ 
lishers  and  journalists  gave  impetus  to  the 
donation  of  many  additional  specimens. 
Over  100  newspapers  around  the  world 
have  since  featured  the  unique 
newspaper  collection  in  their  pages. 

The  house  at  Pontstrasse  13,  in 
Aachen,  affords  ample  space.  There  is  a 
reading  hall  with  especially  built  storage 
cabinets  for  the  newspapers  and  the  cata¬ 
logue;  also  a  library  room,  an  office  and  a 
storage  room.  Additionally  three  spa¬ 
cious  exhibit  rooms  contain  a  cross  sec¬ 
tion  of  particularly  interesting  specimens 
from  around  the  world. 

Museum  officials  stress  their  goal  of 
obtaining  at  least  one  copy  of  the  world’s 
newspapers,  with  first,  last,  and  special 
editions  being  the  focal  point. 

Newspapers  wishing  to  donate  their 
special  issues  may  send  them  to  the  fol¬ 
lowing  address:  Internationales 
Zeitungsmuseum  der  Stadt  Aschon, 
Pontstrasse  13,  5100  Aachen,  West 
Germany. 
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McCAIN  660 

is  the  best 


on  the  mark 

In  1975  Dick  Cerk  began  the  task  of  automati 
mail  room  of  The  News-Sun.  The  increas 
inserts  had  grown  to  where  it  took  50  peo 
mail  room  plus  carrier  stuffir^  to  get  the  pa 
on  time. 

After  careful  evaluation  of  the  automatic  in 
equipment  available,  Dick  recommended  th^ 
purchase  of  two  McCain  660  Newspapef^-^ 
Stuffers.  He  liked  their  rugged  construc¬ 
tion  and  simple  operation.  The  supple¬ 
ments  are  gathered  together  and 


MCCAIN 


I 


Oa  tie  supply  sue . 


SHAFFSTALL  CORPORATION  of  Indianapolis,  the 
world’s  largest  manufacturer  of  phototypesetting 
interface  equipment,  has  announced  the  development  of 
their  new  MediaCom  5000  line,  a  system  designed  with 
ease  of  operation  in  mind. 

The  major  new  features  of  the  MediaCom  5000  are  a 
Data  View  terminal,  which  replaces  the  keypad  on  the 
3300  model,  and  two  disk  drives,  one  to  accommodate 
8”  disks  and  one  to  handle  S'A"  disks.  In  addition,  the 
disk  drives  will  read  both  hard  or  soft-sectored,  single 
or  double-density,  and  single  or  double-sided  floppy 
disks. 

The  DataView  terminal  is  the  user  interface  to  the 
MediaCom  5000.  DataView  menus  prompt  the  user 
through  loading  programs,  reading  disks,  and  receiving 
telecommunications. 

Translation  tables  are  created  and  edited  on  the 
terminal.  Tables  can  be  displayed  in  either  readable 
characters  or  hex  representation.  This  allows  for  easy 
handling  of  conversions  since  the  operator  may  use  the 
hex  value  for  a  character  or  simply  type  the  character 
itself. 

Powerful  diagnostic  software  assists  the  user  in 
translating  jobs.  A  special  feature,  the  Hex  Handler, 
displays  jobs  in  a  split-screen  mode.  The  left  half  of  the 
screen  displays  the  job  in  normal,  readable  characters; 
while  the  right  half  of  the  screen  displays  the  same 
characters  in  hex. 

Conversion  speed  has  been  addressed  through  the 
use  of  a  multi-processor  architecture,  incorporating  two 
Intel  8085  micro-processors.  Multi-processing  provides 
faster  throughput  than  other  conversion  systems 
utilizing  a  single  8  or  16-bit  processor. 

Like  the  MediaCom  3300,  used  by  hundreds  of 
typesetters  in  more  than  twenty  countries,  the 
MediaCom  5000  has  both  telecommunications  and 
media  reading  capabilities.  It  can  receive  asynchronous 
or  bisynchronous  telecommunication  over  telephone 
lines  via  modem,  or  hard-wired  from  virtually  all 
word  processors  or  computers.  Remote  job  entry, 
transparency,  and  point-to-point  protocols  are  also 
available. 

♦  ♦  ♦ 

The  ATEX  5000  publishing  system,  designed 
specifically  for  smaller-sized  newspapers,  and  the  Atex 
News  Layout  system  are  among  Atex  products  at  the 
America  East  Production  Conference  in  Monroeville, 
Pa.,  March  16-18. 

The  Atex  5000  system  is  a  complete  editorial  and 
classified  advertising  system  designed  specifically  for 
newspapers  with  requirements  of  up  to  32  video  display 
terminals  (VDTs). 

Like  larger  Atex  systems,  the  Atex  5000  incorporates 
the  “Copysafe”  dual  computer  system.  Because  of  this 
dual  processor  design,  unique  in  this  sized  system,  all 
stories  and  ads  written  on  the  Atex  5000  are  protected. 
Stories  and  ads  cannot  be  lost  due  to  failure  of  the 
system. 

The  Atex  5000  also  provides  all  the  electronic  text 
editing  and  advertising  features  necessary  for 
newspaper  production.  The  system’s  VDT  includes  a 
large,  easy  to  view,  15"  display  screen  and  an  easy  to 
use,  94-key  keyboard. 

When  an  editor,  reporter  or  classified  advertising 
salesperson  uses  the  system,  a  list  of  choices — a 
“menu” — appears  on  the  screen.  Once  a  selection  is 
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made,  the  appropriate  material  automatically  appears  | 
on  the  screen. 

Virtually  all  newsroom  and  telephone  sales  functions, 
such  as  writing  and  copying  stories  or  ads  and  calling 
for  lists  of  stories,  ads,  or  notes,  are  executed  from 
these  simple  menus. 

Also  shown  was  Atex  News  Layout,  an  integrated 
news  pagination  package.  Because  it  is  an  extension  of 
the  Atex  Editorial  package.  News  Layout  gives 
newspapers  the  tools  they  need  to  meet  the  demands  of 
pagination:  rapid  communication,  constant  status 
updates  of  stories,  page  assembly  functions,  and 
full-page  output. 

Using  this  package,  a  layout  editor  can  assign  stories 
to  pages  and  editions,  place  headline  orders,  jump 
stories,  reserve  space  for  graphics  and  cutlines,  and 
track  the  progress  of  stories  and  pages.  The  News 
Layout  package  creates  all  the  necessary  typesetting 
formats  for  each  element  on  the  page,  and  a  graphics 
monitor  provides  full-text  review  of  both  headlines  and 
body  copy. 

The  electronic  layouts  give  copy  editors  up-to-date 
information  about  the  size  and  shape  of  the  newshole 
for  each  story.  Every  page  leaving  the  newsroom  fits 
exactly. 

The  Atex  Graphics  terminal  for  News  Layout 
consists  of  a  high-resolution  graphics  monitor,  a 
keyboard,  and  an  electronic  tablet.  Dedicated  to  each 
terminal  is  the  advanced  graphics  controller. 

Atex,  Inc.  employs  nearly  1,000  people  at  offices, 
plants  and  laboratories  in  Bedford  and  Lexington, 

Mass,  and  Redmond,  Wash.,  and  sales  and  service 
offices  across  the  USA  and  oversees. 


AUTRONICS  CORPORATION,  Arcadia,  Calif.,  has 
announced  the  Optikom  noncontract  commutation 
system  for  use  with  digital  paster  controllers.  The 
patented  Optikom  electro-optical  commutators  generate 
the  timing  pulses  needed  to  calculate  the  core  butt  size 
and  to  synchronize  the  paste. 

Advanced,  PCB-packaged  interface  electronics 
monitor  and  test  for  validity  the  signals  received  from 
commutators  on  new  and  expiring  rolls  before  routing 
them  to  the  paster  controls. 

Optikom  commutators  are  direct  replacements  for 
brush-and  point-type  commutators  with  their  problems 
of  contamination  wear  and  high  maintenance 
requirements.  Providing  optimum  core-size  control, 
they  reduce  production  costs  as  well  as  those  for 
maintenance. 

*  *  * 

DATA  SCIENCES,  INC.  of  Silver  Spring,  Maryland 
has  announced  the  Papertrak  family  of  Information 
Management  Systems  designed  to  automate  circulation, 
office  operations  and  accounting  functions  for  the 
publishing  and  publishing  distribution  industry. 
Papertrak  employs  advanced  software  engineering 
technology  which  permits  a  broad  range  of  available 
functions  to  be  packaged  in  rndividual  systems. 
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Stokes  Award 
for  16-part 
nuke  series 

Jim  Henderson  of  Dallas  Times 
Herald wonXhe  1 982 Thomas L.  Stokes 
Award,  Julius  Duscha,  director  of  The 
Washington  Journalism  Center, 
announced. 

Henderson  was  honored  for  a  16-part 
series  of  articles  on  the  legacy  of  the 
nuclear  age  and  its  effects  on  human 
health  and  safety. 

The  $1,000  Stokes  Award  has  been 
given  annually  since  1958  for  the  best 
reporting,  analysis  or  comment  in  a  dai¬ 
ly  newspaper  in  the  United  States  or 
Canada  on  the  protection  of  the  en¬ 
vironment,  energy,  conservation  or 
other  naural-resource  issues.  There 
were  90  entries  in  the  1 982  competition. 

The  judges  of  the  1982  Stokes  com¬ 
petition  also  awarded  certificates  of 
Honorable  Mention  to  reporters  at  two 
other  newspapers  for  two  series  of  arti¬ 
cles. 

•  A  series  in  the  Kansas  City  Times 
on  skyrocketing  natural  gas  prices  by 
Mitchell  Benson,  Robert  Unger  and 
Lynn  O’Shaughnessy. 

•  A  series  in  the  San  Jose  Mercury  on 
California  water  issues  by  Tom  Harris, 
Karen  Klinger,  Chuck  Buxton  and  Ed 
Pope. 

The  judges  for  the  1982  Stokes  com¬ 
petition  were  Robert  S.  Boyd, 
Washington  bureau  chief  for  Knight 
Ridder  newspapers;  Charles  Stafford, 
national  correspondent  for  the  St. 
Petersburg  Times,  and  Walter  Wurfel, 
vicepresident  for  corporate  com¬ 
munications  for  the  Gannett  Company. 

The  judges  noted  that  Henderson’s 
articles  were  “comprehensive,  show¬ 
ing  detailed  research  and  also  were  ex¬ 
cellently  written.” 

“Henderson  explains  in  human 
terms  the  government’s  efforts  to  sup¬ 
press  the  facts,”  the  judges  stated. 
“The  subject  he  dealt  with  is  one  of  the 
most  important  and  critical  issues  fac¬ 
ing  humankind  in  the  last  half  of  the 
20th  century.” 

Henderson  wrote  in  his  articles:  “A 
final  judgment  of  which  way  the  atom  is 
leading  may  not  yet  be  possible  but  the 
last  four  decades  have  rendered  these 
certainties:  Atom  splitting  produces 
radiation  and  radiation  kills.  And  the 
government  is  engaged  in  a  campaign  of 
deception  and  coverup  to  conceal  the 
human  price  being  paid.” 

National  correspondent  for  the 
Times  Herald  since  1981,  Henderson 
has  also  been  a  reporter  and  local  col¬ 
umnist  for  the  Times  Herald,  which  he 
joined  in  1977.  He  is  41  years  old. 

Henderson  began  his  newspaper 
career  with  his  home-town  paper,  the 
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BOARD  CHAIRMAN— James  Hoge, 
publisher  of  the  Chicago  Sun-Times,  was 
elected  chairman  of  the  United  Press  In¬ 
ternational  Newspaper  Advisory  Board 
(March  28),  replacing  Lee  Guittar  of  the 
Denver  Post,  who  resigned  in  January. 
Hoge  has  been  a  member  of  the  advisory 
board  since  1981.  William  J.  Small,  UPl 
president,  said  the  advisory  board  will  be 
playing  an  expanded  role  in  the  months 
ahead.  The  board  will  hold  its  first  meet¬ 
ing  in  April,  in  conjunction  with  the  Amer¬ 
ican  Newspaper  Publishers  annual  con¬ 
vention  in  New  York.  Hoge  was  elected  in 
a  poll  via  conference  calls  between  Small 
and  members  of  the  advisory  board. 


Elk  City  (Okla.)  Daily  News.  He  also 
has  been  editor  of  the  Clinton  (Okla.) 
Daily  News  and  a  reporter  for  the  Tulsa 
World. 

He  has  been  a  Nieman  Fellow  at  Har¬ 
vard  University  and  has  won  the 
George  Polk  Award. 

The  Stokes  Award  was  established 
by  friends  and  admirers  of  the  late  Tho¬ 
mas  L.  Stokes,  a  nationally-syndicated 
columnist  who  wrote  forcefully,  effec¬ 
tively  and  independently  on  natural- 
resources  subjects. 

Belo  to  acquire  tv 
station  from  Gaylord 

A.H.  Belo  Corp.  will  acquire 
WVUE-tv  in  New  Orleans  from  the 
broadcast  subsidiary  of  the  Oklahoma 
Publishing  Co.  in  Oklahoma  City, 
headed  by  Edward  L.  Gaylord. 

Howard  Stark,  media  broker  and 
consultant,  represented  A.H.  Belo  in 
the  transaction,  which  must  be 
approved  by  the  FCC.  It  was  the 
second  time  that  Stark  has  brokered  the 
station.  Six  years  ago  Stark  repre¬ 
sented  Gaylord  when  the  station  was 
acquired  from  Columbia  Pictures  for 
$12.5  million.  No  price  was  disclosed  in 
the  latest  sale,  but  it  is  believed  to  be  in 
the  range  of  $50  million. 


$368  million  tv  station 
sales  get  FCC  approval 

The  Federal  Communications  Com¬ 
mission  has  approved  license  transfers 
of  five  publisher-affiliated  television 
stations.  Sales  of  the  stations  were 
announced  in  1982.  The  total  value  is 
$368  million. 

WFLD-tv  Chicago,  an  independent 
on  channel  52,  goes  from  Field  Enter¬ 
prises  to  Metromedia  Inc.  for  $136  mil¬ 
lion. 

WTCN-tv  Minneapolis  becomes  an 
outlet  for  Combined  Communications 
(Gannett).  The  price  paid  to  Met¬ 
romedia  Inc.  was  given  as  $75  million. 

Gannett’s  subsidiary  turns  over 
KARK-tv  Little  Rock  to  a  group  that 
includes  David  J.  Jones,  president  of 
KARK  Inc.,  and  others.  Karl  Eller, 
former  president  of  Combined  Com¬ 
munications,  holds  a  5%  interest.  The 
new  owners  paid  $25  million  for  the 
NBC  outlet. 

Tv  stations  KATV  Little  Rock  and 
KTUL  Tulsa,  ABC  affiliates,  were 
transfered  by  Leake  Tv  Inc.  to  Allbrit- 
ton  Communications  for  $80  million. 

The  Time  Inc.  station  WOTV-tv 
Grand  Rapids,  Mich.,  an  NBC  affiliate, 
went  to  LIN  Broadcasting  Corp.  for 
$32  million. 

The  FCC  also  approved  the  transfer 
of  licenses  for  radio  stations  KTVE  and 
KLLB  Portland,  Ore.  from  Gaylord 
Broadcasting  Co.  (Oklahoma  City)  to 
C.H.  Buckley  Inc.  for  $3.75  million, 
plus  $750,000  for  an  agreement  not  to 
compete  in  the  market  for  five  years. 
Charlton  Buckley  is  rancher  and  build¬ 
ing  contractor. 

Harte-Hanks  Radio  Inc.  has  applied 
for  approval  of  its  sale  of  WEZl-fm 
Memphis  to  Firstcom  Corp.  (Kerby 
Confer  and  Jerry  Atchley)  for  $3.2  mil¬ 
lion.  The  station  is  one  of  seven  purch¬ 
ased  for  $33  million  in  1978  from  South¬ 
ern  Broadcasting  Group. 


Videotex 

(Continued  from  page  7) 


Slighty  more  than  50%  of  the  trial 
households  placed  purchase  orders 
through  Gateway,  and  one  third  of  the 
households  said  Gateway  was  easier  to 
use  than  catalogs. 

Bargain  and  sale  items  were  the 
largest  category  of  items  trial  house¬ 
holds  said  they  were  likely  to  purchase 
through  Gateway,  followed  by  small 
appliances,  home  services  such  as 
plumbers  and  gardeners,  and  soft 
goods  items  such  as  groceries,  clothing 
and  linens. 

The  survey  found  20%  of  the  time 
spent  with  Gateway  involved  trans¬ 
actional  services  such  as  banking  and 
ordering. 
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Syndicates 


By  David  Astor 


‘Women  &  Religion’  column  offered  by  King 


“Women  &  Religion,”  a  weekly  col¬ 
umn  that  examines  the  effect  of  reli¬ 
gious  faith  on  women’s  everyday  lives, 
will  be  syndicated  by  King  Features 
beginning  Easter  Sunday,  April  3. 

The  column,  which  has  elicited 
strong  reader  response  since  it  began  in 
the  Los  Angeles  Herald-Examiner  last 
June,  is  by  writer  and  photographer 
Lynne  Bundesen. 

King  Features  executive  editor 
James  D.  Head  said  the  column  is  “an 
approach  to  a  subject  that  affects  a 
majority  of  Americans.”  He  added, 
“The  column  is  suitable  for  either  reli¬ 
gion  or  lifestyle  pages.  The  structure 
will  be  diverse:  interviews  with  famous 
women — Yoko  Ono  and  Rosalyn  Car¬ 
ter,  for  example;  interviews  with 
laywomen;  analyses  of  prevalent 
issues,  such  as  abortion;  features  on 
important  women  in  the  Bible  who 
have  been  overlooked.” 

Bundesen,  who  has  studied  religion 
for  25  years,  returned  to  the  U.S.  in 
1981  after  seven  years  abroad.  “My 
first  day  back,”  she  said,  “1  watched 
the  evening  news.  I  heard  about  the 
Moral  Majority  and  about  Supreme 
Court  decisions  on  matters  of  life  and 
death  and  I  wondered  why,  2,000  years 
after  the  birth  of  Jesus — who  had 
women  followers,  women  supporters, 
women  disciples,  women  companions, 
women  preachers — it  was  news  when  a 
woman  was  ordained  in  the  Christian 
ministry.  .  .  .” 

“Some  women,”  stated  Bundesen, 
“cannot  help  being  political;  some  can¬ 
not  help  being  religious.  Many  are 
both.  I  will  be  writing  about  these 
women  and  what  they  are  doing, 
whether  it  is  traditional  or  creative; 
Christian,  Jewish,  Moslem.” 

Bundesen  has  written  for  the 
Washington  Post,  Asian  Wall  Street 


Lynne  Bundesen 

Journal,  Chicago  Tribune  and  Christ¬ 
ian  Science  Monitor.  Her  books  in¬ 
clude  Us:  The  People  of  Washington, 
D.C.  and  The  People  of  Bangkok.  Bun¬ 
desen,  a  free-lance  photographer  who 
was  editor  of  the  Parisian  international 
photo  magazine  Zoom  until  last  year,  is 
the  second  of  her  family  to  be  a  King 
Features  columnist.  Her  grandfather, 
Herman  N.  Bundesen,  wrote  a  health 
and  medical  column  for  the  Chicago 
American  that  King  syndicated  while 
he  was  Cook  County,  Ill.  medical  ex¬ 
aminer. 

*  *  * 

Two  movie  stars  are  among  those 
named  in  a  $1.5  million  suit  claiming 
that  a  “John  Darling”  comic  strip  dam¬ 
aged  the  reputation  of  an  Oakland,  N  .J. 
twin  cinema. 

The  suit,  filed  in  New  York  State 
Supreme  Court  in  Manhattan  March  22 
by  the  Roberts  Theatres  chain,  was 
brought  against  Newhouse  Newspap¬ 
ers,  the  Newark  (N.J.)  Star-Ledger, 
Field  Enterprises,  “John  Darling” 
artist  Tom  Armstrong  and  writer  Tom 
Batiuk,  Burt  Reynolds  and  Liza  Min¬ 
nelli. 

The  two  movie  stars  were  named  in 
the  suit  even  though  it  was  their  car- 


Onjuly  12,  1982,  The Strassels- 
Mead  Report  recommended 
utility  stocks  as  an  investment. 
Since  then  utility  stocks  have 
increased  at  an  annualized 
rate  averaging  more  than  50  % . 
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Thatk  news! 

For  more  information  about  The  Strassels-Mead  Report  contact 
Special  Features/Syndication  Sales. 
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toon  caricatures,  not  them,  who  are  ac¬ 
cused  of  offending  the  Oakland  theatre. 
Roberts’  attorney,  Anthony  K. 
Dilimetin,  told  Editor  &.  Publisher 
that  the  March  24, 1982  “John  Darling” 
strip  in  the  Star-Ledger  showed  the 
Reynolds  and  Minnelli  caricatures  at  an 
awards  ceremony.  The  attorney  said 
the  Reynolds  caricature  read  from  a 
card  saying,  “This  year’s  Paper  Thin 
Walls  Award  goes  to  the  Oakland  Mall 
Twin  Cinemas,”  with  the  Minnelli 
caricature  adding,  “Where  you  can  sit 
and  watch  Arthur  while  listening  to  the 
soundtrack  of  Raiders  of  the  Lost 
Ark.” 

Dilimetin  said  his  client  contends 
that  the  theatre  subsequently  suffered  a 
loss  of  attendance  and  difficulty  in  get¬ 
ting  “first-class”  movies  from  distribu¬ 
tors.  “And  Arthur  and  Raiders  of  the 
Lost  Ark  were  not  shown  simul¬ 
taneously,”  said  Dilimetin.  “They’re 
incorrect  on  that  too.” 

The  theatre  is  actually  called  “Oak¬ 
land  Twin  Cinemas,”  but  Dilimetin 
claimed  that  it  is  also  known  as  “Oak¬ 
land  Mall  Twin  Cinemas.” 

Field  Newspaper  Syndicate  presi¬ 
dent  and  chief  executive  officer  Steven 
Jehorek  told  E&P  that  the  movie 
theatre  mentioned  in  “John  Darling” 
was  fictional.  “A  name  was  made  up 
that  sounded  suburban,”  said  Jehorek. 
“It  was  pulled  out  of  the  sky.  Comic 
strip  writers  frequently  make  up  ficti¬ 
tious  names  and  places.”  And  it  is  not 
unusual,  added  the  Field  executive,  for 
these  made-up  names  to  be  coin¬ 
cidentally  similar  to  real-life  names. 

Field  syndicates  the  four-year-old 
“John  Darling”  to  about  90  newspap¬ 
ers,  according  to  cartoonist  Arm¬ 
strong,  who  also  does  the  “Marvin” 
comic  strip.  Armstrong  described 
“John  Darling,”  which  often  features 
caricatures  of  real-life  famous  people, 
as  a  ‘  ‘cross  between  Mad  magazine  and 
‘Doonesbury.’”  The  strip,  set  at  the 
fictional  Channel  1  television  station,  is 
“sort  of  an  acerbic  look  at  tv,”  he 
noted. 

Dilimetin  said  it  was  “unlikely”  that 
other  newspapers  who  ran  the  strip  on 
March  24,  1982  would  be  named  in  the 
suit. 

♦  *  ♦ 

Syndicated  television  critic  Gary 
Deeb  announced  that  he  is  leaving  the 
Chicago  Sun-Times  this  month.  Car¬ 
ried  by  more  than  100  papers  through 
the  Field  Newspaper  Syndicate,  Deeb 
reportedly  is  negotiating  a  shot  at  host¬ 
ing  his  own  syndicated  tv  show. 

A  Field  spokesperson  in  Irvine, 
Calif,  said  Deeb  would  continue  his  col¬ 
umn  with  the  firm  for  “an  undisclosed 
amount  of  time,”  declining  to  reveal 
when  the  writer’s  syndicate  contract 
expires. 

The  columnist  joined  the  Sun-Times 
(Continued  on  page  28) 
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Sunday  Woman:  the  syndicated  section 


By  David  Astor 

Dustin  Hoffman  appeared  on  the 
front  page  of  numerous  Sunday 
Woman  tabloid  newspaper  sections  on 
February  27.  But  the  actor  didn’t  look 
quite  the  same  on  each  cover. 

In  the  San  Antonio  Light,  for  inst¬ 
ance,  Hoffman’s  face  had  sort  of  a  red¬ 
dish  appearance.  His  name  was  printed 
in  white  on  a  green  background,  and  a 
photo  of  a  plate  of  shrimp  parmigiana 
loomed  in  the  upper  right  corner.  In  the 
Quad-City  (la.)  Times,  the  identical 
Hoffman  photo  was  reversed,  and  the 
Tootsie  star’s  complexion  looked  much 
whiter.  His  name  was  in  black  letters, 
and  a  graphic  of  a  bride  occupied  the 
upper  right  area. 


Sunday  Woman  as  it  appeared  recent¬ 
ly  in  the  San  Antonio  Light. 

These  differences  were  not  the  result 
of  anyone’s  errors.  In  fact,  the  varia¬ 
tions  are  the  very  essence  of  Sunday 
Woman — the  national  newspaper  sec¬ 
tion  produced  and  distributed  by  King 
Features  Syndicate. 

Every  week.  King  sends  almost  50 
newspapers  (with  3.5  million  circula¬ 
tion)  20  pages  worth  of  pictures  and 
articles  on  topics  relating  to  women, 
along  with  a  suggested  layout.  Then 
these  client  papers — which  often  have 
a  local  Sunday  Woman  editor — can  do 
whatever  they  want  with  this  material 
(which  is  sent  four  to  six  weeks  before 
the  publication  date).  They  can  run 
Sunday  Woman  exactly  as  is.  They  can 
add  local  stories  to  the  section.  They 
can  change  the  layout.  They  can  reduce 
or  increase  the  number  of  pages.  They 
can  use  the  material  on  another  day  and 
call  the  section,  say,  Monday  Woman. 
They  can  even  run  some  or  all  of  the 
stories  in  other  parts  of  their  news¬ 
papers. 

“The  strongest  feature  of  Sunday 
Woman  is  its  versatility  and  flexibil- 
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ity,’’  said  Merry  Clark,  editor  of  the 
syndicated  section,  speaking  during  an 
interview  at  King  Features’  New  York 
City  headquarters. 

Sunday  Woman’s  national  material 
may  be  sent  from  the  “Big  Apple,’’  but 
Clark  emphasized  that  she  tries  to 
avoid  giving  the  section  a  New  York 
bias.  The  50  to  75  free-lancers  who 
write  for  Sunday  Woman  are  based  all 
over  the  country,  and  not  only  in  big 
cities. 

These  free-lancers  write  stories 
covering  current  events,  the  changing 
roles  of  women,  health  matters,  food, 
the  family,  money  management,  home 
decorating,  and  gardening,  among 
many  other  things.  Some  articles  have 
a  “how-to”  emphasis,  and  may  feature 
“resource  boxes”  that  list  books  on  the 
subject  as  well  as  the  names  and 
addresses  of  organizations  to  contact. 
The  section  also  has  regular  col¬ 
umnists,  such  as  gossip  reporter 
“Josie”  and  clinical  psychologist  and 
certified  sex  therapist  Dr.  Judith 
Kuriansky. 

Cover  stories  have  profiled  such  peo¬ 
ple  as  nuclear  freeze  advocate  Dr. 
Helen  Caldicott,  tv  anchorwoman  Di¬ 
ane  Sawyer,  author  Judith  Krantz,  and 
actress  (3oldie  Hawn  (with  cover  stor¬ 
ies  featuring  men,  such  as  Hoffman, 
appearing  once  in  awhile).  But  not  ev¬ 
ery  profile  is  of  someone  famous. 
“There  are  remarkable  success  stories 
in  communities  everywhere,”  said 
Clark.  “Women  need  role  models  and 
need  to  read  about  them.” 

Clark  reported  that  she  has  been 
adding  an  increased  number  of  “sub¬ 
stantial”  stories  to  the  editorial  mix 
since  coming  to  Sunday  Woman  in 
March  1982.  (The  section  began  in  the 
San  Antonio  Light  in  1979.)  “Women’s 
interests  are  broader  today,”  stated 
Clark,  who  has  worked  as  a  general 
assignment  reporter  for  the  Harrisburg 
(Penn.)  Patriot-News,  editor  and  col¬ 


Merry  Clark,  editor  of  King  Features' 
woman  section  since  March  1982. 


umnist  for  New  York  magazine,  col¬ 
umnist  for  Cue  New  York,  and  editor 
for  Miami  magazine.  She  also  appeared 
regularly  on  WABC-TV’s  Good  Morn¬ 
ing  New  York,  and  covered  entertain¬ 
ment  for  WAXY-106  FM  in  Fort 
Lauderdale,  Fla. 

Although  the  section  is  primarily 
aimed  at  women  (of  all  ages),  (Zlark  said 
that  there  are  also  many  male  readers. 
A  1982  study  at  the  Sacramento  (Calif.) 
Bee  showed  that,  of  the  217,800  males 
who  read  that  Sunday  paper,  50% 
perused  the  Sunday  Woman  section. 
Of  the  220,600  female  Bee  readers,  98% 
read  the  section,  up  from  87%  in  1980. 
And  the  survey  revealed  that  54%  of 
Bee  readers  preferred  Sunday  Woman 
to  other  sections. 

Clark,  who  received  an  undergradu¬ 
ate  journalism  degree  from  the  Uni¬ 
versity  of  Texas  and  a  master’s  in  com¬ 
munications  from  Shippensburg  Col¬ 
lege,  said  that  advertising  for  Sunday 
Woman  is  sought  locally  by  each  news¬ 
paper  subscribing  to  the  section.  Some 
of  the  ad  categories  include  department 
stores,  appliance  stores,  boutiques, 
and  supermarkets. 


RUNNING  NATIONWIDE 
SINCE  FEBRUARY  21  ST! 

A  sensational  new  strip  about  the  world's  most  tolked  about  topic. 

Weather  VAiN.©By  Randy  Jones  &  Niki  David  Shrode 


Triillcilin 

Proctuotlon*.  Ine. 

Syndkattd  Htwspaper  lllustraHom 

One  Harkness  Plaza.  New  York.  NY  10023 
(212)  246-2216 


27 


Gannett  children’s  weekly 
to  undertake  reader  study 


By  David  Astor 

Pennywhistle  Press,  the  weekly  chil¬ 
dren’s  insert  now  appearing  in  30  Gan¬ 
nett  newspapers,  will  soon  be  the  sub¬ 
ject  of  a  major  national  syndicated 
readership  study. 

Gannett  officials,  who  declined  to 
publicly  name  the  firm  who  will  con¬ 
duct  the  study  until  a  contract  is  actual¬ 
ly  signed,  said  the  results  should  be 
available  sometime  this  summer.  The 
readership  survey  will  draw  on  the  re¬ 
search  company’s  existing  market  data 
as  well  as  information  gathered  in  an 
upcoming  mailing  to  Pennywhistle 
Press  readers. 

The  readership  study  is  designed  to 
improve  advertiser  acceptance  of  the 
insert,  which  began  in  July  1981  with 
three  Gannett  newspapers.  The  30 
newspapers  now  carrying  the  insert 
have  a  total  circulation  of  nearly  1.8 
million  and  a  readership  of  more  than 
3.8  million.  Readership  of  Pennywhis¬ 
tle  Press  itself  is  estimated  at  600,000  to 
650,000.  Gannett  is  hoping  that  a  major¬ 
ity  of  its  88  newspapers  will  eventually 
run  the  insert,  and  is  also  studying  the 
possibility  of  syndicating  Pennywhistle 


By  David  Astor 

CBS  will  be  asking  newspapers  over 
the  next  several  months  to  join  in  pub¬ 
lishing  "mini”  versions  of  its  Televi¬ 
sion  Reading  Program  scripts  during 
the  1983-84  school  year. 

Since  1977,  160  CBS  affiliates  have 
arranged  with  40  newspapers  to  print 
and/or  distribute  21  million  full-length 
matched-to-broadcast  scripts,  which 
are  read  in  classrooms  prior  to  the  air¬ 
ing  of  selected  CBS  tv  programs.  Some 
newspapers  include  the  scripts  in  their 
general  circulation  runs,  but  most  dis¬ 
tribute  them  directly  to  elementary  and 
secondary  schools  where  they  are  used 
in  conjunction  with  CBS  teachers’ 
guides. 

“One  of  the  reasons  we  came  up  with 
the  mini  versions  was  to  make  it  more 
enticing  for  newspapers  to  use  them  in 
their  general  runs,”  said  Frank  Brady, 
manager,  CBS  Educational  and  Com¬ 
munity  Services. 

Of  the  four  full-length  scripts  slated 
for  distribution  during  the  next  tv  sea¬ 
son,  two  will  be  condensed  and  com- 
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to  non-Gannett  papers. 

The  editorial  package  for  Penny¬ 
whistle  Press,  aimed  at  kids  4  to  12,  is 
compiled  by  the  insert’s  staff,  Gannett 
News  Service  people,  local  Gannett 
newspaper  reporters,  and  free-lancers. 
Editorial  includes  reader  mail,  news 
and  feature  stories,  reviews,  jokes, 
games,  poetry,  and  sports  information, 
among  other  things.  In  keeping  with 
Gannett’s  policy  of  giving  local  news¬ 
papers  the  right  to  make  their  own 
editorial  decisions,  the  insert’s  content 
may  vary  in  some  of  the  30  papers.  The 
four-to-eight  page  Pennywhistle,  usual¬ 
ly  printed  in  tabloid  form,  appears  on 
Sundays  in  most  of  the  30  Gannett 
newspapers. 

Editorial  operations  for  the  insert, 
which  makes  liberal  use  of  color  in 
some  of  the  30  papers,  are  based  in 
Washington,  DC,  with  production  done 
in  Marion,  Indiana.  Satellite  transmis¬ 
sion  of  Pennywhistle  Press  is  being  stu¬ 
died,  but  no  decision  has  been  made 
yet. 

The  Press,  which  has  received  about 
40,000  reader  letters  and  several 
awards  since  its  1981  inception,  tries  to 
keep  a  70%/30%  editorial/advertising 


bined  with  highlights  of  the  teachers’ 
guides  for  the  mini  sections.  Participat¬ 
ing  newspapers  will  have  the  option  of 
purchasing  negatives  of  the  four-page 
tabloid  pullouts  at  minimal  cost  or  pro¬ 
ducing  the  layout  themselves,  with 
CBS  providing  the  copy  and  photos  in 
either  case.  The  newspaper’s  name  will 
be  imprinted  on  the  top  of  the  front 
page,  with  the  bottom  third  of  the  back 
page  available  for  local  advertising. 

Brady  said  the  first  mini  section 
would  probably  be  matched  to  a 
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and  Field  in  1980,  soon  after  leaving  the 
Chicago  Tribune  and  Tribune  Com¬ 
pany  Syndicate. 

♦  ♦  * 

The  "Star  Trek”  comic  strip  will 
have  a  new  writer/artist  team  next 
month,  announced  the  Los  Angeles 
Times  Syndicate. 

Writer  Gerry  Conway,  who  actually 


PENNYWHISTLE  PRESS  character 
Manual  offers  a  hand  to  Gannett  director 
of  research  Andrew  Weitzer  and  account 
executive  Marge  Moriarty-Incorvaia. 
(Photo  by  Robin  Enoch.) 

ratio.  Both  local  and  national  advertis¬ 
ing  is  accepted.  Pennywhistle  advertis¬ 
ers  receive  a  \%  discount  up  to  30%  for 
every  additional  Gannett  paper  they 
run  in.  A  full-page  black-and-white  ad 
in  Pennywhistle  for  a  30-newspaper 
buy  costs  $8,234.80,  with  a  color  page 
costing  up  to  $1,632  extra. 


November  or  December  tv  program. 
During  the  present  1982-83  season,  full- 
length  written  scripts  have  been  match¬ 
ed  to  the  tv  programs  The  Blue  and  the 
Gray,  The  Scarlet  and  the  Black  and 
Someday  You’ll  Find  Her,  Charlie 
Brown.  The  Old  Junkman,  said  Brady, 
is  scheduled  for  May  7. 

CBS,  said  Brady,  tries  for  a  mix  of  tv 
programs  in  choosing  script  candi¬ 
dates.  There  have  been  tv  programs/ 
written  scripts  based  on  classic  books 
as  well  as  those  featuring  historical 
content,  social  statements,  and  pure 
entertainment.  There  have  been  a  total 
of  32  scripts  offered  since  1977,  with 
three  of  them  in  both  English  and 
Spanish. 

took  over  February  14,  will  be  joined 
May  9  by  artist  Ernie  Colon  on  the 
strip. 

Conway  is  the  writer  of  DC  Comics’ 
"Justice  League  of  America”  comic 
book;  writer  and  editor  of  DC’s  “Fires¬ 
torm,  The  Nuclear  Man”;  and  co¬ 
writer  of  the  screenplays  for  the  up¬ 
coming  Ralph  Bakshi  film  Fire  and  Ice 
and  Conan  the  Barbarian  II. 

Colon  is  the  artist  for  DC’s  "Ameth¬ 
yst,  Princess  of  Gemworld’  ’ ;  and  editor 
on  "Wonder  Woman,”  “Green  Lan¬ 
tern,”  "Flash”  and  "Blackhawk.” 
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CBS  to  offer  newspapers 
‘mini’  tv  script  sections 


Reintroducing 

^cw  Jiork  ^Hliitnc 


In  1841  a  tradition 
was  st2uted  by 
Horace  Greeley.  His  one 
burning  desire  in  life 
was  to  publish  a 
daily  that  would  become 
New  York’s  most-read 
and  beloved 

newspaper.  His  New  York 
IHbune  soon  became 
known  from  New 
York  to  California  as  the 
nation’s  most 
influential  newspaper. 

On  Monday,  April  4, 
this  tradition  will 
reborn  in  a  new  morning 
newspaper,  The  New 
York  IHbune,  published 
by  News  World 
Communications,  Inc.  Its 
goal:  to  publish  news 
and  commentary 
as  it  should  be  — 
truthful,  hard-hitting,  that 
gets  to  the  heart  of 
the  vital  issues  of  the  day. 
The  IHbune  will  offer  its 
readers  a  unique  mix  of 
news  and  commentcuy: 

•  Penetrating 
investigative  reporting 
into  New  York  City 
and  state  affairs; 

•  In-depth  coverage 
of  the  Washington 
scene  with  an  assist  from 
its  sister  pap>er.  The 
Washington  Times, 


(Tlfc  VIorK  Sribiiiic 


Nuclear  weaponry  fights  for  survival 


House  votes 
for  nuclear 
freeze 


Reagan  looks  for  support 
among  nation’s  clergy 


Puerto  Rican  gov.  says  statdiood  is  near 


sT'SSsu!!  Central 
America 
gii'JSs'S  should  be 
SgsHlaT  left  alone 


Rail  workers  vow 
to  strike;  155,000 
riders  threatened 


U':a 


Washington  l<M)ks  to  be  |  *  " _ I  I  OPEC  peace  may  flow, 

1st  black  Chicago  mayor  liMMl^f  8  nations  start  to  agree 


8  nations  start  to  agree 


Read 


which  has  won 
respect  as  the 
“alternative  voice”  in  the 
nation’s  capital; 

•  Wide-r2inging, 
insightful 

coverage  of  world  affairs 
through  a  network  of 
thirteen  overseas 
bureaus.  In  particular,  the 
IHbune  will  have 
exclusive  coverage  of 
significant  events 
and  trends  behind  the 
Iron  Curtain  and  in 
the  developing  world; 

•  The 

“Commentary”  section 
providing 

stimulating  opinion  on 
both  politics  and 
culture  —  an  exciting 
journalistic 
innovation  that  will 
challenge  the  liberal-left 
cultural  monopoly 
and  provide  a  forum  for 
viewpoints  seldom 
seen  in  the  establishment 
media. 

The  IHbune  will 
be  a  provocative 
alternative  to 
the  established  papers  in 
New  York,  bringing  a 
fresh,  new 

perspective  combined 
with  a  standard  of 
journalism  in  the  best  of 
the  classic  tradition. 


2!(jc  Jicw  JJorK  ^Hfiintc 

and  decide  for-  yourself. 

For  mail  subscription  or  further  information 
call  (212)  532-8300  (ext.  252, 255  or  278) 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


BUSINESS 

HUMOR 

SMALL  BUSINESS  COLUMN— Popular  and 
practical  feature  for  your  business  or  money 
pages.  Provides  expert  advice  for  the  self- 

SATIRE.  Proven  In  over  50  newspapers. 
Robert  Skoglund,  St.  George  ME  04857; 
(207)  372-8052. 

Tiniest  Tulsa  Tribune,  Houston  Chronicle  and 
100  fine  newspapers.  Free  samples.  Mark 
Stevens,  PO  Box  487,  Chappaqua  NY  10514,  | 

MONEY 

"MORE  FOR  YOUR  MONEY''-A  proven  weekly 

CARTOONS 

column  to  meet  your  need  for  money  saving 
consumer  news.  Samples.  Mike  LeFan,  1802  S 
13th,  Temple  TX  76501. 

directory  illustrations,  horoscope,  movie  re- 1 
views,  crossword  puzzles,  humorous  cartoons,  I 

MOVIE  REVIEWS 

other  quality  features  for  the  weekly  editor! 
(offset).  Mark  Morgan,  Inc,  PO  Box  995,  New- , 
nan  GA  30264;  (404)  253-5355.  ! 

MOVIE  REVIEWS,  interviews  with  photos  of 
celebrities  and  national  political  figures.  Inter- 

COMIC  STRIPS 

Beach  FL  33402;  (305)  793-3424. 

NEWS  SYNDICATE  looking  for  new  daily  comic 
strips,  six  days  per  week,  with  possible  expan¬ 
sion  into  Sunday  color.  Send  proposals  to  Faye 
Hunter,  Copley  Newsservice,  PO  Box  190,  San 

MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertai  ment  pages. 
Camera  ready.  Stiir  photos.  Our  3th  year.  Cine- 
man  Syndicate,  7  Charles  Court,  Middletown 

1  NY  10940;  (914)  692-4572. 

POLITICAL  COLUMNS 

COMPUTERS 

COMPUTERS  &  YOU— a  weekly  column  tor  the 

I  for  weekly  newspapers,  tailored  to  locality.  Pro 
Editing,  Box  2544,  Warner  Robins  GA  31099. 

Formation,  free  sarnples^  208  Lincoln  Av, 
Rockville  MD  20850. 

PUZZLES 

COMPUTERS:  Readers  want  to  know  more  ab¬ 
out  them.  Easy-to-understand  weekly  column 
educates  the  'reginner  and  answers  questions 
from  experienced  users.  Featured  in  the  St 
Petersburg  Times.  Jan  Owen,  PO  Box  41826, 

NEWS  SYNDICATE  looking  for  crossword  puz¬ 
zle  supplier,  six  per  week,  52  weeks  per  year. 
For  more  information,  contact  Faye  Hunter,  Co¬ 
pley  News  Sendee,  PO  Box  190,  San  Diego  CA 
92112. 

PUZZLES,  cartoons,  columns;  features  galore. 

GENERAL 

Write  and  see.  Dickson,  17700  Western  69e, 
Gardena  CA  90248. 

ANNOUNCEMENTS  ! 

ANNOUNCEMENTS 

ADVISORY  SERVICES 

NEWSPAPER  BROKERS 

AIM  FOR  GREATNESS.  Productive  evaluations 
of  editorial  content,  projection  and  operations 
by  curator  of  ORIGINAL  George  Polk  Memorial 
Awards.  Jacob  H  Jaffe;  (201)  333-8430. 

PRESSROOM  PRODUCTION  Problem  Solv¬ 
ing — offset,  conversions,  letter  press.  Produc¬ 
tion  on  a  timely  schedule.  Call  or  write:  Produc¬ 
tion  Consultants,  29643  Pinto,  Warren  Ml; 
(313)  575-9375. 

TO  PURCHASE  OR  SELL 

A  Midwest  newspaper  property 
efficiently  and  professionally  through 
newspaper  people,  contact  us  day  or  night. 

ROY  HOLDING  &  ASSOCIATES 

PO  Box  212,  Galva  IL  61434,  (309)  932- 
2270 

Roy  Holding  Dave  Kramer 

(309)879-2412  (217)784-4736 

— Appraisals  done  quickly,  reasonably— 

EDITORS — Here  is  that  unique,  new  feature  i 
idea  you  have  been  looking  for-fun  and  educa- 1 
tional.  For  sample  and  details-New  World 
Press.  PO  Box  28931,  San  Diego  CA  92128.  | 

OVER  100  comics,  panels,  puzzles,  kid  fea¬ 
tures,  short  stories  and  various  features  to 
choose  from.  For  selected  information  write 
Dickson-Bennett,  1324  N  3rd,  St  Joseph  MO 
64501;  (816)  279-9315. 


I  PUZZLES,  WORD  GAMES,  The  most  for  y 
feature  dollar.  Puzzle  Buffs,  1772  State  Road, 
Cuyahoga  Falls  OH  44223. _ 

j _ REAL  ESTATE _ 

!  HOUSE  CALLS-Miami  Herald,  Dallas  News,  60 
j  other  papers.  Several  national  awards;  one  said 
I  "concise,  entertaining,  wealth  of  real  estate 
I  knowledge,  solid  writing  skills."  7th  year.  Box 
I  447,  Rochester  NY  14618,  (716)  271-6230. 


weekly  600-word  travel  feature  by  globe- 
®urM  Exclusive  your  region.  Picturesin- 

i  eluded  Reasonable  fee.  Inquiries:  Internation- 

^SfN?\^!^2)  354  4%4T  ' 


THE  INDUSTRY’S 
MEETING  PLACE... 


When  you  need  to  reach 
newspaper  people 
you  can  meet  all  the  people 
you  want  to  meet — 
buyers,  sellers, 
employers,  jobseekers, 
and  more,  in  the  pages  of 


Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 


WHAT  HELPS  US 
.  .  .  HELPS  US 
HELP  YOU 


To  expedite  your  questions, 
claims  and  payments  regard- 
ing  classified  invoices, 
please  RETURN  THE  YEL¬ 
LOW  COPY  OF  THE  INVOICE 
WITH  YOUR  PAYMENT,  and 
refer  to  the  invoice  number  in 
all  correspondence  regard¬ 
ing  your  bill.  This  will  assure 
proper  credit  to  your 
account. 


THANK  YOU: 
E&P  CLASSIFIED 
DEPARTMENT 


BUSINESS  OPPORTUNITIES 

INVESTOR  -Knowledge  of  publishing  to  plan 
Wpe  of  specialized  guide  magazine  in  New  York 
(5ity.  Discussion  will  include-Financing,  Loca¬ 
tion.  Reply  Box  5434,  Editor  &  Publisher. 

NATIONAL  NEWSMAGAZINE  for  sale.  Estab- 
lished  women's  service  publication.  60,000  + 
paid  circulation.  Established  ad  base;  excel¬ 
lent  national  reputation;  debt-free,  profitable. 
Qualified  buyers  only.  Contact  Box  5499,  Edi¬ 
tor  &  Publisher. 

IT’S  A  CLASSIFIED 
SECRET! 

We  ll  never  reveal  the  identify  of  an 
E&P  box  holder.  However,  if  you  don't 
want  your  reply  to  go  to  certain  news¬ 
papers  (or  companies),  seal  your  rep¬ 
ly  in  an  envelope  addressed  to  the 
box  holder.  Attach  a  note  listing  news¬ 
papers,  groups  or  companies  you 
don't  want  the  reply  to  reach;  put  the 
reply  and  note  in  an  envelope  addres¬ 
sed  to  E&P  Classifieds.  If  the  Box 
Number  you're  answering  is  on  your 
list,  we'll  discard  your  reply. 

ANNOUNCEMENTS 
NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate  plan¬ 
ning,  tax,  partnership,  loan,  depreciation,  in¬ 
surance,  corporate  and  personal  worth.  Sensi- 
I  ble  fees.  Brochure.  Marion  R.  Krehbiel,  Robert 
N.  Bolitho,  PO  Box  7 133,  Shawnee  Mission  KS 
j  66207. 

I  VALUATIONS  PERFORMED  for  estate,  tax, 
merger,  sale  and  other  purposes.  Hempstead  & 
I  Co,  21  E  Euclid  Av,  Haddonfield  NJ  08033; 
;  (609)  795-6026. 


Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

;  BILL  MATTHEW  COMPANY  conducts  profes- 
slonal,  confidential  negotiations  for  sale  and 
I  purchase  of  highest  quality  daily  and  weekly 
;  newspapers  In  the  country.  Before  you  consider 
{  sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da^ime;  (8l3)  446-0871 
nijghts:  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 

'  Brokers  You  Can  Trust 
Nationwide  Service 

i  WAYNE  CHANCEY 

CONSULTANTS/INVESTORS 

PO  Box  86,  Headland  AL  36345 
!  Wayne  Chancey  (205)693-2619 

Jim  Hall  (205)  566-7198 

_ 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
WB  GRIMES  &  CO,  INC 
1511  K  St,  NW 
Washington  DC  20005 
(202)  NAtional  8-1133 

Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
I  A  Division  of 

Graphic  Management  Associates,  Inc 
I  11  Main  St,  Southboro  MA  01772 
(617)481-8562 


ED  0  MEYER,  Licensed  Broker-Appraisals- 
Consultation-Sales.  Suite  101-E,  300  W 
Franklin  St,  Richmond  VA  23220;  (804)  643- 
7816  or  266-1522. 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Dr,  Savannah  GA  31411;  (912) 
598-0931,  day  or  night. 

KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  540  Newspaper  Sales 
MARION  R.  KREHBIEL 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office.  (913)  381-8280 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver  WA  98662 


SYD  S  GOULD  ASSOCIATES,  INC. 
Brings  together  anxious  sellers 
and  eager  buyers! 

SALES,  SERVICE,  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


,  NEWSPAPER  BROKERS 
KNOW  THAT 
E&P  CLASSIFIEDS 
GET  THEM 
THE  BUSINESS! 
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ANNOUNCEMENTS 
NEWSPAPER  BROKERS 


ANNOUNCEMENTS 
NEWSPAPERS  WANTED 


INDUSTRY  SERVICES 


EQUIPMENT  A  SUPPLIES 
COMPUTER  SOFTWARZ 


ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers  for 
daily,  fop  weekly  or  shopper  oublications. 
Ridge  Rd,  Hardwick  MA  01037;  (413)  477- 


TEXAS  NEWSPAPERS  from  $40,000  to 
$750,000.  Some  low  down  payment,  owner 
financed.  Bill  Berger,  Associated  Texas  News¬ 
papers,  Inc.,  (512)  476-3950,  1801  Exposi¬ 
tion,  Austin  TX  78703. 


NEWSPAPER  CONSULTANTS 


EXPERIENCED  in  Newspaper  Construction 
Serve  as  Owner's  Rep/Proiect  Manager.  Assist 
in  Planning,  Budgets,  Schedule,  Selection  of 
Architects,  Contractors.  Write  or  Call  Joe  Roili- 
son,  HMR  Associates,  PO  Box  22026,  San 
Diego  CA  92122,  (619)  459-0122. 


WEEKLIES  and  community  newspapers  a  spe¬ 
cialty.  Start-up  operations  a  favorite.  Former 
publisher  and  editor.  Call  or  write:  MICHAEL 
STEARNS,  100-20E  Elgar  PI,  Bronx  NY 
10475;  (212)  671-9187. 


NEWSPAPERS  FOR  SALE 


ADJUDICATED  California  mountain  weekly,  ex-  : 
cellent  growth  in  1982,  grossing  $142,000. 
$105,000,  terms.  Box  5480,  Editor  &  Pub¬ 
lisher. 


AFFORDABLE  FREE  distribution  newspaper  in  | 
Zone  7.  Resort  area.  Grossing  $125,000.  In¬ 
cludes  newspaper,  job  shop  and  office  supply 
business.  Attractive  net  profit.  Box  5492,  Edi¬ 
tor  &  Publisher. 

AWARD  WINNER  money  maker.  County  wide  j 
weekly.  Less  than  lx  gross.  Big  opportunity  in  i 
Northern  California.  $140,000.  Agent  216,  W 
Perkins,  Ukiah  CA;  (707)  468-9101. 


CALIFORNIA  RURAL  WEEKLY,  profitable. 
Under  lx  gross  at  $68,000  cash.  Box  5144, 
Editor  &  Publisher. 


CALIFORNIA  COAST— Santa  Barbara  County 
25  year  old  community  weekly,  college  town, 
20,000  distribution.  Profitable.  Only  paper  in 
town  and  carries  legals.  Gross  350M .  Best  offer 
and  terms.  Box  5467,  Editor  &  Publisher. 


FREE  WEEKLY  NEWSPAPER 
22  thousand  carrier  delivered  in  good  metro 
area  grossing  half  million  with  better  than  17 
per  cent  net.  Complete  information  to  qualified 
buyer.  Ed.  0  Meyer,  Broker,  Suite  lOl-E,  300 
W  Franklin  St,  Richmond  VA  23220. 


FOUR  WEEKLIES,  Zone  5,  two  in  county  seat, 
odern  (VDT)  equipment.  Gross  $80(1,000. 
Easy  terms.  Principals  only.  Reply  to  Box 
5494,  Editor  &  Publisher. 


48%  INTEREST  in  37,000  +  midwestern  daily 
grossing  over  $6  million.  Real  opportunity  to 
select  buyer.  Contact;  Peter  McAdams,  %Alton 
Telegraph,  PO  Box  278,  Alton  IL  62(102. 

NOTHING  COULD  BE  FINER  Than  A  Paper  In  j 
Carolina!  Or  Georgia  Or  Florida!!  NC, 
$410,000.  SC,  $425,000,  $100,000.  GA,  ! 
$300,000,  $195,000.  FL,  $150,000.  South-  i 
ern  Publishers  Sales,  Box  789,  Flat  Rock  NC 
28731. 


RARE  OPPORTUNITY.  Weekly  advertising 
publication.  Two  hours  north  of  St.  Louiu. 
Tremendous  grovrth  potential.  Established  5 
years.  Gross  240,00(1  plus.  (217)  223-0205. 


SMALL  WEEKLY  in  fine  town. 
Modest  money  maker.  Sell  all  or  part. 
Box  60,  Bantam  CT  06750. 


THREE  WEEKLIES  in  Zone  3;  "grass  roots" 
communities.  Over  150  years  of  publication; 
grossing  over  $800,000.  Box  3957,  Editor  & 
Publisher. 


2  WEEKLIES  in  Zone  3.  Gross  revenues  | 
$425,000.  Attractive  terms,  including  low  j 
down  and  long-term  financing.  Complete  i 
equipment  including  press.  New  store  open¬ 
ings  planned.  Group  owner  consolidating  op-  i 
erations.  Call  (415)344-4212. 

WISCONSIN  AWARD  WINNING  WEEKLY  gros-  I 
sed  160,000  in  '82.  Shopper,  central  plant  ; 
shares,  and  building  available.  170,000  by 
owner.  Lodi  Enterprise,  146  S  Main  St,  Lodi  Wl  I 
53555.  ! 


WEEKLY  newspaper  and  profitable  print  shop 
in  northern  California.  Newest  fine  table  wine 
growing  area.  120  miles  San  Francisco,  in 
coastal  area.  Price,  $97,500.  Agent-PO  Box 
136,  Boonville  CA  95415;  (707)  895-3489  or 
895-3016. 
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NON-DAILY  newspaper,  $250,000  to  I 
$750,000  in  advertisin^circulation  revenues 
sought  by  group  of  community  newspapers. 
Write  Box  5466,  Editor  &  Publisher. 

WANTED:  Weekly  shopper  publication  in  grow-  I 
ing  market.  Must  have  a  history  of  increase  i 
yearly  sales.  I'm  experienced  in  all  areas  of  the  ; 
shopper  field  with  $75,000  for  down  payment,  i 
Box  5519,  Editor  &  Publisher. 


You  May  Take  One  Giant  Step... 

toward  a  better  job 
by  placing  your  ad  in  E&P's 
Positions  Wanted  section! 


PUBUCATIONS  AVAILABLE 


AVAILABLE  NOW:  "How  to  Purchase  a  News-  : 
paper  and  Succeed."  Be  ready  when  opportun-  i 
ity  knocks.  Inside  details,  appraisals,  tax  tips, 
sample  contracts  by  publisher-editor-broker 
Jay  Brodell.  Details:  Mountain  West  Publishing 
Co,  Box  1841,  Grand  Junction  CO  81502. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


ATTENTION  CIRCULATORS  OR  PUBLISHERS 
Using  a  high  quality  sales  organization  makes  a  j 
real  difference — better  retention  at  a  lower  : 
cost.  Campbell  and  Associates  can  provide  your  : 
circulation  department  with  the  volume  of  ' 
quality  new  customers  you  want  at  a  reasonable  | 
price.  For  more  information  call  or  write  Camp¬ 
bell  and  Associates.  3864  Center  Rd,  #10C. 
Brunswick  OH  44212;  (216)  225-7440. 


DICK  LEVIS  provides  the  finest  telephone  sales  j 
and  paid  in  advance  crew  orders  in  the  industry!  i 
Call  me  at  (201)  772-7002  for  action!  ! 


EXPERT  TELEPHONE  SALES  TRAINING  to  in¬ 
crease  order  per  hour  ratio.  Call  THE 
TRAININGWORKS;  (212)372-7021. 

I  MARKETING  PAPERS  for  the  80's  to  survive 
through  the  90's  and  beyond.  From  carrier  to 
mail  with  expertise  in  .  .  .Renewal  systems 
in  advance  carrier  and  mail 
programs  .  .  .Phone  and  crew 
solicitations  .  .  .  Voluntary  paid  and  other 
conversion  programs  .  .  .Promotions,  single 
copy  sales,  MBO  and  financial 
management  .  .  .Personnel  development 
and  specialized  training  .  .  .  and  much, 
much  more. 

Call  Kevin  S,  Pappert,  (313)  683-2963 
Circulation  Consultant  for  Newspapers 


Maturity 
Integrity 
Leadership 
New  Techniques 
Experience 

Milne  Corporation:  The  leader  in  phone  and 
door-to-door  programs. 

(313)  642-0600 


PROFESSIONAL  TELEPHONE  subscription 
sales  services.  Pay  only  for  results!  Ken  Gage  & 
Associates;  (512)  224-6672. _ 


JOIN  OUR  CONTRACT  CREW! 

.  .  Those  individuals,  com¬ 

panies.  syndicates  that  know  the 
value  of  an  E&P  ad  and  run  with  us 
on  a  regular  basis. 

Whether  it's  12,  26  or  52  times  per 
year,  we  produce  business  and  pro¬ 
fit  for  these  people.  We  offer  you 
freedom  to  rotate  your  copy  within 
our  regular  deadline  times,  month¬ 
ly  billing  and  the  best  exposure  in 
the  field. 

Reserve  your  place  now,  in  the 
most  effective  classified  market  in 
the  newspaper  industry. 

E&P  CLASSIFIEDS 

Rates  on  Request 
(212)  752-7050 _ 
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MARKETING  & 
READERSHIP  RESEARCH 


WE’RE  IMPROVING  AD  REVENUE 
THROUGH  MARKET  RESEARCH 

The  first  goal  of  a  market  research  company  is 
to  provide  its  clients  with  accurate  readership 
research.  OMNI-RESEARCH  believes  the  role 
of  a  newspaper  research  firm  doesn't  end  there. 
For  each  of  our  clients,  we  create  a  unique 
competitive  edge  that  results  in  improved  ad 
lineage  from  their  advertising  base. 

We  aim  to  become  part  of  your  management 
team.  From  our  presentations  to  top  manage¬ 
ment.  to  our  sales  seminars  with  your  saTes 
force,  we  work  to  make  your  research  data  a 
useful  and  profitable  tool. 

We  welcome  the  opportunity  to  show  you  just 
how  profitable,  productive  and  affordable  re¬ 
search  can  be.  (jail  our  Director  of  Newspaper  : 
Research,  Jack  Brodbeck  collect,  at  (305)  I 
746-3335, 

OMNI-RESEARCH 


EQUIPMENT 
&  SUPPLIES 


CAMERA  A  DARKROOM 


CHEMCO  ifewspager  1 1  cameras  complete  with 
darkroom  and  drill  system.  Both  units  less  than 
4  years  old.  Both  units  for  $36,500.  (jontact 
Frank;  (602)  267-9519. 


SQUeeze  Lenses,  new  and  trade  ins. 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


CIRCULATION  SUPPUES  j 

FOR  SALE;  100  Hang-tuff  tool  holders,  $200.  i 
Circo  number  14  rubber  bands,  390  pounds,  ! 
$234.  Contact:  Bob  Henry;  (813)  849-7500.  ' 


ACCOUNTS  RECEIVABLE  system  for  weekly 
newspapers  and  shoppers.  Runs  on  Radio 
'  Shack  Models  II,  12  or  16.  Custom-designed 
,  with  many  time-saving  and  helpful  manage- 
:  ment  features.  Write  for  sample  reports,  etc. 
i  The  Chiefland  Citizen,  PO  Drawer  980,  Chief- 
land  FL  32626.  Phone;  (904)  493-1553. 


I  BILLING  SOFTWARE 

;  Designed  by  a  publisher,  easy  to  use  and  will 
run  on  the  inexpensive  Microcomputers  from 
I  Radio  Shack.  Prints  journals,  bills,  aging  and 
J  sales  analysis.  Keeps  individual  detail  of  en- 
I  tries  on-line.  Now  being  used  by  dozens  of 
'  small/medium  size  publications.  Call  or  write 
for  sample  reports.  Publisher  Control  Systems, 
223  West  5th  St,  Shawano  Wl  54166,  (715). 
526-6547.  Jim  Sutton  or  Steve  Kuckuk. 


PAID  CIRCULATION 
AND  BILLING  SOFTWARE 
designed  for  small  to  medium  newspapers  and 
shoppers.  Feasible  for  500  to  30,(X)0+  cir- 
.  culation.  Single  or  multi-paper,  subscriber/ 

!  nonsubscriber,  lst/2nd/3rdclassmailingswith 
I  1-4  up  labels  and  optional  SCF  and  bundle 
I  markers.  Multiple  rates,  auto  renewal  notices, 
or  cancellation,  non-subscriber  status  changes 
on  your  cutoff  dates.  Prints  billings  with  1st 
,  and  2nd  notices  using  optional  billing  address. 
Postal,  distribution  and  financial  statistics- 
much  more.  Ckrmplete  system  for  $4000.  You 
buvTRSBO  Mod-Ill  hardware  locally.  Software 
only  $1195.  Gridley  Herald,  distributor  for 
AMICO  Software.  PO  Box  68.  Gridley  CA 
I  95948;  (916)  846-3661. 


DRAW  YOUR  OWN 
CONCLUSIONS 

About  the  most  effective 
medium 

I  in  the  newspaper  field! 

i  Place  an  E&P  Classified 

!  and  you’ll  get  the  picture! 
j  (212)  752-7050 


COMPOSING  ROOM 


AKI  Keyboard  perforators.  4  PCI80's,  4 
PCIlOO's  and  spare  parts.  Call  Ernie  Foito, 
Post  Publishing  Co;  (203)  333-0161,  exten¬ 
sion  245. 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1983 

LINE  ADS  POSITIONS  WANTED 

1  week  —$4.50  per  line.  1  week  —$3.00  per  line. 

2  weeks — $4.00  per  line,  per  issue  2  weeks — $2.50  per  line,  per  issue. 

3  weeks — $3.40  per  line,  per  issue.  3  weeks — $2.25  per  line,  per  issue. 

4  w'-eks — $2.80  per  line,  per  issue.  4  weeks — $2.00  per  line,  per  issue. 

Add  $4.50  per  insertion  for  box  service.  Add  $3.00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

DEADLINE:  Every  Tuesday,  2  pm  (EST) 
for  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$70  per  column  inch;  2  or  more  times-$65  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 


Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

lUHr  ft  PvblisiMr 

575  Lexington  Av.  NY,  NY  10022.  (212)  752-7050. 
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EQUIPMENT  &  SUPPLIES 
COMPUTERS 


EQUIPMENT  &  SUPPLIES 
MAILROOM 


EQUIPMENT  &  SUPPLIES 
PLATEMAKING 


EQUIPMENT  &  SUPPLIES 
_ PHESSES 


MERGENTHALER  V-l-P  Model-7245-3A.  Has 
been  in  storage,  but  has  been  running.  As  is,  in 
good  condition.  $6200  or  best  offer.  Calh 
(5041  644-1829.  Ask  for  Phil. 


MAILROOM 


ADDRESSOGRAPH  1800;  Graphotype  320; 
trays,  plastic  plates,  $1500.  The  Daily  Demo¬ 
crat,  TO  Box  730,  Woodland  CA  95695. 


CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  spare  parts. 
Rollertop  conveyors,  all  sizes  | 

Bottom  wrappers 

Sta-Hi  251  stackers  i 

Cutler  Hammer,  stackers 
Baldwin  Count-O-Veyors  104A's 
Truck  loaders 
Sheridan  48P 

NORTHEAST  INDUSTRIES 

(213)  256-4791  j 

COMPLETELY  REBUILT  Sheridan  MS  and  HH  I 
hoppers  factory  guaranteed.  j 

Sheridan  48  P  Inserter  with  MS  heads.  ' 
Sheridan  24  P  Inserter  with  handfly  table.  ! 
New  spare  parts  for  Sheridan  Inserter.  i 

Folded  Edge  First  Delivery  System  for  Sheridan  [ 
Inserters.  ; 

Sheridan  72  P  and  48  P  hopper  loaders.  ! 
Muller  227  and  227  E  Inserters. 

Muller  321  Counter  Stackers. 

Custom-Bilt  Quarter  Folders  and  Rotary  Trim-  | 
mers.  i 

Kansa  Inserter  with  four  stations.  ! 

IDAB  440  Counter  Stacker  with  programmable  { 
keyboard.  ; 

IDAB  Shrink  Wrap.  \ 

Ferag  H-500  and  HS-80  Counter  Stackers-  ■ 
factory  rebuilt. 

Sta-Hi  251  and  257  Counter  Stackers. 

Sta-Hi  Telescopic  Truck  Loaders. 

Cutler  Hammer  Conveyors,  Bottom  Wraps  and 
Pacers. 

Signode  ML2EE  and  MLN2A  Tying  Machines. 
Yale  and  C&D  pallet  jacks. 

All  equipment  in  excellent  condition  and  avail¬ 
able  immediately.  Mechanical  installation  ser¬ 
vices  also  provided.  WANTED  TO  BUY:  MAIL- 
ROOM  EQUIPMENT  AND  COMPLETE  MAIL- 
ROOM  SYSTEMS. 

Reply  to  Graphic  Management  Associates, 
Inc,,  11  Main  St.,  Southboro  MA  01772. 


FERAG  conveying  systems,  2  forwarding  sta¬ 
tions,  2  delivery  stations,  like  new.  We  will 
sell  part  or  all. 

IPEC,  97  Marquardt  Or,  Wheeling  IL  60090 
(312)  459-9700  Telex  20-6766 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668  or  (214) 
357-0196. 


SHERIDAN  48P  INSERTER 


OCJTSTAMDING  COST  SAVINGS 
AVAILABLE  IMMEDIATELY 
EXCELLENT  CONDITION 
NINE  HEADS 

SINGLE  OR  DOUBLE  DELIVERY 
INSTALLATION  AND  OPERATIONAL 
TRAINING  PROVIDED 
GUARANTEED  PERFORMANCE 

FOR  FURTHER  INFORMATX3N  CONTACT; 

GRAPHIC  MANAGEMENT 
ASSOCIATES  INC. 

1 1  MAIN  STREET 
SOUTHBORO,  MA  01772 
(617)481-8562 


24-P  &  48-P  SHERIDAN  stutters  for  sale.  Re¬ 
furbished  and  installed  in  your  plant.  Guaran¬ 
teed  production.  Other  senrices  offered:  Take¬ 
down,  moving,  erecting,  start-ups,  training  per¬ 
sonnel  on  set-up  and  operating  procedure  on  all 
Sheridan  or  Harris  stuffing  equipment.  JIMMY 
R.  FOX,  MAIL  ROOM  CONSULTANT,  HOUS¬ 
TON  TX;  (713)  468-5827, 


SHERIDAN  INSERTER— 24P 
Excellent  condition.  Perfect  for  small  daily, 
weekly  or  shopper.  Inserts  3  into  1  at  12,00(j 
hourly.  We  can  help  on  re-assembly.  Video 
tapes  showing  performance.  Call  Ralph  Long; 
(715)  834-3471. 
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KANSA  4  Station  Inserter  installed  in  your  | 
plant  $17,000.  Excellent  condition  and  avail¬ 
able  immediately.  Graphic  Management  Asso-  ' 
ciates;  (617)  481-8562. _ 


IT’S  A  CLASSIFIED  I 
SECRET! 

We  ll  never  reveal  the  identity  of 
an  E&P  box  holder.  However,  if 
you  don't  want  your  reply  to  go  to  j 
certain  newspapers  (or  conipan-  I 
ies),  seal  your  reply  in  an  en-  i 
velope  addressed  to  the  box  hol¬ 
der.  Attach  a  note  listing  news¬ 
papers,  groups  or  companies  you  I 
don't  want  the  reply  to  reach;  put  j 
the  reply  and  note  in  an  envelope  | 
addressed  to  E&P  Classifieds.  If 
the  Box  Number  you're  i 
answering  is  on  your  list,  we  ll  1 
discard  your  reply. _  I 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  4  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


PHOTOTYPESETTING 


AM,  COMPUGRAPHIC  TYPESETTERS.  Buy  4  i 
Sell.  10%  commission.  Reconditioned  models  i 
available.  WSI,  (216)  729-2858. 


APS-5  AUTOLOGIC  TYPESETTERS.  Serial 
numbers  5,9,10,11,149.  For  details  call  C. 
DelVaglio;  (212)  997-3766. 


CASH  FOR 

MARK  I,  IV,  V  PACESEHERS 
LINOTRON  202-CG8600 
(614)  846-7025 


EDIT  2750  II  Dual,  Preview,  I  year,  $10,950;  . 
EDIT  2750,  Dual,  ICI,  2  vears,  $7000;  EDIT  ; 
2750  II,  $4750;  EDIT  2750,  Rev  C,  $3800; 
EDIT1750,3years,$2750.BobWeber;(216)  i 
831-0480,  I 


CG  7200 

I  high  range  (30-120  point)  14  fonts, 
dust  cover,  S  processor,  (201)  568-5680. 


j  FOR  SALE:  Two  Harris  2221  Units,  one  Harris  j 
I  Interface,  all  types  of  Harris  Key-caps  V2  off  1 
list,  one  Linotron  202.  Phone,  ask  for  John;  ! 
(614)  294-2059. 

TRENDSETTER,  812  HR,  2  strips,  $8500;  | 
Videosetter  Universal,  all  options,  on  line  grids, 

!  PMA,  $15,000;  Trendsetter  LR  812,  $^50.  ^ 
Guaranteed,  Bob  Weber;  (216)  831-0480. 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS  j 

THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic,  Compug-  I 
raphic,EEText,  IBM,  Itek,  Mergenthaler,  VGC  j 
"Sell  (or  the  most,  buy  for  the  least "  | 

7%  Selling  Commission. .Financing  Available  , 
All  Equipment  Guaranteed;  (216)  562-3750 


I  USED  TYPESETTING  EQUIPMENT 

.  Cameras . Platemakers  1 

'  Nationwide  6rokers-10%  Sales  Commission. 
We  remove  the  risk  when  buying  or  selling  be-  I 
tween  individuals. 

!  Bob  Weber,  (216)  831-0480  | 

I  UNISETTER  LR,  with  Parts  Kit,  $5000;  CG  1 
1  UNIFIED  COMPOSER,  $3000;  CG  UNITERM, 

;  $1250;  CG  FDR  never  used,  $1350.  Guaran-  , 
1  teed.  Bob  Weber;  (216)  831-0480. 


CompuWriter 
owners  are  lucky... 

They  own  half  of  a 
microCOMPOSER  i 
system! 

I  microCOMPOSER  gives  you  com-  ! 

putenzed  typesetting  plus  a  bus- 
i  iness  computer.  Total  control, 
j  total  versatility.  'You  won't  want 
I  less  'You  don't  need  to  spend  ' 
I  more  Your  CompuWriter  is  not  1 
obsolete  only  the  way  you've  j 
been  using  it  is. 

Let  us  change  all  that. 

{  Cybertext  Corporation 

Box  860  Areata.  CA  95521 
'  _ 707-822-7079 _ 


LETTERFLEX  III  platemaking  system,  com-  i 
plete,  low  usage,  $9000;  3M  Pyrofax  system, 
used  only  for  phonebook  work,  $19,500.  Con-  i 
tact  Frank  (602)  267-9519.  ( 


PRESS  CONVERSIONS 


INVEST  IN  YOUR  PRESS 
HEADLINER  MARK  I  USES  ! 
BLANKET  TO  BLANKET  OFFSET  ' 

Goss  units  available  22^4"  and  239/16",  Goss  1 
half  decks  right  hand  and  left  hand,  Goss 
humps  10  side  and  13  side,  Goss  folders  in-  I 
verted  and  regular.  Whatever  your  requirement  | 
may  be,  please  contact  us  because  we  are  one  j 
of  the  largest  Stockers  in  America.  We  have  over  | 
80  units  in  our  warehouses.  ' 

For  further  information,  please  contact  Printing  | 
Press  Services  Ltd,  E  34th  St,  Cleveland  OH;  1 
(216)  883-8724. 

Sellers  St  Factory,  Preston,  England; 
011-44-772-797050 


ROLL  THE  PRESSES! 

If  you  have  a  used  press  (or 
other  newspaper  equip¬ 
ment)  standing  idly  by,  put 
it  back  into  production!  Per¬ 
haps  you  can’t  use  that  par¬ 
ticular  piece  of  equipment. . . 
but  we’ll  bet  you  could  sure 
use  that  space  it  occupies. 
Consider  the  dozens,  per¬ 
haps  hundreds  of  square 
feet  being  lost  in  storage  of 
unused  equipment.  Now 
look  at  the  space  occupied  [ 
by  each  single  piece  of  ' 
equipment  on  this  page! 
Space  is  money... hundreds 
of  dollars  worth  of  your 
space  can  be  opened  up  for 
as  little  as  $2 .  SO  a  line  of  our 
space.  We’ll  put  that  equip¬ 
ment  back  into  production 
for  you  in  someone  else’s 
plant. .  .and  produce  a  profit 
for  you  to  boot!  ! 

We  move  machinery! 

E&P  CLASSIFIEDS 
12121  7S2-7053 _  : 


PRESSES 


GOSS  MARK  I,  A-80,  22  Cutoff  t 

7  units — Digital  Pasters  [ 

6  Color  Half  Decks 

2  Double  2:1  Folders  with  Balloon  Formers 
GOSS  MARK  I,  A-82,  23  9/16"  Cutoff 
23  units — Digital  Pasters 
4  Superimposed  Double  Half  Decks  1 

4  Single  Half  Decks 

5  Double  3:2  Folders 

GOSS  MARK  II,  A-82,  23  9/16"  Cutoff  | 
2  units,  60°— Full  Digital  Pasters  , 

GOSS  MARK  I,  A-88,  23  9/16"  Cutoff  i 

30  units — Digital  Pasters  j 

5  3-Position  Color  Cylinders  1 

5  Double  2:1  Folders 

Double  and  single  Goss  portable  color  foun-  I 
tains.  j 

Add-on  units  available.  I 

Folder  enclosure  and  dust  collector  system  pre¬ 
sently  on  a  Goss  Mark  V. 

Hurletron  SCR  drive  with  50  HP  DC  motors,  j 
No.  330  Portable  Idab  Stacker  with  card  reader  I 
and  programmer,  excellent  condition.  : 

One  Sheridan  48P  j 

Hoe  Colormatic 

8  units  available,  1966  (22  Vx"  cutoff)  I 
1  single  3:2  folder,  double  upper  formers 
Skip  Slitter,  Fully  Automatic  Reels 

G.E.  LInit  Drive  and  Controls 

Offered  Exclusively  by: 

INLAND  NEWSPAPER  MACHINERY  CORP  ■ 
105th  4  Santa  Fe  Dr,  PO  Box  15999  j 
Lenexa,  Kansas  66215 

(913)  492-9050  Telex  4-2362  j 

GOSS  COMMUNITY  3  unit  press,  1974,  for 
sale  immediately  by  owner.  Box  5414,  Editor4  ! 
Publisher.  ! 


GOSS  URBANITE,  4  units  and  5  units 
Urbanite  3  color  units,  add-on  units 
Suburban  1500,  7  units,  1978 
SC  Community,  7  units,  1978 
SC  Community,  4  units,  1979 
SC  Community  Folders  and  units 
Harris  845,  4  units,  1975 
V25,  4  units,  1978 
V15A,  6  units,  1978 
V15A,  3  units,  1971 
VI 5A  and  V25  add-on  units 
JFI,  JF4,  JFIO,  JF25  Folders 
News  King,  2  units,  KJ6  Combo  folder. 

ONE  CORPORATION 
3400  Malone  Drive 
Atlanta  GA 

(404)  458-9351  Telex  700563 


GOSS  METRO  4/C  unit  with  auto  paster.  Must 
sell  immediately.  Lynn  Thomas;  (313)  921- 
4560. 


2  Martin  Pasters,  1979  rated  1200  FPM. 
Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  Urbanite  Yx  folders. 

Goss  Urbanite  folders  and  units. 

Goss  Urbanite  1000  series,  Vx  folder. 

6  Goss  Urbanite  1000  series  units. 

Goss  4.  6,  8-position  roll  stand. 

Goss  Urbanite,  10  units,  1980. 

Gregg  flying  imprinter  22  Vx",  45  !/S", 

Fincor  motor  and  controls. 

Harris  V-15A,  add-on  units,  1977, 

Harris  V-25,  Vx  and  folder  JF-1. 

Harris  845  add-on  units. 

Harris  845,  22Vx,  8  units,  1973. 

Harris  845,  6  units,  22Vx". 

Harris  V-25,  8  units,  1978. 

3  Butler  pasters,  1600  FPM,  1975. 

Color  King  presses  and  units. 

Harris  V-25,  4  units,  1978. 

Count-O-Veyors  Model  106. 

2  Cary  Silicone  applicators. 

1  King  Press  Book  Former. 

WILL  SELL  COMPLETE  PRESSES  OR  ANY 
COMPONENTS  SEPARATELY. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 

IPEC,  INC 

97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


PRE-OWNED  WEB  PRESSES 
4-Suburban  900  series 
4-Suburban  1000  series 
4-Suburban  1500  series 
Suburban  combination  folder  with  balloon  for¬ 
mer.  Community  unit  1971. 

KJ6  W-quarter  folder  with  balloon  former. 
Count-O-Veyor  model  106. 

Add-on  components  for  Goss,  Harris  and  King 
presses. 

All  machines  can  be  seen  in  operation  and  are 
available  for  immediate  delivery.  Call  or  write 
for  our  Turnkey  installation  price. 

OFFSET  WEB  SALES,  INC. 

TO  BOX  211 

MARYSVILLE  WA  98270 

_ (206)  653-2519 _ 

ROYAL  ZENITH  Polygraph  4  unit  Web  Offset 
Press,  1746"x24V2"  wide,  with  2  Roll  Stands, 
Folder,  Sheeter,  $34,500.  (415)  873-2640. 


REBUILT  URBANITE  UNITS 

1 .  Individual  components  or  complete  presses. 

2.  Units  are  stripped  down  to  the  side  frames 
and  restored  to  like  new  condition. 

3.  Cost  is  approximately  half  of  replacement 
price. 

4.  Exchange  program  available  to  minimize 
down  time. 

5.  Inquire  for  oictures  and  brochures. 

IPEC,  INC,  97  Marquardt  Drive,  Wheeling  IL 
60090;  (312)  459-9700,  Telex  20-6766. 


THATCHER  WEB  2  units  and  folder,  running; 
Cottrell  Vanguard  Web  3  units  and  folder,  run¬ 
ning;  1  Newsking  unit;  Community  folder  with 
40  HP  motor;  Suburban  900  series  unit  and 
folder;  John  Newman  (816)  756-3350, 


2IV4"  CUTOFF  HEATSET  PRESS 

Harris  N 1200,  21  Vx"  cutoff  by  4OV2"  5  units, 
collect/non-collect  folder,  2  MEG  pasters  and 
Overly  14  foot  2  pass  dryer  chills  (New  1981). 
Excellent  press  for  square  tab  and  HeatSet 
circular. 

Harris  845,  8  units  (New,  approximately 
1981),  2  folders.  Angle  Bar  Nest  with  bay  win¬ 
dow,  4  Butler  pasters  (1800  FPM  data  mat 
controls).  Available  immediately  at  less  than 
half  new  price. 

IPEC,  INC,  97  Marquardt  Drive,  Wheeling  IL 
60090;  (312)  459-9700.  Telex  20-6766. 
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EQUIPMENT  &  SUPPLIES 
_ PRESSES 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


3  UNIT  1000  series  Suburban  i 

SU/Suburban  Folder  I 

1  unit  Community  Oil  Bath  add-on  | 

Urbanite  add-on  units  and  folders  : 

4  to  6  unit  VISA  with  JF15  folder,  1975/76 

Harris  VISA  add-on  units,  1975/76  1 

2  or  3  unit  News  King  with  KJ4,  reconditioned  ' 
4  unit  News  King  with  KJ6,  reconditioned 

6  unit  News  King  with  KJ8  and  upper  former  , 
New  King  add-on  units  ' 

Baldwin  104  Count-O-Veyor  ! 

Ferag  counter/stacker,  reconditioned 

Offered  Exclusively  by  | 

INUND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Dr,  PO  Box  15999  ' 

Lenexa,  Kansas  66215  I 

(913)  492-9050  Telex  4-2362  | 

WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe,  | 
Scott,  Goss  and  Wood  presses,  offset  or  letter 
press.  I 

Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons  | 

104A  counter  stackers 

Hoe  Skip  Slitters  ■ 

6  units  of  Urbanite,  folder  and  balloon  ' 

Press  #592 

12  Wood  electra  tab  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  used 
We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  INDUSTRIES,  INC. 

(213)  256-4791 


WE’VE  MOVED 

Please  note  our  new  address  and  telephone 
number. 

ONE  CORPORATION 
3400  Malone  Drive 
Atlanta  GA 

(404)458-9351  Telex  700563 


GOSS  COMMUNITY,  6  units  and  SC  folder, 
1969,  oil  bath,  maintenance  records.  Call: 
Publisher:  (201)  270-1300. 


GOSS  COMMUNITY,  6  units  and  SC  folder, 
1980,  new  condition,  maintenance  records. 
Call:  Publisher;  (201)  270-1300. 


HARRIS  845 

4  unit  press,  RBC  2,  half  folder,  230  HP,  6 
position  roll  stand.  New  1975.  Available  im¬ 
mediately.  $450,000. 

ONE  CORPORATION 
3400  Malone  Drive 
Atlanta  GA 

(404)  458-9351  Telex  700563 


HARRIS  845,  8  units  1982-1978  vintage,  8 
Martin  splicers,  2  folders,  22^i".  Like  new. 
Available  immediately. 

Harris-M-1000,  6  units,  2  Butlers,  Oven,  chill 
rolls,  1972. 

5  units  Harris  V22,  RBI  folder 

12  units  Community,  1  folder,  1973-1981, 

S/C  folder. 

Goss  Suburban  1000  series,  4  units. 

Goss  Metro,  6  units-1  color  cylinder,  1974- 
1976. 

Goss  Mark  I,  A-80,  224'4",  4  units,  2:1  folder, 
RTP's, 

(jOss  Mark  I,  1  add-on  unit,  22^4  with  reel 
A-80. 

1  unit  Goss  Community  (grease)  with  folder. 
Vanguard  V-15,  4  units 
Urbanite,  3  units  plus  3-color  unit  1980-folder 
and  Butlers. 


BELL-CAMP  INC 
Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 


INLINE  CUSTOM  Bilt  2  Knife  Trimmer. 
Can  be  coverted  to  offline  operation. 
Phone  (805)  942-0448. 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900.  AMS,  1290 
Central  Av,  Hillside  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Box  1983,  Editor  &  Publisher. 


MULLER  227  INSERTER 
in  good  operating  condition. 
Reply  Box  5083,  Editor  &  Publisher. 


MUELLER  259  Stacker 
Baldwin  Count-O-Veyors  all  models 
UPECO 

(201)  438-3744 


POSITION  ANNOUNCEMENT  , 

University  of  Wyoming  Department  of  Journal¬ 
ism  and  Telecommunication. 

Position:  Applications  are  invited  for  a  tempor-  I 
ary  appointment  to  teach  courses  in  mass  com-  , 
munications  law  and  some  combination  of  i 
news/editorial,  public  relations,  advertising, 
and/or  history  of  mass  communications.  This  is  ; 
a  non-tenure  track  appointment  for  one  year  i 
with  the  potential  of  renewal  into  a  tenure-track  ] 
placement.  i 

Qualifications:  Applicants  should  have  a  broad  i 
educational  background  and  professional  ex-  i 
perience  in  some  area  of  the  mass  media.  Evi¬ 
dence  of  completion  of  successful  research  and  ; 
publication  should  be  submitted  with  applica¬ 
tion  materials.  ' 

Salary:  Competitive.  | 

The  Department:  The  Journalism  and  Telecom-  ^ 
munication  Department  is  a  fast-growing  unit 
of  the  College  of  Arts  and  Sciences,  located  I 
within  an  expanding  university.  Currently,  the 
Department  has  about  280  majors  and  offers  . 
instruction  in  news-editorial,  advertising/pub-  | 
lie  relations,  photo-journalism,  and  telecom-  ' 
.  munications.  ■ 

■  Faculty:  The  faculty  is  composed  of  seven  full-  | 
'  time  members  and  several  part-time  instruc¬ 
tors.  Additional  instructors  are  drawn  from  the  , 
staff  of  Broadcast  Services,  which  provides  i 
radio  and  television  services  to  the  University. 

,  In  addition,  three  graduate  assistants  serve  the 
Department. 

The  University:  The  University  of  Wyoming  is 
located  at  Laramie,  a  city  of  26,000  in  the 
mountainous  country  of  southeastern  Wyom¬ 
ing.  The  University  is  the  only  four-year  institu¬ 
tion  of  higher  education  in  this  growing,  energy- 
,  rich  state. 

'  Deadline  for  applications:  April  15,  1983. 

Date  of  appointment:  August  29,  1983. 

Send  resume,  application  materials,  and  three 
letters  of  recommendation  tO:  Dr.  Jack  Ravage, 
j  Head  of  Search  Committee,  Department  of 
I  Journalism  and  Telecommunication,  Box 
'  3904,  University  Station,  Laramie  WY  82071. 
THE  UNIVERSITY  OF  WYOMING  IS  AN 
EQUAL  OPFURTUNITY  EMPLOYER. 

THE  PROFESSIONALLY  ORIENTED  University 
of  Arizona  Journalism  Department  has  a  te¬ 
nure-track  assistant  professor  opening  to  start 
August  15,  1983.  Ten  years  of  full  time  print 
news  experience  required.  Consideration  of  ap¬ 
plications  will  begin  April  8,  but  applications 
will  continue  to  be  reviewed  until  position  is 
filled.  Send  letter  and  resume  to:  A.S.  Chanin, 
Acting  Head,  Journalism  Department,  Uni- 
:  versity  of  Arizona,  Tucson  AZ  85721.  Equal 
I  Opportunity/Affirmative  Action  Employer. 


IS  THERE  A  DOCTOR 
IN  THE  HOUSE? 

Yes,  yes,  yes!  When  the 
experienced  professor  Is  looking 
for  0  change  of  scene  or  chal¬ 
lenge,  he/she  knows  the  place  to 
finathot job  is  E&P Classifieds!  E&P 
is  found  in  every  Journalism  iibrary 
in  the  country,  so  what  more  logic- 
ai  piace  to  iist  your  academic 
openings? 

£&P  Classifieds... 

We’re  EDUCATED! 


ADMINISTRATIVE 


\  CONTROLLER  with  data  processing  back¬ 
ground  and  mid-sized  daily  newspaper  experi- 
I  ence  for  fast-growing  daily  in  beach  city  on  the 
;  Gulf  of  Mexico  unrivaled  in  beauty  and  lifestyle, 
i  Attractive  benefits,  salary,  and  pension.  Full 
1  details  first  letter  to:  Timothy  A  O'Connor,  Pub- 
:  lisher,  Naples  Daily  News,  PO  Box  7009,  Na- 
[  pies  FL  33940. 

j  GENERAL  MANAGER  for  group  of  Illinois 
I  weekly  newspapers  and  commercial  printing 
I  plant,  must  have  proven  administrative  back- 
:  ground,  the  ability  to  lead  staff  and  develop 
sales.  Knowledge  of  Web  and  sheet  fed  printing 
essential  along  with  weekly  newspaper  experi¬ 
ence.  Bright  future  for  right  individual.  Send 
resume  to  Box  5470,  Editor  &  Publisher. 


MARKETING  DIRECTOR 
We  require  an  innovative  newspaper  profes¬ 
sional  to  direct  advertising  and  circulation  in 
our  50,0(X)  Northern  Zone  9  daily.  The  ideal 
candidate  will  have  at  least  10  years  experience 
in  newspaper  management,  with  heavy  emph¬ 
asis  on  circulation  and  exposure  to  advertising. 
Major  accounts  experience  and  a  track  record 
of  success  in  a  competitive  market  are  strongly 
preferred.  We  offer  an  excellent  compensation 
package  including  profit-sharing,  car  and  club 
membership.  Please  send  resume  including 
salary  history  to  Box  5527,  Editor  &  Publisher. 
Equal  Opportunity/Affirmative  Action  Em¬ 
ployer 
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DO-IT-ALL  general  manager  for  Zone  6  county 
seat  weekly.  Liberal  profit  share,  option  for 
ownership.  Absentee  owner.  Write  Box  5529, 
Editor  &  Publisher. 


ADVERTISING 


ADVERTISING  MANAGER-immediate  opening  i 
for  shirt-sleeved  sales-oriented  manager  in  ex¬ 
panding  weekly  group.  Call  Barry  Schiro;  (201)  , 
696-3000  or  send  resume  tO:  Today  Newspap¬ 
ers,  1661  Rt  23,  Wayne  NJ  07470. 


ADVERTISING  SALESPERSON  needed  im¬ 
mediately.  Apply:  Allan  Evans,  Russell  Daily 
News,  Russell  KS  67665;  (913)  483-2116. 


ASSISTANT  ADVERTISING  MANAGER 
Must  have  had  successful  major  account  re¬ 
sponsibility,  be  a  good  closer  and  now  want  the 
opportunity  to  exercise  leadership  by  helping 
others  to  achieve  success.  Competitive  market 
experience  helpful.  Excellent  compensation 
I  and  opportunity  for  advancement  with  the 
latest  suburban  weekly  group  in  Kansas  City 
,  MO.  Call  Paul  Stanton,  Ad  Director,  Townsend 
1  (kjmmunications;  (816)  454-9660. 


ADVERTISNG  MANAGER  or  2  with  no  place  to 
;  advance?  Here's  an  opportunity  to  run  a  grow- 
I  Ing  Texas  suburban  daily  as  business  and 
advertising  manager.  You'll  be  expected  to 
I  accomplisn  outstanding  results  in  a  highly 
I  competitive  area,  but  you'll  get  outstanding 
'  support  and  wilt  have  a  strong  news  product  to 
market.  You  must  be  able  to  direct  and  moti- 
!  vate  selling  staff,  must  be  creative,  imaginative 
and  ambitious.  Paper  Is  part  of  a  group  with 
I  opportunities  for  further  advancement.  Write 
!  with  resume  and  salary  requirements  to  Box 
:  5510,  Editor  &  Publisher. 


j  ADVERTISING  SALES  PROFESSIONAL 
I  Turn  your  sales  skills  into  a  stable,  well  paying  i 
I  lifetime  career  with  a  very  aggressive  Zone  6  | 
communications  company.  I 

As  a  member  of  our  long  established  sales  force 
I  you  will  receive  Advanced  Sales  Training  to 
I  help  you  take  advantage  of  the  unlimited  sales  I 
opportunities  in  this  top  50  market.  I 

It  you  seek  new  challenges  with  the  rewards  to  | 
match,  join  our  Display  Advertising  Sales  force. 

,  You'll  work  with  a  top-flight  staff  aided  by  a  full  | 
I  Marketing  Services  department.  You’ll  enjoy 
excellent  pay.  incentives,  benefits  and  working  | 
conditions.  j 

Send  your  resume  and  salary  history  in  confi-  ; 

dence  to  Box  5514,  Editor  &  Publisher. 

Equal  Opportunity  Employer  M/F 


I  ADVERTISING  DIRECTOR  for  quality  12,500  | 
I  weekly  in  competitive  market.  Must  have  i 
I  proven  sales  and  management  leadership.  Re¬ 
ply  to:  W.  C.  O'Donovan,  The  Virginia  Gazette.  ' 
!  TO  Box  419,  Williamsburg  VA  23187.  j 

'  AD  DIRECTOR/INSTRUCTOR.  Master’s  prefer-  ' 
I  red.  plus  newspaper  ad  marketing  experience.  • 
I  Work  with  student  publications  helpful.  12- 
’  month,  renewable.  Salary:  $16,500-  ! 
I  $18,500,  benefits.  Duties:  supervise  campus 
I  daily  newspaper  ad  staff  program,  teach  in  ad  : 
j  or  news/editorial  sequence.  Job  description 
available.  Send  letter,  resume,  references  by 
April  25  to:  David  L.  Adams.  Director,  Student  | 
Publications.  Inc.,  Kansas  State  University, 
Manhattan  KS  66506.  Equal  opportunity/ 

,  affirmative  action  employer. 

I  AGGRESSIVE  NEWSPAPER  group  expanding  I 
in  the  Palm  Springs,  California  area  seeks 
advertising  sales  people  with  management  | 
I  potential.  Paid  papers  and  TMC  package.  Col-  { 
I  lege  degree  preferred.  Excellent  salary,  com¬ 
mission.  health  package  and  profit  sharing.  ’ 
\  Send  resume  and  salary  history  to:  John  Kelly,  j 
(Seneral  Manager,  Hi-Desert  Publishing,  7333 
I  Apache  Trail,  Yucca  Valley  CA  92284,  I 


i  CLASSIFIED  MANAGER 

!  New  England  afternoon  daily  with  30,(X)0-i- 
I  circulation  has  opening  for  promotion-oriented  ' 
I  Classified  Ad  Manager.  Must  have  proven  re-  j 
cord  of  sales  management  to  tram,  motivate  ' 
!  and  supervise  staff  of  five  in  good,  competitive 
market  on  Boston's  North  Shore.  VDT  experi- 
i  ence  necessary.  Potential  growth  opportunity 
:  based  on  performance.  Position  includes  sal- 
I  ary,  benefit  plan,  MBO  incentives.  All  replies  : 
treated  as  confidential.  Send  resume,  includ-  i 
ing  work  history  and  salary  requirements  to: 
Peter  H.  Gamage,  General  Manager.  Daily  ' 
j  Evening  Item,  PO  Box  951,  Lynn  MA  01903. 

I  IF  YOU  KNOW  how  to  sell  advertising,  and 
j  would  like  to  establish  your  own  publication-1 
can  show  you  how  I  did  it  for  less  than  $1000  I 
I  and  earned  more  than  $1000  the  very  first 
issue.  A  typewriter  is  all  the  equipment  rau 
■  need.  Write  for  free  details:  Estil  Cradick,  950 
Parkwood  Drive.  Dunedin  FL  33528. 


NEW  ENGLAND  NEWSPAPERS 
Often  need  qualified  people  in  all  departments. 
Our  free  referral  senrice  is  available.  Send  in 
your  resume  and  we  will  use  it  to  fulfill  inquiries 
from  our  newspapers.  NEW  ENGLAND  NEWS¬ 
PAPER  ASSOCIATION,  INC,  223  Derby  St, 
Salem  MA  01970. 


PUBLISHER/PRESIDENT 

To  lOOK-f  -I-  -1- 

Zones  4,  5  and  9.  Are  you  a  heavyweight  in  the 
publishing/advertising  business?  Shopper  ex¬ 
perience?  Looking  for  a  challenge?  Media  con¬ 
glomerate  offers  excellent  compensation  pack¬ 
age  including  relocation,  auto,  etc.  Reply  in 
confidence  to:  Greg  Vallone,  (213)  705-3138 
or  send  resume,  with  salary  history,  to:  7906 
Jamieson  Ave,  Reseda  CA  91335. 


RETAIL  ADVERTISING  MANAGER 
Seeking  aggressive  individual  with  strong  man¬ 
agement  ability  for  small  Arizona  daily  (6  day), 
located  in  an  expanding  growth-market.  Offer¬ 
ing  approximately  $20,000  plus  excellent 
company  benefits.  Send  resume  and  salary  his- 

tory  to  Box  5483,  Editor  &  Publisher. _ 

WEST  COAST  GENERAL  MANAGER.  Well 
established  shopper.  Large  circulation.  Excel¬ 
lent  name  recognition.  Needs  strong  manager 
to  "run  the  show."  Please  call  Dennis  Fearing, 
(213)  344-7177  or  send  resume  to  Multi- 
Media  Enterprises.  7616  Lindley  Avenue,  Ste. 

9,  Reseda  CA  91335. _ 

WE  WILL  SOON  have  an  opening  for  a  proven 
sales  oriented  advertising  director  to  motivate 
and  lead  out  young,  aggressive  sales  staff  on 
this  54,000  circulation  daily  in  Zone  4.  The 
right  candidate  will  be  a  goal  oriented  manager 
capable  of  improvingand  upgrading  our  already 
strong  advertising  department.  Excellent  salary 
and  benefits.  Send  resume,  cover  letter  and 
salary  requirements  to  Box  5522,  Editor  &  Pub¬ 
lisher _ 


ARTIGRAPHICS 


ART  DIRECTOR 

230,0(X)  West  Coast  daily  seeks  person  with 
newspaper  and  supervisorial  experience  to  run 
10-person  editorial  art  department. 

Must  understand  the  deadline  and  peculiarities 
of  a  newsroom;  be  able  to  work  eftectively  with 
editors;  and  following  through  with  ideas.  Pre¬ 
fer  strength  in  design  and  layout  as  well  as  the 
use  of  color. 

An  Equal  Opportunity  Employer. 

Please’  send  resume  and  salary  history  to  Box 

5446,  Editor  &  Publisher. _ 

NEWSPAPER  DESIGNER 
The  Los  Angeles  Times  is  seeking  an  experi¬ 
enced  newspaper  designer.  He/she  should  have 
a  newspaper  or  print  media  background,  and  be 
capable  of  conceptualizing  and  producing  in¬ 
novative  graphics  and  layout  portfolios  with 
editorial  matter. 

This  position  offers; 

Superior  compensation  and  benefits. 
Recognition  and  visability. 

Fascinating  and  challenging  work  environ¬ 
ment. 

A^ociation  with  an  industry  leader. 

Please  send  resume  and  nonreturnable  exam¬ 
ples  of  work  (copy,  tearsheets,  etc)  to:  News¬ 
paper  Designer,  Los  Angeles  Times,  Times  Mir¬ 
ror  Square.  Los  Angeles  CA  90058.  Selected 
applications  will  be  contacted  later  for  inter¬ 
views  and  portfolio. 

An  Equal  (Jpportunity  Employer 


To  answer  box  number  ods  in 

EDITOR  8.  PUBLISHER 

Address  your  reply  to  the  box  number 
given  in  Hte  ad,  do  Editor  &  Publisher, 
575  Lexington  Av,  New  York,  NY  10022. 
Please  be  selective  in  the  number  of  clips 
submitted  in  response  to  an  ad.  Include 
only  material  which  ran  be  forwarded  in 
a  large  manilla  envelope.  Editor  &  Pub¬ 
lisher  is  not  responsible  for  the  return  of 
any  moterial  submitted  to  its  advertisers. 


CIRCULATION 


COUNTRY  ZONE  MANAGER 
Career  opportunity  for  a  dynamic  individual 
with  a  major  newspaper  group.  Experience  in 
supervision  of  district  supennsors  and  adult 
carriers.  Excellent  company  benefits  and  car 
allowance.  Beautiful  climate  in  Zone  6.  Send 
resume  and  salary  requirements  in  confidence 
to  Box  5511,  Editor  &  Publisher. 


CIRCULATION  MANAGER  for  9500  daily. 
Must  be  promotion-minded,  organized  and  ex¬ 
perienced.  Member  of  group;  65  miles  south  of 
St.  Louis.  Contact:  John  Shields,  Box  A,  Flat 
River  MO  63601;  (314)  431-2010. 
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HELP  WANTED 


CIRCULATION 


NEED  GOOD  2nd  man  to  take  over  circulation 
in  fast  growing  community  5  day/week  paper- 
Zone  9.  Self  starter  who  knows  carrier,  motor 
route,  mail  and  promotions.  Send  resumes  to 
Box  5526,  Editor  &  Publisher. 


CIRCULATION  SALES  MANAGER  wanted  in 
Zone  4.  Should  have  good  working  knowledge 
of  all  aspects  of  circulation.  Good  promotion 
possibilities  with  large  group.  Excellent  sunny 
climate.  Box  5488,  Editor  &  Publisher. 

COUNTRY  ROADMAN 

One  of  the  largest  newspapers  in  the  United 
States  needs  an  experienced  country  roadman. 
Must  know  wholesaler  distribution  and  single 
copy  sales  thoroughly.  Excellent  salary  and 
fringes.  Car  allowance.  Only  super-experienced 
people  need  apply. 

Call  or  write: 

Stan  Getleson 
Circulation  Manager 
New  York  Post 
210  South  Street 
New  York  NY  10002 
(212)  349-5000 


ClRCaLATION 

MANAGER 


San  Juan,  Puerto  Rico,  48,(X)0 
circulation  English  language  busi¬ 
ness  weekly  tabloid  seeks  profes¬ 
sional  experienced  in  managing  a 
fulfillment  operation  with  staff  of  5 
persons  that  now  will  be  convert¬ 
ing  to  computer.  Should  be  fully 
knowledgeable  in  the  setting  up  of 
computer  processing,  proven 
organizational  ability,  experienced 
in  2nd  class  postal  and  BPA  reg¬ 
ulation.  A  shirt  sleeve  motivated 
aggressive  leader  and  self-starter. 
Must  be  fluent  in  Spanish.  Send 
resume  and  salary  history  to:  Pub¬ 
lisher,  Caribbean  Business,  Box 
6253,  Loiza  Sta.,  San  Juan,  Puerto 
Rico  (X)914. 


HELP  WANTED 


ASSISTANT  CITY  EDITOR— The  Wilkes  Barre 
Times  Leader  is  looking  for  a  new  assistant  city 
editor  who  will  be  able  to  turn  a  reporter  or 
stringer's  jumble  into  a  crisp,  readable  piece. 
He  or  she  will  be  able  to  spot  holes  in  stories 
other  editors  have  missed,  won't  mind  working 
evenings  and  will  relish  teaching  inexperienced 
correspondents.  Salary  range  $20, 000 -r. 
Apply  to:  Richark  Connor,  Publisher,  The 
Times  Leader,  15  North  Main  St,  Wilkes  Barre 
PA  18771. 

ASSISTANT  CITY  EDITOR  needed  on  fast- 
growing  PM  in  lively  Southwest  Florida  market. 
Prefer  metro  experience.  Send  resume,  work 
samples,  salary  expectations  to:  George  W. 
Cecil,  Executive  Editor,  Naples  Daily  Nevrs,  PO 
Box  7009,  Naples  FL  33940, 

ASSISTANT  CITY  EDITORS 
New  opportunities  exist  at  the  Fort  Lauderdale 
News  and  Sun-Sentinel  for  experienced  repor¬ 
ter  supervisors.  Major  responsibilities  include 
planning  and  directing  team  of  metro  news  re¬ 
porters  in  one  of  the  nation's  most  exciting 
competitive  markets.  We  seek  leaders  with 
strong  people:skills.  Top  notch  editing  and 
word  skills,  creativity  and  use  of  graphics  a 
'  must.  Minimum  3  years  experience  supervising 
!  news  reporters  required.  Please  send  resume 
I  and  6  clips  from  the  last  6  months,  including 
projects  you  have  supervised  to:  News  and  Sun- 
Sentinel  Company,  PO  Box  14430,  Fort 
^  Lauderdale  FL  33302. 

CITY  EDITOR 

Growing,  high-standard  West  Texas  newspaper 
needs  city  editor  to  lead  eight-person  staff. 
Light  management  experience  fine  if  you  have 
tafent  in  dealing  with  staff  and  public.  We  need 
someone  who  will  play  a  role  in  making  our 
high-quality  product  even  better.  Salary  DOE, 
excellent  benefits.  Resume  to:  Jim  Servatius, 
Editor,  The  Reporter  Telegram,  Box  1650, 
Midland  TX  79702. 

FEATURES  EDITOR  for  major  metropolitan 
daily  Zone  1.  Bright,  aggressive,  creative  idea 
person  with  proven  track  record  on  a  daily. 
Strong  editing  talent  and  ability  to  work  with 
reporters  a  must.  Knowledge  of  layouts  and 
productions  a  plus.  Must  be  well  versed  in:  TV, 
movies,  pop  culture,  theatre,  food,  fashion, 
music,  travel,  etc.  (jover  letter,  resume  and 
work  samples  to  Box  5486,  Editor  &  Publisher. 

FREELANCE  CORRESPONDENTS  sought  by 
growing  news  service  with  moderate- 
conservative  orientation.  Imagination  and  in¬ 
itiative  essential.  Send  clips  to  Box  5497,  Edi¬ 
tor  &  Publisher. 


HELP  WANTED 


EXPANDING  7-day  AM  in  Zone  5  seeks  assis¬ 
tant  managing  editoi  who  excels  in  personnel 
supervision,  copy  editing  and  layout.  Send  let¬ 
ter,  resume  and  clips  to  Box  5496,  Editor  & 

Publisher. _ 

EDITORIAL  WRITER,  70,000  circulation  dai¬ 
ly.  Send  one  page  resume  only  to  Box  5512, 
Editor  &  Publisher. 

EXPERIENCED,  innovative  slot  person  who  can 
arrange  attractive  sports  sections  using  color 
photos,  graphics.  Must  be  sharp  headline  wri¬ 
ter  and  work  well  with  people.  Send  resume, 
layout  samples  plus  references  to:  Don  Bloom, 
Sports  Editor,  Sacramento  Union,  301  Capital 
Mall,  Sacramento  CA  95812.  No  phone  calls 

please. _ 

FEATURES/PHOTO  EDITOR  for  30,000-daily 
in  Upper  Midwest.  Will  supervise  features  desk 
and  photo  department.  Solid  writing,  editing 
and  layout  exMrience  required.  Excellent  sal¬ 
ary  and  benefits  package  for  the  right  person. 
Box  5502,  Editor  &  Publisher. 


FARM  WRITER  for  Lincoln,  Nebraska  Journal- 
Star  (circulation  78,000),  to  keep  our  rural 
readers  informed  and  interpret  agriculture 
issues  to  our  city  readers.  Need  to  be  "self 
starter "  with  interest  and  some  expertise. 
Starting  pay,  $15,000-$20,000  plus  overtime 
and  expenses.  Call  Earl  Dyer  at;  (402)  473- 
7319  collect. 

"HOW  TO  GET  HIRED  IN  JOURNALISM  " 
For  information,  write:  Northwest  Marketing  Li¬ 
mited,  Box  3658-J,  Lacey  WA  98503. 

HANDS  ON  EDITOR  who  can  oversee  and  copy 
edit  four  good  weeklies  in  Zone  5.  Good  editing, 
layout,  and  sense  of  community  are  a  must. 
Good  pay  and  benefits  for  the  right  person. 
Write  Box  5532,  Editor  &  Publisher. 

MANAGING  EDITOR  for  small  New  England 
daily.  Local  news  the  imperative.  Shirt  sleeve 
job.  Long  hours.  Demanding  editor.  Inadequ¬ 
ate  compensation.  Send  resume  and  copy  clips 
to:  Ted  Holmberg,  Pawtuxat  Valley  Daily  Times, 
1353  Main  St,  West  Warwick  Rl  02893. 

MANAGING  EDITOR —  Rapidly  expanding 
national  financial  newspaper  dealing  in  the 
low-priced  OTC  stockmarket  needs  a  top- 
notched  organized  person  experienced  in  all 
phases  of  newspaper  production.  Knowledge  of 
this  specialiazed  area  of  the  stock  market  (in¬ 
cluding  financial  contacts)  A  MUST!  Send  re¬ 
sume,  clips  and  salary  requirements  to:  Gener¬ 
al  Manager,  OTC  Stock  Exchange,  Box  22043, 
Denver  CO  80222 


ASSISTANT  METRO  EDITOR 
Metro  Daily  in  Zone  1  seeks  editor  to  run  large 
local  reporting  and  editing  staff.  Candidates 
should  be  top  local  editors  on  high  quality 
dailies.  Must  have  several  years  experience  and 
proven  skills  with  people  and  news.  Reply  to 
Box  5296,  Editor  &  Publisher. 


BUSINESS  WRITER 

Business  writer  for  Southern  California  daily. 
Four  or  five  years  experience  to  join  a  six-person 
and  growing  business  department  of  250,000 
circulation  daily.  Emphasis  on  aggressive  re¬ 
porting,  ability  to  develop  and  maintain  a  beat, 
and  analytical  writing  style.  No  place  for  begin¬ 
ners.  Salary  commensurate  with  experience. 
The  Register,  PO  Box  1 1626,  Santa  Ana  CA 
92711, 


CITY  EDITOR 

Here's  a  chance  to  join  one  of  the  best  news¬ 
papers  of  its  size  in  the  country.  I'm  looking  for 
a  strong  city  editor  to  be  my  second  in  com¬ 
mand  at  the  Kingspqrt  Times-News,  a  45,(100 
circulation,  award  winning  trendsetter  in  upper 
east  Tennessee.  If  you  have  the  skills,  manage¬ 
ment  experience,  news  judgment,  drive  and 
determination  to  lead  our  excellent  reporting 
staff,  you'd  better  move  quickly.  The  success¬ 
ful  candidate  will  be  joining  a  newspaper  com¬ 
mitted  to  editorial  excellence  and  settling  for 
nothing  less  than  meeting  that  commitment. 
Send  resume,  work  samples,  salary  expecta¬ 
tions  to  Dennis  D.  Dible,  Managing  Editor, 
Kingsport  Times-News,  PO  Box  479,  Kingsport 
TN  37662. 


CHALLENGING  MAGAZINE  POSITION  IN 
SOUTHWEST.  Immediate  opening,  editor,  new 
Sunday  magazine,  major  metropolitan  daily. 
Southwest.  Prerequisites:  Strong  background 
in  high-profile  magazine  production,  staff 
direction  and  copy  Siting.  Applicants  should 
have  interests  in  fashion/beauty,  entertain¬ 
ment/personalities,  home  furnishings,  travel. 
Send  samples,  resume,  salary  requirements  to 
Box  5507,  Editor  &  Publisher. 


PAPER  INDUSTRY 
SALES  AND  TECHNICAL 
SERVICE  REPRESENTATIVES. 

SOUTHWEST  MARKET. 

Major  paper  manufacturer  has  exciting  career  opportuni¬ 
ties  in  sales  and  technical  services  calling  upon  publish¬ 
ing  and  commerical  printing  industries.  Both  positions  will 
be  based  in  Dallas,  Texas  and  require  50%  travel.  (Com¬ 
petitive  compensation  and  benefits  package.) 

SALES  REPRESENTATIVE 

AB/BS  degree  —  minimum  five  years  business  experi¬ 
ence,  preferably  within  paper  industry. 

TECHNICAL  SERVICE  REPRESENTATIVE 

AB/BS  degree  or  technical  degree  related  to  printing  in¬ 
dustry.  Knowledge  of  large  rotary  printing  presses  and/or 
paper  manufacturing  useful. 

For  confidential  consideration  please  send  resume  and 
salary  requirements  to: 

Box  5528,  Editor  &  Publisher 

An  Equal  Opportunity  Employer,  M/F 


HELP  WANTED 


CLASSICAL  MUSIC  CRITIC 
We're  looking  fora  highly  knowledgable  critic  of 
classical  music  who  can  write  news  and  fea¬ 
tures  about  the  large  music  community  here,  as 
well  as  handle  a  busy  reviewing  schedule.  An 
important  beat  on  our  AM  daily.  Send  resume 
and  clips  to:  J.  Ford  Huffman,  Assistant  Man¬ 
aging  Editor,  Democrat  and  Chronicle,  55  Ex¬ 
change  St,  Rochester  NY  14614.  An  Equal 
Opportunity  Employer,  M/F. 

DESK  PERSON 

Community-oriented,  award-winning  daily 
seeks  innovative  editor  for  desk  position.  Ex¬ 
perience  required  in  headline  writing,  editing 
and  layout.  Send  resume,  salary  requirements, 
story  and  layout  samples  to:  Jeanne  Hoover. 
Personnel,  The  Evening  Sentinel,  PO  Box  130, 
Carlisle  PA  17013. 

EDITOR  for  small  North  Carolina  daily.  Send 
resume,  references  and  salary  requirements  to 
Box  546B,  Editor  &  Publisher. 

ENTERTAINMENT  writer  with  strong  back¬ 
ground  in  feature  writing,  film  and  music  critic¬ 
ism  needed  for  dynamic  daily  newspaper.  Send 
resume,  clips,  and  references  to:  Personnel, 
Bryan-College  Station  Eagle,  PO  Box  3000, 
Bryan  TX  77805. 

MANAGING  EDITOR 

We  are  seeking  an  experienced  managing  editor 
for  our  9000  circulation  daily  newspaper.  We 
print  evenings  Monday-Friday  and  on  Sunday 
mornings.  We  have  9  people  in  our  newsroom 
and  front-end  system. 

Junction  City.  Kansas  is  120  miles  west  of 
Kansas  City  and  is  near  Milford  Lake  and  Fort 
Riley. 

Send  resume  or  call:  John  G.  Montgomery, 
Montgomery  Publications,  814  N  Washington 
St,  Junction  City  KS  6644 1 ;  (913)  762-5(100. 

MANAGING  EDITOR 

Up-state  New  York  State  daily,  part  of  expand¬ 
ing  national  group,  seeks  real  pro  for  Managing 
Editor  spot.  Staff  of  13.  Individual  must  be 
capable  of  working  with  staff  and  community. 

Box  5516,  Editor  &  Publisher. _ 

MANAGING  EDITOR 

Weekly  trade  association  newspaper.  Supervise 
two  assistant  editors,  two  staff  writers.  Must 
have  proven  abilities  in  writing  news  articles 
and  editorials,  copy  editing,  headline  writing, 
page  layout  and  make-up  supervision.  Report 
to  association  news  director.  Minimum  5  years 
experience.  Salanopen.  Resumes  to:  National 
Association  of  Realtors,  Personnel  Depart¬ 
ment,  777  14  St  NW,  Washington  DC  20005. 

'  MANAGING  EDITOR 
Mature,  experienced  person  to  direct  editorial 
staff  and  coverage  on  20,000  Zone  4  daily.  Box 
5530,  Editor  &  Publisher. 


NEW  POSITION 

Key  editor  opportunity  on  growing  Northeast 
50,000  circulation  daily  newspaper.  Several 
new  projects  underway  requiring  top  editorial 
and  management  skills.  Progressive  company 
with  dedicated  staff.  Good  salary,  benefits,  liv¬ 
ing  area.  Super  professional  future  for  right, 
highly  qualified  person.  Write  in  confidence, 
include  salary  history.  Box  5479,  Editor  &  Pub¬ 
lisher. 


NEWS  FEATURE  WRITER 
New  York  headquartered  public  relations  agen¬ 
cy  seeks  fast,  imaginative  news  feature  writer  to 
work  on  consumer  accounts.  Unique  opportun¬ 
ity  for  experienced  professional.  Send  resume 
to  Box  5504.  Editor  &  Publisher. 


REPORTER 

Aggressive  general  assignment  reporter  needed 
for  Alaska's  largest  newspaper.  The  Anchorage 
Times.  Applicants  must  have  a  minimum  of 
three  years  experience  on  daily  newspapers. 
Salary  negotiable.  Send  resumes  to:  The 
Anchorage  Times,  Personnel  Department,  PO 
Box  100040,  Anchorage  AK  99510. 


REPORTER  who  can  do  it  all  for  Zone  5  weekly. 
We  need  a  person  who  can  write  everything 
from  features  to  news,  wedding  to  sports,  plus 
handle  a  camera.  Write  Box  5531,  Editor  & 
Publisher. 


-i/j  SPORTS  EDITOR —  Our  new  sports  editor  will 

know  how  to  produce  a  well-written,  well- 
reported  sports  section.  He  or  she  will  be  crea¬ 
tive  with  graphics  and  layouts  and  will  have  a 
vision  on  better  coverage  of  community  and 
recreational  sports.  Tell  us  what  the  sports  sec¬ 
tion  of  the  80's  will  be.  Salary  range 
$25,000 -k.  Apply  to:  Richard  Connor,  Pub¬ 
lisher.  The  Times  Leader,  15  North  Main  St, 
— ^  Wilkes  Barre  PA  187 1 1 . 

EDITOR  &  PUBLISHER  for  April  2,  1983 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
SALES 


POSITIONS  WANTED 
EDITORIAL 


POSITIONS  WANTED 
EDITORIAL 


REGIONAL  EDITOR— tor  20,000,  6-day  PM 
serving  area  with  tour  colleges  and  university. 
Seek  seasoned  copy  editor  with  ability  to  de¬ 
velop  novice  tull  and  part-time  reporters  and 
coordinate  coverage  ot  several  small  towns.  Re¬ 
sume,  sample  otyour  pages,  and  salary  require¬ 
ments  to:  Editor,  Daily  Hampshire  Gazette,  PO 
Box  299,  Northampton  MA  01061. 


SPORTS  REPORTER  needed  tor  45,000  daily 
in  suburban  Washington,  DC.  Our  pages  are 
devoted  entirely  to  local  sports,  everything  trom 
high  schools  and  youth  clubs  to  The  University 
ot  Maryland.  Reporting  savvy,  word  skills  and 
enthusiasm  a  must:  layout  and  graphics  know¬ 
ledge  helptul.  It  you  had  2  years  ot  metro  daily 
experience  and  want  to  join  an  award-winning 
staff,  send  resume  and  recent  clips  to:  Mark 
Biaiczak,  Sports  Editor,  Prince  George's  Jour¬ 
nal,  9426  Annapolis  Rd,  Lanham  MD  20706. 


STRINGERS  in  New  York,  Washington  and  San 
Salvador  tor  newsletter  on  El  Salvador.  Write  El 
Salvador  Report,  50223  Highway  86,  Room  9, 
Coachella  CA  92236. 


TRI-WEEKLY  Colorado  newspaper  needs  com- 
muni^-minded  general  assignment  reporter, 
experience  required.  Send  resume  and  reter- 
ences:  Cortez  Newspapers  Inc,  PO  Drawer  0, 
Cortez  CO  81321;  (303)  565-8527. 


FREELANCE 


FREELANCE  WRITERS  to  prepare  short  arti¬ 
cles  tor  new  newsletter  mailed  to  editors,  pub¬ 
lishers,  business  communicators,  and  associa¬ 
tion  executives.  Subjects:  writing,  editing,  de¬ 
sign,  layout,  typesetting,  printing,  all  major 
areas  ot  the  graphic  arts.  Send  resume  and 
clips:  Mr.  Carl  H.  Wurzer,  Centaur&Co.,  5097, 
1629  K  St,  NW,  Washington  DC  20006. 


WANTED:  Freelance  articles  sought  on  pock- 
etknite  collection,  collectors,  lore.  Photos  also. 
Write  Box  5375,  Editor  &  Publisher. 


JOB  LEADS 


NEWSPAPER  training  needed  in  many  PR/ 
editorial  areas.  For  newsletter  rates:  M  Stern- 
man,  68-38  Yellowstone,  Forest  Hills  NY 
11375. 


PHOTOJOURNAUSM 


GRADUATE  ASSISTANT 
IN  PHOTOJOURNALISM 
Will  assist  in  Photojournalism  program  while 
working  on  MA  in  Journalism.  Stipend  plus  tui¬ 
tion  credits.  1983-84  academic  year  and  poss¬ 
ibly  beyond.  Photojournalism  experience  help¬ 
ful.  Apply  to  Dean  James  F,  Scotton,  College  of 
Journalism,  Marquette  University,  Milwaukee 
Wl  53233. 

An  Equal  Opportunity/Affirmative  Action  Em¬ 
ployer. 


PRODUCTION 


ASSISTANT  PRODUCTION  MANAGER 
Modern  100,000  daily  offset  newspaper  needs 
assistant  production  manager  who  can  be  ready 
to  step  into  the  top  Job  in  12  to  18  months. 
Send  resume  to  Box  5471,  Editor  &  Publisher. 


PROGRESSIVE  shopping  guide  group  in  North¬ 
ern  Michigan  is  seeking  an  experienced  com¬ 
position  production  manager.  Strong  supenris- 
ory  skills  a  must.  Area  of  responsibility  will 
include  paste-up,  machine  maintenance, 
ordering  supplies,  quality  control  and  supervi¬ 
sion  of  ten  to  twelve  composition  people.  Send 
resume  and  salary  histon  tO:  Ben  Hammack, 
Weeklies  Incorporated,  TO  Box  620,  Gaylord 
Ml  49735. 


PUBUC  RELATIONS 


PUBLIC  RELATIONS  DIRECTOR 
Washington,  DC  area-based  national  public  in¬ 
terest  organization  seeks  creative  public  rela¬ 
tions  director  with  solid  media  experience  and 
free  enterprise  orientation.  Attractive  salary 
and  benefits  program.  Send  resume  to  Box 
5521,  Editor  &  Publisher. 

NEWS  FEATURE  WRITER 
New  York  headquartered  public  relations  agen¬ 
cy  seeks  fast,  imaginative  news  feature  writer  to 
work  on  consumer  accounts.  Unique  opportun¬ 
ity  for  experienced  professional.  Send  resume 
to  Box  5504,  Editor  &  Publisher. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


Door-To-Door  Sales 
COME  TO  PARADISE 

Remember  when  you  were  a  kid  and  people  or 
kids  sold  items  door-to-door,  like  magazine 
subscriptions? 

We're  looking  for  someone  to  bring  back  the 
good  old  days  and  make  a  lot  of  $$,  creating  a 
sales  force  pushing  subscriptions  to  Hawaii's 
ONLY  sports  magazine.  CREATE,  ORGANIZE, 
RECRUIT,  TRAIN,  SET  UP  PAPERWORK. 
Obviously  you  must  have  done  this  before: 
CREATE  the  organization,  not  simply  work 
within  it. 

Salary  plus  commission.  Sound  interesting? 
Come  to  Paradise  and  set  up  permanent  retire¬ 
ment.  Resumes  only  to: 

Hawaii  Sports  Kuleana,  PO  Box  10080,  Hon¬ 
olulu  HI  96816. 


20,(X)0  CIRCULATION  south-central  Florida 
weekly  in  agricultural  area  needs  aggressive, 
productive  salesperson  accustomed  to  living 
and  working  in  small  community.  Base  salary 
plus  bonuses  keyed  to  production.  Prefer 
candidates  with  Midwest  orientation.  Send  re¬ 
sume  and  salan  requirements  to:  Publisher. 
Glades  Trend  Publishing  Inc.  (TO  Box  579, 
Pahokee  FL  33476. 


DISPLAY  ADVERTISING  SALES  MANAGER, 
for  14-edition  weekly  Northern  California  shop¬ 
per  chain  with  200,000  household  circulation. 
Must  be  strong  sales  leader,  to  motivate,  tram 
and  manage  staff  of  9.  Candidate  must  have 
shopper/TMC  experience.  Excellent  opportun¬ 
ity  for  professional,  hard  working  sales  manager 
to  develop  and  execute  sales  programs  and 
grow  with  company.  Behind  the  desk  sales 
manager  need  not  apply.  Our  sales  manager 
will  lead  by  example.  Excellent  salary  pTus 
bonus.  Send  resume  including  salary  history  to 
Box  5354,  Editor  &  Publisher. _ 

POSITIONS 

WANTED 


ACADEMIC 


COMMUNICATIONS  PROFESSIONAL  seeks 
dual  role  as  journalism-advertising  instructor 
and  university  PR/PA  director.  Box  5482,  Edi¬ 
tor  &  Publisher. 


ADMINISTRATIVE 


ATTORNEY,  experienced  in  media  law  and 
business  law  and  as  professional  journalist,  in¬ 
terested  in  assuming  position  as  in-house 
counsel  or  creating  cost-efficient  legal  depart¬ 
ment;  (303)  832-3397,  after  6pm  (MST). 


PUBLISHER/General  Manager— Former  news¬ 
paper  owner,  marketing  oriented.  Top  refer¬ 
ences.  PO  Box  40404,  Fort  Worth  TX  76140. 


ADVERTISING 


DEGREED,  experienced  in  management,  train¬ 
ing,  sales,  designing  and  selling  programs. 
Want  retail  or  ad  director  position  in  college 
town  or  interesting  community.  Employed  and 
own  business  but  can  relocate  quickly.  (307) 
864-9481  evenings. 


FORMER  OWNER-PUBLISHER  needs  job!  Ad 
or  general  manager  or  staff  member.  Zones  9.8 
or  6  preferred.  Impeccable  background. 
Dwight  Hinshaw,  281  S  Buena  Vista,  Burns  OR 
97720;  (503)  573-6252. 


CIRCULATION 


CIRCULATION  MANAGER,  small  daily,  one 
man  department,  25  years  experience.  Avail¬ 
able.  Box  5440,  Editor  &  Publisher. 


CIRCULATOR 

Experienced,  able,  available. 
Box  5484,  Editor  &  Publisher. 


EDITORIAL 


A-l  WRITER/EDITOR  with  3  years  combined 
major  daily  newspaper  and  national  magazine 
experience,  seeks  opportunity  to  fill  your  pages 
with  hard  ^ged  reporting  and  sharp  wit.  New 
York  area  or  Zone  2.  Deb  Di  Gregorio,  130 
Union  Street,  Ridgewood  NJ  07450;  (201) 
445-2293. 


FORMER  SPORTS  editor-writer,  33,  16  years 
experience,  wants  to  get  back  into  business. 
Can  write,  edit,  do  layout.  Steady,  accurate, 
dependable.  Jeff  Green,  710  Cornwall,  Water¬ 
loo  lA  50702;  (319)  234-4850. 


FEATURE  WRITER— Photographer,  3  years  ex¬ 
perience,  MA.  seeks  work  on  paper  in  South. 
Great  clips,  likes  controversy;  (312)  790- 
3582. 


HARDWORKING,  talented  and  experienced  re¬ 
porter  seeks  entry  level  position  on  weekly  or 
small  daily.  Solid  background  in  news,  fea¬ 
tures.  sports,  editorials.  Any  Zone.  David  D' An¬ 
tonio,  690  (Cornell  Dr,  Santa  Clara  CA  9505 1 ; 
(408)984-2116. 


NEWS  EDITOR — top  business  publication 
wants  to  relocate  to  West  Coast.  Heavy  daily 
experience,  financial  writing.  Box  5465,  Editor 
&  Publisher. 


PROFESSIONALLY  experienced  reporter  who 
recently  became  licensed  attorney  looking  for 
opportunity  to  put  his  education  and  experi¬ 
ence  to  best  use.  Good  work  habits  and  reliable 
references.  Box  5469,  Editor  &  Publisher. 


REPORTER — 31,  with  9  years  daily  experi¬ 
ence,  last  four  on  135.000circulation  Midwest 
paper.  1 1  state  and  national  writing  awards, 
masters  degree  in  journalism.  Seeks  general 
assignment  or  beat  on  metro  daily.  Box  5498, 

Editor  &  Publisher. _ 

ROUNDED  EXPERIENCE.  DC  AREA. 

Seek  change  after  decade  plus  in  same  job. 
Experience  includes  dailies,  magazines,  UPI, 
Hill,  newsletter,  speeches,  private  and  govern¬ 
ment  public  relations,  freelance,  some  adver¬ 
tising.  Box  5508,  Editor  &  Publisher. 

AWARD  WINNING  reporter  with  eight  years  ex¬ 
perience,  mostly  on  weekly,  seeks  reporting  job 
on  metro  daily.  Any  Zone.  Box  5493,  Editor  & 
Publisher. 

CHRISTIAN  SPORTS  EDITOR:  8V5  years  suc- 
cess  as  Assistant  Sports  Editor,  columnist, 
broadcaster,  PR  director,  freelancer.  Versatile, 
winning  track  record.  God's  blessed  me  with 
talent  to  write,  manage,  produce  for  your  daily 
readers.  Box  5478,  Editor  &  Publisher. 
EDITOR— proven  news,  editorial,  management 
talents.  Seek  key  post  on  ABC  daily  over 
40,000.  Can  be  your  editor,  managing  editor, 
Sunday  editor  or  chief  editorial  writer.  Avail¬ 
able  now.  Box  5481,  Editor  &  Publisher. 

STORTSWRITER,  10  years  on  daily  covering 
high  school  and  college.  Also  extensive  desk 
experience.  Anxious  to  join  hard-working  sports 
staff  on  medium  or  large  daily  in  Zone  1 ,2  or  4. 
Box  5452,  Editor  &  Publisher. 


SPORTS  WRITER  and  copy  editor  with  layout 
skills  seeks  position  utilizing  this  experience.  I 
have  worked  as  wire  copy  editor  and  am  experi¬ 
enced  with  pagination  VDT  equipment.  Serious 
offers  from  any  Zones  will  be  considered.  Box 
5525,  Editor  &  Publisher. 


SETTLE  FOR  THE  BEST :  Add  this  skilled  jour¬ 
nalist  to  your  team.  Prizewinning  Sunday 
magazine  feature  writer,  also  experienced 
medical,  municipal  affairs,  education  writer, 
copyreader.  William  G.  Delehan,  4111  North 
Mesa,  El  Paso,  Texas  79902;  (915)533- 
3986.  Southwest  or  other  dry  climate  sought. 


SEEKING  DAILY  reporting  job  Was  Editor  of 
thrice-weekly  college  paper,  reporter  for  local 
weekly,  stringer  for  large  daily,  mtern.  Now  I'm 
ready  for  that  first  job.  Eager,  aggressive  and 
bright. Any  Zone.  Howard  Saltz,  275  Helm 
Lane,  Bayshore  NY  11706;  (516)  665-3803.- 


RELIGION  PRO:  Print,  Broadcast,  Earned 
Doctorate.  Carlson,  803  Woodlawn,  Scranton 
PA  18509;  (717)343-3777. 


FREELANCE 


PROFESSIONAL  experienced  copyeditor  and 
roofreader.  Journalism  degree,  member 
eriodical  Writers  Association  of  Canada 
(PWAC).  Reasonable,  negotiable  rates  for  book 
manuscripts,  etc.  Box  5495,  Editor  &  Pub¬ 
lisher. 


PHOTOJOURNAUSM 


PHOTOJOURNALIST  with  recent  MA  degree 
seeks  post  with  daily  newspaper.  Will  relocate. 
Call  Michael  Hall;  (317)  359-7880. 


PHOTOJOURNALIST — 3  years  experience, 
seeks  position.  Will  relocate.  Call  Robin  Fel¬ 
lows;  (203)  693-0645. 


PHOTOGRAPHER 


PHOTOJOURNALIST 
6  years  experience,  award  winner. 
David  Arndt;  (501)  863-0098 


PRESSROOM 


PRESSROOM  SUPERINTENDENT  or  produc¬ 
tion  manager — 20  years  experience  in  manage¬ 
ment.  Proven  record  ot  cost  and  quality  control . 
Box  5473,  Editor  &  Publisher. 


PRODUCTION 


ASSISTANT  production  manager  post  sought 
by  33  year-old.  male.  NEED  to  become  one  of 
the  best  working  for  the  best,  but  NEED  door 
opened.  6  years  prior  experience  in  composi¬ 
tion,  camera,  press  with  small  chain.  Superb 
references.  Reply  Box  5523,  Editor  &  Pub¬ 
lisher. 


COMPOSING  ROOM  MANAGER:  Strong  on  4/C 
production.  Experienced  composing  through 
camera,  press  and  mailroom.  Would  consider 
Assistant  Production  Manager's  position.  Box 
5524,  Editor  &  Publisher. _ 
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E&P  Classifieds — 

/Is  effective  in  the  newspaper  community  as  your  newspaper’s  classi¬ 
fieds  are  in  your  community. 


E&P  Employment  Zone  Chart 
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Shop  Talk  at  Thirty _  Job  reviews 

(Continued  from  page  13) 


Teaching  writing  skilis 

By  Kenneth  Edwards 

Those  editors  who  expressed  regrets 
about  their  journalism  degrees  in  a  re¬ 
cent  issue  of  Editor  &  Publisher 
have  some  valid  reasons  for  their  con¬ 
tinuing  chagrin.  But  they  blame  the 
problems  of  their  education  on  the 
wrong  reasons. 

The  principal  problems  in  journalism 
education  lie  in  the  accrediting  process 
and  in  the  courses  recognized  as  “jour¬ 
nalism”  by  those  most  influential  in 
promulgating  the  accrediting  rules. 
Many  of  these  courses  are  not  “jour¬ 
nalism.”  Some  are  scarcely  even 
“communications.  ’  ’ 

Journalism  education  is  not  handi¬ 
capped  by  too  much  journalism  in¬ 
struction.  It  is  sabotaged  by  too  little. 
The  problem  is  that  students  study  too 
few  courses  in  journalism  and  too  many 
in  “communicology.”  There  are  hun¬ 
dreds  of  students  in  accredted  journal¬ 
ism  programs  who  would  like  to  enroll 
in  courses  teaching  reporting,  writing 
and  practical  research  but  who  can  not 
do  so  because  of  the  75/25  rule  to  which 
President  Silber  objected. 

Most  graduates  of  accredited  jour¬ 
nalism  schools  have  studied  only  three 
or  four  courses  where  they  really 
learned  such  things  as  reporting  techni¬ 
ques,  basic  fact-finding,  editing  and  the 
practical  operations  of  the  media  in  the 
real  world.  Some  have  had  little  instruc¬ 
tion  in  the  improvement  of  their  basic 
writing  skills,  and  these  are  sadly  neg¬ 
lected  in  high  school  and  in  freshman 
English  courses  in  most  colleges  today. 

The  sad  fact  is  that  all  journalism 
schools  could  do  a  much  better  job  of 
teaching  writing  and  reporting  if  they 
taught  fewer  courses  far  less  relevant  to 
reporting  the  news  than  science,  his¬ 
tory,  government  and  mathematics. 
But  the  deficiencies  in  teaching  writing 
skills  are  still  the  most  serious.  And  you 
won't  change  that  in  a  newsroom  by 
hiring  English  majors  either. 

Journalism  schools  deserve  some 
censure  because  of  the  incredible  in¬ 
consistencies  of  an  accrediting  philoso¬ 
phy  that  says  75%  of  the  course  work 
must  be  in  liberal  arts — and  then  so  di¬ 
lutes  the  professional  training  that 
many  students  can  enroll  in  only  three 
or  four  skill  courses.  But  so  long  as  the 
communicologists  dominate  journal¬ 
ism  education — as  they  have  for  many 


(Kenneth  Edwards,  a  former  profes¬ 
sor  at  the  University  of  Alabama,  is  now 
a  visiting  professor  at  the  University  of 
Portland.) 
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years — there  will  be  little  or  no  im¬ 
provement. 

Recent  efforts  of  universities  and 
journalism  schools  to  improve  the 
teaching  of  writing  skills  are  commend¬ 
able.  But  that  effort  is  still  far  too  lit¬ 
tle — and  much  too  late.  College  years 
are  nearly  a  decade  too  late  for  our 
young  people,  future  journalists  and 
other  writers,  to  become  concerned  ab¬ 
out  learning  writing  skills.  Beginning  in 
high  school  is  much  too  late. 

The  teaching  of  basic  writing  skill  is 
far  too  difficult  to  allow  its  postpone¬ 
ment  until  students  have  already  de¬ 
veloped  poor  writing  habits  and  prac¬ 
tices.  Many  young  people,  in  both 
elementary  and  high  schools  receive 
poor  writing  instruction  because  their 
teachers  do  not  recognize  the  differ¬ 
ences  between  good  writing  and  bad. 

But  we  should  not  blame  out 
teachers  entirely  for  student  writing  de¬ 
ficiencies.  Few  teachers,  in  their  own 
learning  days,  were  themselves  taught 
how  to  teach  writing  skills.  There  has 
been  little  research  aimed  at  discover¬ 
ing  how  students  best  learn  the  fun¬ 
damentals  of  effective  writing. 

Editors  should  campaign  to  end  that 
problem.  It  would  be  a  truly  grand  cru¬ 
sade,  richly  beneficial  for  both  the 
media  and  the  country  generally. 

There  are  a  few  people  in  education 
who  are  doing  something  about  this  ser¬ 
ious  situation.  These  include  Profes¬ 
sor  Siegfried  Engelmann  and  his 
associates  at  the  University  of  Oregon 
They  have  made  impressive  progress  in 
developing  teaching  methods  that  are 
effective  for  young  children.  Their 
method  does  work  but  too  few  educa¬ 
tional  administrators  seem  to  care  ab¬ 
out  that.  It  is  time  for  editors  to  try 
changing  that  lack  of  caring. 

Editors  and  educators  can  both  make 
important  contributions  toward  impro¬ 
ving  writing  skills.  Publishing  articles 
critical  of  writing  education  is  impor¬ 
tant.  Encouraging  efforts  to  improve 
writing  when  such  skills  are  best 
learned,  at  the  early  elementary  levels, 
has  become  imperative.  Helping  school 
administrators  realize  that  young  ones 
can  learn  best,  quickest  and  most  thor¬ 
oughly  should  be  an  important  goal  for 
educators.  It  should  be  a  prime  objec¬ 
tive  for  every  newspaper  and  magazine 
editor. 

We  who  live  by  writing  must  make 
the  public  aware  of  these  facts.  If  we 
don’t  succeed  in  doing  this,  then  the 
deterioration  of  writing  skills  will  be¬ 
come  a  national  catastrophe  instead  of 
merely  a  disturbing  trend. 


agenda.  You  talk  about  what’s  going 
on,  what’s  good  and  what’s  bad,”  Bris¬ 
bane  suggested. 

“You  could  look  at  the  material,  past 
issues,  stuff  that  is  no  longer  hot,  but  is 
cooling.  You  can  sit  down  in  a  more 
detached  way  and  exchange  ideas. 
More  teaching  would  go  on.” 

In  another  session  during  the  semi¬ 
nar,  Paul  Moscinski,  training  coordina¬ 
tor  at  the  Chicago  Tribune,  said  the 
editor  as  the  manager  should  act  as  a 
coach  to  get  the  staffers  to  recognize 
what  is  wrong  with  their  performance 
and  to  beccome  more  self-directed.  She 
said  this  is  better  than  the  editor  acting 
as  the  “doer,”  and  just  rewriting  or 
re-doing  work  done  by  staffers  that  is 
not  satisfactory. 

“The  thing  that  we  talk  about  a  lot  in 
management  training  is  this  whole  idea: 
Your  people  are  responsible  for  their 
own  perfomance.  You  are  there  to 
coach  them.  You  are  there  to  support 
them,  to  direct  them,”  she  said. 

Tv  in  courtroom 
bill  passed  in  N.Y. 

A  television  in  the  courtroom  bill 
passed  in  the  N.Y.  State  Assembly  this 
week  with  a  77-63  vote. 

The  law  authorizes  an  18-month  trial 
period  of  courtroom  broadcasting 
under  strict  guidelines  which  include:  a 
two  camera  and  two  cameraman  limit; 
a  ban  on  equipment  which  produces 
disturbing  noise  or  lights;  a  ban  on 
coverage  of  chambers  conferences; 
and  a  ban  on  bench  conferences  with¬ 
out  permission  of  involved  parties. 

Currently,  40  states  allow  tv  cameras 
in  court. 

Landon  Associates 
lands  new  accounts 

Vancouver  (Wash.)  Columbian,  and 
Cox  Arizona  Publications  Inc.,  pub¬ 
lisher  of  Mesa  (Ariz.)  Tribune,  Tempe 
(Ariz.)  Daily  News,  Arizona  Food  Fair 
and  Arizona  Pennysaver  have  named 
Landon  Associates  Inc.  as  sales  repre¬ 
sentative. 


John  A.  Park  Jr. 

Expertise  in  Handling 

Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 

28  Years  Nation*Wide  Personal  Service 
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Sports  fans  arc  tough. 

They  expect  their  teams  to 
compete  —  and  compete  hard  —  to 
be  #1. 

This  team  delivers. 

They  are  the  sports  editors  and 
writers  of  The  Atlanta  Journal  and 
The  Atlanta  Constitution.  And  they 
produced  the  best  daily  news¬ 
paper  sports  section  in  America 
in  1982. 

Here's  how  the  Journal  and 
Constitution  scored  among  the 
nation’s  largest  newspapers  in  the 


1982  Associated  Press  Sports 
Editors  (APSE)  national  writing 
and  editing  awards. 

#  1 ,  Best  Daily  Sports  Section 
The  Atlanta  Journal 
#2,  Best  Sunday  Sports  Section 
The  Atlanta  Journal  and 
Constitution 

#2,  Best  Sports  Section  Design 
The  Atlanta  Journal 

#4,  Best  Sports  Special  Section 
The  Atlanta  Journal  and 
Constitution 


The  APSE  awards  judge  the 
best  total  sports  content  from  the 
nation's  biggest  and  best  news¬ 
papers.  The  Atlanta  Journal  and 
The  Atlanta  Constitution  ranked 
among  the  top  five  newspapers 
in  every  major  APSE  awards 
category. 

Now  that’s  a  championship 
season. 

:^tlanta  2loumal 

THE  ATLANTA  CONSTITUTION 


homa  City  and  Boston  —  all  places  where  unemployment 
rates  are  only  about  half  the  national  average  —  for  that 
report. 

And  this  weekend,  a  three-part  series  by  Ann  McFeatters 
begins  looking  at  some  new  questions  men  are  asking  these 
days. 

Questions  like:  Why  must  men  (and  only  men!)  go  to  war  if 
called?  Why  do  their  ex-wives  get  custody  of  the  children, 
while  men  pay  alimony  and  child  support?  Why  is  the  life 
expectancy  of  men  10  years  shorter  than  that  of  women? 

American  Indians. 

Good  Places  to  Work. 

Men’s  Rights. 

Three  important  stories  that  offer  the  fresh  angle  and 
thoughtful  perspective  your  readers  are  looking  for  when 
they  turn  to  your  newspaper! 

For  details  and  hard  copy  or  wire-delivered  samples,  call 
Brad  Bushell,  toll-free  at  800/221-4816  or,  in  New  York,  at 
212/557-2333. 


Thousands  are  destitute,  illiterate, alcoholic  and  jobless  on 
America’s  Indian  reservations.  Large  numbers  of  an  esti¬ 
mated  700,000  non-reservation  Indians  are  in  little  better 
shape. 

Why  is  this  so?  Who  is  to  blame?  And  how  have  some 
innovative  Indian  leaders  overcome  these  problems? 

Scripps-Howard  News  Service  reporters  Steve  Chawkins 
and  Gene  Goldenberger  recently  spent  two  months  on  reser¬ 
vations  from  Florida  to  Oregon,  in  inner  city  neighborhoods 
and  in  Washington,  where  Indian  policy  is  made.  Their  illus¬ 
trated  multipart  series,  scheduled  for  release  this  month, 
explains  why  the  first  Americans  are  still  the  forgotten 
Americans. 

Week  after  week,  Scripps-Howard  News  Service/Inde- 
pendert  News  Alliance  delivers  insightful  “backgrounders” 
that  go  behind  the  headlines  and  provide  a  fresh  slant  on  the 
news. 

For  example,  a  recent  four-part  series  on  “Good  Places  to 
Work”  looked  into  what  makes  for  prosperity  in  a  time  of 
general  recession.  Staff  writer  Kenneth  Eskey  talked  to  poli¬ 
ticians,  businessmen  and  workers  in  Raleigh-Durham,  Okla- 


Scripps-Howard  News  Service/INA 

distributed  by 
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An  affiliate  of  United  Media  Enterprises 


200  Park  Avenue,  New  York.  N.Y.  10166 
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